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How jobber terminal keeps product moving from barge 


A McGRAW-HILL PUBLICATION 
THIRTY-FIVE CENTS 





gives you a complete matched lube department 
with beauty that sells! 


al Gear Lube Dispenser — Air Operated — 
- Rapid dispensing of gear lube from refinery 
Here it is—a matched line to bring big-time efficiency to any sealed drum directly to transmission 


p , 7 ; or rear axle. 

lubrication department-—large or small' Designed to give 

you years of trouble-free operation that saves plenty in man- Gear Lube Dispenser —Hand Operated — 
hours, money and lubricant Complete with 5-pint meter and hose assembly. 


é Air eliminator prevents pumping air 
And here is the beauty that impresses customers— keeps 


them coming back for service. And to top it all, the Marshall 


: ; : : : ; High Pressure Chassis Lubricator — Air 
Line is priced right to give you the most per dollar! Operated—Complete with hose assembly and 
control valve. High pressure Alemite 
Portable -Group them for more space—spread them for dis- Atomic Pump. 

play — roll ‘em to the job! All units on heavy bases with 3” Bassick 
casters. —¥ Waste Oil Drain—Chrome trimmed drain has 
splash plate and strainer to prevent plug loss. 


Powerful- Powered by the famous Atomic Pump. Air motor 


. aly ! ! 
completely sealed! Fully guaranteed for 27 months! patents Giniptaten C8 Urges 


: Hand Operated — Filtered delivery assures 
Profitable —You'll cet more business when your lubrication only clean oil reaching transmission. 


department boasts this handsome equipment—and you'll Has accurate meter. 


HANDLE more business thanks to this equipment’s unbeat- 


able efficiency ! 
REG uv S Pal OFF 


Dept. K-24 + 1826 Diversey Parkway + Chicago 14, Illinois 





A PRODUCT OF 





Guardian 


LIGHTING 


The magic of greater illumination is building new, 
important business in station after station. Prove it to 
yourself with Guardian SERVICE STATION LIGHTING. 


For remodeling or new instal- 
lation needs check first 
with Guardian— your One 
Sure Source! Write for FREE 
complete Catalog No. 52. 


Guardian Light Company 


OAK PARK, ILLINOIS 


Horizontal Fluorescents 





February 10, 1954 + NATIONAL PETROLEUM NEWS 


Canopy Fluorescents 


- . 
| ” Floodlight 
| 
Reflectors 
= 


Bracket Arms 


Standards and Poles 





Sealed Beam 


Spots and Floods 





3400 SERIES 


* e RAILROADS 
YOU CAN ALWAYS DEPEND ON... . 


for unlimited flow line flexibility, greater load 
carrying capacity! 

The high standard of OPW’s Swing Joint per- 
formance results from expert designing, preci- 
sion machining, exclusion 

of contamination, simple 

lubrication requirements, 

soundness of load carry- 

ing principle and perfect 

alignment at all times. 


A wide range of styles and sizes makes 
— many and varied applications 
or safely handling liquids of diversi- 
fied viscosity at required temperatures 
and working pressures. 


Exhaustive field research has directed 
OPW in planning a complete line of 
Swing Joints to fit all requirements. 


2735 Colerain Ave. 
Cincinnati 25, Ohio 
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Behind Our Headlines 


Some notes on NPN staff doings: 

Three state jobber association con- 
ventions are on Midwest Editor Len 
Castle’s itinerary for February; this 
week, Missouri; next week, lowa; Feb. 
24-25, Wisconsin. 

Ray Bjorkback, East Coast Editor, 
drew the assignment of covering the 
“merger” meeting in Philadelphia Feb. 
15 of the Independent oil unions. . 
First article in our upcoming series on 
jobber estate planning is almost ready, 
reports Associate Editor Don Kearns. 
We've had several looks at the mate- 
rial already; can promise that the 
series will be a real bell-ringer. 

Pacific Coast Editor Frank Breese 
gets back on the job in Los Angeles 
next week after two weeks in New 
York working on a special editorial 
project. Frank made news of a sort, 
during the last days of his stay at 
headquarters, by strictly avoiding any 
invidious comparisons of the New 
York (biting cold) with the Los An- 
geles (temperatures in the high 80’s) 
weather. 

Four weeks of living “out of a suit- 
case” end this Friday for New York 
staffer Merrill O’Brien. Merrill put 
in three weeks in Houston as relief 
for staffer Marvin Reid (enjoying a 
belated vacation), then moved on to 
Chicago to spell staffer Frank Holman 
for a week. 

From our Washington bureau 
comes the unusual advisory— ‘nothing 
quiet on the Potomac”—plus a report 
that the Armed Services Petroleum 
Purchasing Agency has had reprints 
made and is circulating to various mili- 
tary schools and colleges, as a guide, 
our recent article telling how ASPPA 
functions and describing its relations 
with small business. 


—Herbert A. Yocom 
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Tanks or Tankers 
IN THE OIL INDUSTRY 
| 
WHITES DELIVER Sore... 


Faster / 


30 TONS ON THE MOVE! 


This White WC2864ET has a real manev- 
vering job on its hands! Tank weighs 30 tons 
—60 ft. long. It’s a 50,000 gal. storage 
tank—one of 30 being moved over rough 
fields to the new Lincoln Air Base by Sulilivan's 
Transfer and Storage Co., Lincoln, Neb. 


6075 GALLONS 
ON THE MOVE! 


This 35 ft. tanker holds 6075 gallons being 
transported by White 3022 PLT for Ada 


‘ . — t Oil Co., Houston. The White has 109%<-in. 
WHEREVER Whites operate in the oil industry, their chucibate und giudiies nating eater 
capacity todo more work... carry more payload... verability plus the outstanding payload 


wins favor of operator and driver alike. edventage. 
First truck out on the oil fields or final delivery to the 

customer, Whites are engineered to do more work, in 

less time, at lower cost... year after year! 
Find out today from your White Representative how 

Whites can add new efficiency and economy to your 

transportation requirements. 


THE WHITE MOTOR COMPANY ° Cleveland I, Ohio 
Export Division Cables: Whitco 


FOR MORE THAN 50 YEARS THE GREATEST NAME IN TRUCKS 
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AHEAD OF THE NEWS 


Union Merger Concern—tIhe meeting called by in- 
dependent oil labor unions for Feb. 15 in Philadelphia 
to discuss a merger is being watched closely by industrial 
relations managers. The marketing head of a major oil 
company fears a merger might result in labor strife in 
retail marketing. His worry is that if a coalition begins to 
show strength in service station organizing, it may provoke 
Dave Beck’s powerful and wealthy AFL Teamsters to take 
counter measures. Then the oil suppliers would be caught 
in the middle in a jurisdictional labor feud. 


Better Caliber Men—On the West Coast, where quality 
of men at service stations (both dealers and their em- 
ployes) has been a nagging problem since before World 
War II, the situation is improving. With some tightening 
in employment conditions, oil companies report that 
growing numbers of more capable men ar seeking deal- 
erships. Dealers are obtaining better quality men _ for 
station work, and turnover is on the decline. But there’s 
still a long way to go. 


Tire Sale Boost—By stressing the safety factor of a tire, 
one major oil company increased its tire sales volume 
20% in 1953—-when most of the others were holding 
to 1952 levels or showing small gains or losses. Genuine 
safety improvements were developed, and the company 
merchandised that angle to the limit. 


Site Selection Formula—A West Coast major oil com- 
pany has engaged a management firm to study the 
problem of picking good sites for service station locations. 
The company will furnish the outside firm with all pos- 
sible data and see if it can come up with a “site-selection 
formula.” The company is not particularly hopeful. But 
the management firm asked for the assignment, and the 
oil company decided to give it a chance. 


Profitable Year for Oil—Financial reports of big oil 
companies for 1953 continue to show good profit gains 
over 1952. For example, the net earnings of Shell Oil Co. 
and its subsidiaries climbed an estimated 27%. Other net 
profit increases last year over 1952: Atlantic Refining 23%, 
Ohio Oil 10%, Deep Rock Oil Corp. 69%, and Sun Oil 
5% . Many other companies had healthy gains. 


° 


Southwest Products Line—There is new talk of an oil 
products pipe line from Los Angeles to Phoenix, in the 
rich and growing Arizona market. The area has been 
served by tank car and truck from Los Angeles and El 
Paso, Texas. Last year, a move by the railroads to slice 
their rates for hauling oil products in the area was killed 
by a federal district court. The stated purpose of the rate 
cut was to forestall a pipe line. But current thinking is 
that a Los Angeles-Phoenix line will be built. 
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Suit, Not Uniform—A large oil marketer plans to in- 
troduce specially-designed station clothing to be called 
a “suit” instead of a “uniform.” Part of the problem of 
attracting top-flight men to station dealerships has been 
concern by the man (or his family) that the work gives 
him an inferior social status. The marketer thinks one 
reason for this is the station uniform, and will go a step 
beyond previous attempts to make uniforms attractive as 
weil as utilitarian. 


Pump Island Elimination—A Yakima, Wash., dealer 
has posed the question of whether pump islands are really 
necessary. This has been a trade topic for some time, and 
proponents usually win with the point that islands protect 
the pumps from careless motorisis. The Yakima dealer, 
however, reports he hasn’t had an accident or threat of 
one. He argues that suppliers have been trying to gain 
a streamlined effect with shorter pumps and lower ap- 
pearance—yet they work against this by mounting pumps 
on a concrete platform. 


Fewer, Bigger Tankers— Major oil companies are par- 
ing down their tankship fleets, vessel by vessel. As they 
add modern supertankers, they get rid of two, three, or 
more smaller tankers that are not holding their own in 
operational costs. One major company reports that recent 
wage increases were a factor in its decision to cut down 
its fleet. “The sailors have priced themselves out of work 
in our company,” the company president says. One major 
company, which had a dozen tankers a few years ago and 
now has half that number, expects to wind up with two. 


Anti-Smog Fight—The Los Angeles smog problem is in 
for a thorough scientific study now that Dr. Lauren B. 
Hitchcock has been named president of the Southern Cali- 
fornia Air Pollution Foundation (at a yearly salary of 
$50,000). Mr. Hitchcock is a New York management con- 
sultant in industrial research development. He will hire a 
chemist, a physicist, an engineer, a meteorologist, and a 
research director. They will stress diagnosis of smog causes 
before suggesting remedies. Mr. Hitchcock says his group 
will farm out research projects and “ride herd” on them. 


Wholesale vs. Retail—A major oi! company that re- 
cently separated its wholesale and retail organizations 
right down to field level thinks it did the smart thing. 
“There are two different mentalities,” says a marketing 
department executive. “The wholesaler prefers to sell 
in large quantities, and consequently, thinks in large 
terms—big volume, big profits, big cocktail parties. Re- 
tailers concentrate on service-station selling where profits 
are small. Consequently, they concentrate on lots of small 
profits. The result is you have two different approaches.” 


For more Ahead of the News > 





we've made if simple... 
we've made it economical 


Lather 


for you to have 














What can be rougher on any finish—than constant 


exposure to every type of weather... quick freezes 


modern and thaws—baking hot sun—driving rains and hail 


. all natural elements, that daily take their toll 


° es 
with of inferior finishes. 

e Davidson porcelain enamel withstands all of the 

Davidson elements and can take their abuses . . . Davidson 

means QUALITY... guaranteed weather resistance 

é . » » guaranteed color permanence. 
Na am For economy and service over the years, it pays 
to specify Davidson—Davidson has made it con- 


b Mil venient for you to consult with experienced dealer- 
0 eee iil 


erectors, factory trained, strategically located from 


material the Rockies to the East Coast. 
that’s virtually Complete information is available on Davidson 


Porcelain Enamel and their Dealer locations—it’s 


indestructible! yours for the asking. Write for it today 


* 
Davideon ENAMEL PRODUCTS, INC. 


1103 EAST KIBBY STREET, LIMA, OHIO 
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AHEAD OF THE NEWS 





OICC Advertising—The controversial Oil Industry In- 
formation Committee advertising program has been under 
review again. Critics are still expressing dissatisfaction, 
even though the program carries American Petroleum In- 
stitute topside blessing. At least one West Coast major 
has said privately it plans to cut its contribution (by the 
amount of its share in OIIC advertising) if the program 
is not changed. Several West Coast companies, pleased 
by the success of the regional West Coast field program, 
believe that’s where efforts should be concentrated. 


Tire Discount Delay—The Federal Trade Commission’s 
effort to put into effect its quantity tire discount rule 
(which would not permit larger discounts on bulk tire 
purchases than that given on one freight car lot) still 
is a long way from settlement. A district court had ruled 
that the tire companies couldn’t bring suits until they 
had been injured by the rule. But an appeals court said 
the rule itself might hurt the companies and that the 
matter should be settled now. Appeals court sent the 
matter back to district court for trial, and officials now 
think it may be months before any progress is made. 


Squeeze-Out Hearings—Although the Senate Small 
Business Committee has indicated it will resume hearings 
on the West Coast “squeeze-out” complaints by oil Inde- 
pendents, there is growing doubt about it on the Pacific 
seaboard. Purpose of another round of hearings would 
be to permit oil suppliers to reply to charges aired last 
year in Seattle. With rapidly rising oil inventories, the 
“squeeze-out” issue is largely academic. All wholesalers 
whose oil supplies had been cut off, or cut back, now 
have suppliers. As one major company marketing execu- 
tive commented, “That situation was brought on by a 
shortage. The present one is caused by surpluses. I 
don’t see how some businessmen think they can get away 
from the law of supply and demand, even though the 
bureaucrats think they can.” 


NPN Staff 


Better Internal Relations—Tide Water Associated is 
trying a novel approach in telling its western division em- 
ployes about company news. When a news release is 
prepared, copies are sent not only to newspapers and 
wire services but also to individual employes. Reasons for 
the system: (1) Employes might miss the story in the 
newspapers, (2) the method lets employes hear about 
the news as soon as outsiders, or sooner, and (3) it 
represents direct company communication to employes. 


e 

‘Regular’ Gasoline Fight—Union Oil of California has 
stirred up some bitter criticism with its new upgraded 
regular-grade gasoline, which it publicizes as “revolu- 
tionary regular.” Competitors claim Union's action will 
hurt retail operators because motorists may shift from 
premium-grade to regular. (Dealers receive 0.6¢ to l¢ 
per gal. more margin on premium gasoline). Competitors 
also charge that the increased lead content has raised 
the cost of manufacturing the gasoline—a cost that 
ultimately may be passed on to customers. But Union 
Oil argues that new cars needed a better-grade regular 
and that eventually other suppliers will have to improve 
their regular, too. 


Tax Privilege Abused—North Carolina Oil Jobbers 
Assn. is warning against growing abuse across the nation 
of tax concessions on gasoline sold for non-highway use. 
The association suggests closer policing of sales to farmers, 
boatmen, saw mill operators and others. It wants to head 
off the drying up of retail stations in rural areas and 
the threat of restrictive state legislation. 


Mobile Training Unit—More and more emphasis is 
being placed on training station dealers and their employes. 
To reach men in outlying areas of the Pacific Northwest, 
Shell Oil has experimented with a mobile training unit 
for the past year, and finds it works very well. The unit 
contains desks, chairs and all the props needed to stage 
a training course. 
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NEW, EXCLUSIVE FEATURES 
in Philadelphia Valve’s 


NEW LIGHTWEIGHT MANIFOLD 


Never before manifold valves with so many 
desirable features! 

They are made of welded steel tubing with 
bronze bonnets and stems, aluminum disc 
holders and oilproof composition discs. The 
shell is just 4" thick, which means an im- 
portant weight saving. There are reinforcing 
stay rods between valves. 


Easy to convert to swing check valves 


No longer do you need to buy a new disc and 
disc holder to convert from rigid to swing 
check valves. You simply add a hinge arm 
and a nut. U.S. Patent No. 2,573,263 covers 
the hinge assembly, which snaps and locks 
positively into lugs inside the valve. /t cannot 
open accidentally! 





Easy to convert to selective control manifold 
You can do it without welding any attach- 
ments to the shell! Just bolt the selector bar 


to the bonnets of the valves, and the job is 
complete. 


Made to fit any tank truck 
These superior valves meet all state require- : F : 
ments. They can be furnished with or without Split manifold with gate valve 
swing. checks, and with either flanged outlets 
or outlets grooved for any standard flexible 
coupling, including Philadelphia Valve Flexi- 
Sangre. PHILADELPHIA VALVE COMPANY 
You'll want your files to contain complete : : c 
information about these new valves. Write 3415 Aramingo Avenue, Philadelphia 34, Pa. 
for it today. 





Pacific Coast Distributors: 
Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif. 
Howard Supply Co., 5125 Santa Fe Avenue, Los Angeles 11, Calif. 
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WASHINGTON 


Government Is Keeping Gasoline Tax 


Any hope that Congress will turn 
over motor fuels taxation to the states 
is now dead, if there ever was any real 
reason to believe it would happen. 

The House Public Works Subcom- 
mittee on Roads is rolling full steam 
ahead on a bill that will substantially 
boost federal aid for highways—prob- 
ably approximating the amount, 
around $900 million, collected annu- 
ally from the 2¢-per-gal. motor fuels 
excise tax. 

But the bill definitely will not tag 
those revenues specifically for high- 
way grants-in-aid. And it is doubtful 
if the subcommittee’s hearings will 
even include that proposal. 

Chairman McGregor (R., Ohio) 
points out that the federal govern- 
ment must deal, in advance, with state 
legislatures on highway aid. He says 
it cannot do so on the basis of a 
“fluctuating” fund such as motor fuels 
income. 

As for turning over the field to the 
states — something practically every 
state government has requested—not 
many congressmen are convinced each 
state would automatically raise its 
taxes to include the federal increment. 
And many believe, as Mr. McGregor 
does: 

“We can’t turn over the motor fuels 
taxes to the states and, at the same 
time, give them the amount of federal 
aid they need. The states would have 
to build the highways and then we 
would have a checkerboard system.” 

It is virtually impossible to find a 
member of Congress opposed to big- 
ger and better highways but most of 
them feel the President is right in say- 
ing that the highway system is in 
critical shape and needs a generous 
federal program. (There is more op- 
position, however, to his recommenda- 
tion for an indefinite continuance of 
the 2¢-per-gal. rate, instead of letting 
it drop back to 1.5¢.) 

All in all, congressional sentiment 
now seems fairly firm along this line: 
Don’t rock the boat at this time. We’ve 
got budget problems to worry about 
and, at the same time, have to do 
something about highways. This is not 
the time to hand motor fuels taxation 
over to the states. Maybe later. 


Competition Cut Down 


On the subject of national gas, it 
might be well for Northwest fuel oil 
jobbers to note that the Northwest 
Natural Gas. Co.—which is seeking to 
pipe Canadian gas to the Northwest 


Pacific region—wants to omit some 
of the territory it originally had sought 
to serve. Under the new proposal, it 
would deliver only about half as much 
as it had planned earlier. 

Thus the “threat” to fuel oil dealers, 
particularly in the inland areas of those 
states, may be lessened. 


Which Road to Take? 


It’s a good bet that Standard Oil Co. 
(Ind.) attorneys aren’t going to rush 
into action pell-mell in an effort to 
get a settlement of the long-standing 
“good faith” case involving its deal- 
ings with certain of its jobbers. 

There are several courses of action 
open to the company, and since the 
next move is up to the company, it 
can take its time in deciding which 
is best. 

It could ask the Federal Trade Com- 
mission to review the case, but there is 
little reason to expect the commission 
would back down from its recent stand 
that it would not reopen old cases ex- 
cept under new circumstances. 

Or the company could ask the ap- 
peals court to review the case. To do 
this, however, the company would be 
in a position of asking the court to 
take the case when, only recently, it 
was asking the court to remand it to 
the FTC. The situation has changed 
since the company expressed that view, 
but there still might be some reluctance 
on the company’s part to bring the 
matter back before the court so soon. 

Still a third procedure—and this 
may be the one the company will 
choose—would be for the company 
to fail to file a report of compliance. 
When the court returned the case to 
the FTC recently, it had the effect of 
putting the FTC’s 1953 “cease and 
desist” order into effect immediately. 
Under this order, the company has 
60 days in which to report that it has 
taken steps to comply. 

If the company doesn’t file the 
order, the next move will be up to 
the FTC. It could let the matter ride 
—and probably would until someone 
raised a complaint against the com- 
pany—or it could go to the Court of 
Appeals in Chicago and ask the court 
to affirm the order and to enforce it 
against the company. 

That would put the FTC on the spot 
because it would be asking the court 
to enforce an order which the court 
said a while back was illegal in the first 
place. 

—NPN Washington Staff 
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RUGGED! 


Attaches to airline, fits the hand. Dial the 
pressure, get it automatically — fast, easy 
one-hand operation. You can air a set of 
tires in seconds — even in the dark! 


New NELSON Equamatic 
TIRE INFLATOR 


| @ RUGGED FORTRESS WALL — thick 


\ pressure-cast aluminum body pro- 
\tects parts — dropping, banging 
\won’'t hurt it! 


| e/RUGGED REGULATOR SPRING 


— extra-heavy gauge; stays accurate, 
dependable for years! No cartridges 
to buy, no returning to factory for 
calibration ! 


END GAUGE TROUBLES NOW. 
Modernize with NELSON auto- 
matic inflation for as little as $14.95. 
Order today from your jobber, or 
send coupon. 


; Pewee send literature and prices 
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PRODUCTS INCORPORATED 


440 PERALTA AVENUE 
SAN LEANDRO, CALIFORNIA 





PETROLEUM INDUSTRY INDICATORS 
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NPN PRICE AVERAGES* 
Refinery/Terminal 
(¢ per gal.) 
Feb. 5 Jan. 4 Feb. 2 
1954 1954 1953 


11.96 12.15 11.33 
10.60 10.30 9.94 
9.21 8.96 8.53 
4.20 4.24 3.39 


Week Ended 
Janvary 30 


Gasoline 

Kerosine 

Distillate 

Residual 

4 principal 
products 9.15 

Lube oil 17.39 1 

ont — ~' 

oor. well ( 

se per bbl.) 2.82 

* Weightei average price, prin- 

cipal markets. 
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(i) WEEKLY PETROLEUM STATISTICS (APp 


1952 | 1953 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Kerosine (thous. bbl.) 
Residual fuel oil (thous. bbl.) 
Crude oil—B. of M., 1 week earlier (thous. bbl.) 


Refinery Activity 
Crude runs to stills (thous. bbl. daily) 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 


Refinery Output 
Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 


Crude Supply 


U. S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


1953 | 1954 


wv 


Week 
Ended 
Jan. 30 
1954 
170,421 
83,936 
22,093 
46,433 
271,069 


6,948 
611 
86.1 


23,731 
2,682 
10,289 
8,312 


6,159 
768 


Week 
Ended 
Jan. 2 
1954 
160,075 
113,582 
29,081 
49,435 
273,517 


7,202 
616 
89.3 


25,141 
3,020 
10,358 
8,805 


6,100 
638 


Week 
Ended 
Jan. 31 
1953 
149,443 
82,148 
23,292 
46,356 
266,623 


6,933 
551 
93.5 


23,329 
2,952 
10,535 
8,831 


6,428 
553 


[> MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bbl.) 
Exports of crude and refined products (thous. bbl.) 
Average station gasoline price, ex tax (¢ per gal.) 
Gasoline consumption (million gal.) 
Service station building permits (number) 
Passenger cars—factory shipments (thous.) 
Trucks and buses—factory shipments (thous.) 
Automotive replacement tire shipments (thous.) 
Replacement battery shipments (thous.) 
Oil burner shipments (thous.) 

* Exclusive of Oklahoma. 


Latest Month 


54,481 
11,398 
21.97 
4,222* 
334 
396 
98 
2,729 
2,176 
104 


(Nov.) 
(Nov.) 
(Jan.) 

(Oct.) 

(Nov.) 
(Dec.) 
(Dec.) 
(Nov.) 
(Nov.) 
(Oct.) 


Previous Month 
57,163 
11,664 

22.11 
4,252 
450 
362 
77 
4,246 
2,825 
101 


Year Ago 
55,406 
12,914 

20.28 
4,187 
272 
420 
77 
3,069 
2,168 
119 
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SUPPLY ano DEMAND 


Gasoline Stocks Climb-—An all-time 
high in primary stocks of finished 
and unfinished gasoline in the U.S. 
was hit in the week ended Jan. 30, 
for the third week in a row. API 
figures show stocks exceed 170 mil- 
lion bbl. This is an increase of 
2,640,000 bbl. over the previous 
week. At the same time, produc- 
tion of gasoline dropped off 510,000 
bbl. to 23,731,000 bbl. 


Oil Imports Rise—Reaching 1.,- 
253,200 b/d for week ended Jan. 
30, total U.S. oil imports registered 
a 164,700-b/d increase over the 
previous week. East of California 
imports showed a 188,700-b/d gain, 
while California dropped from 
24,000 b/d to none. 


World Output Drops — From the 
record average in July of 13,- 2 C ICC 
259,000 b/d, world crude oil pro- | 


duction dropped off 79,000 b/d in | 
August. The decrease, according to | 


the Bureau of Mines, was due JOIN THE 

mainly to cuts in Saudi Arabian | 

and Venezuelan output. World PARADE TO PROFIT 
crude runs, exclusive of the USSR | 


and Eastern Europe, averaged a 


record 11,839,000 b/d in August, Oil jobbers selling Canfield Premium HDM Motor Oil are 
an increase of 72,000 b/d over July. 


Total production of major refined | reporting increased motor oil sales and profits. These job- 
products averaged 11,295,000 b/d. | bers say that Canfield Premium HDM makes friends... 
Creole Hits High — With operated | friends who become steady, repeat customers due to the out- 


production averaging 836,295 b/d, standing performance of Canfield Premium HDM in service 
Creole Petroleum Corp. set a pro- 


duction record in Venezuela in | MM, MS and DG. 

December. This figure was up | , ; a 
35,428 b/d from November and | Here’s why CANFIELD PREMIUM HDM Motor Oil leads: 
maekete evone re. | 1 Solvent Refining of selected Paraffine base crudes 


to 95/100 VI separates the men from the boys .. . 
delivers base stocks loaded with only the strongest, 











Gasoline Use Up—Additional state 
guecins consumption cstimetes | cleanest Hydro-Carbons . . . prevents friction drag 
show increases in November from ' - 
the previous year in California under the toughest operating conditions. 

Colorado, Missouri and Montana. 
API reports California ss having resistant gloves on bearings . . . prevent corrosive 
the highest gain with a 16.5% in- : , + 

crease acid action ... prevents oxidation. 


Added modern miracle-chemicals actually put acid- 


Japan Hikes Imports— Additional Highest quality detergents keep motors clean see 
imports of 1,886,986 bbl. of heavy =< assure free, uninterrupted action of piston rings, 


oil and crude will be permitted by | hydraulic valve lifters .. . keeps tight clearances open. 
‘ * | b 6 tt 
the Japanese Ministry of Trade. | 


The purpose is to relieve the short- | Compare these outstanding features with Canfield Premium HDM 
age of petroleum products in agri- | any other motor oil ... regardless of Motor Oil is available un- 
cultural and fishery industries. name, claim or price, and you, too, will der your brand or ours in 
join the Canfield parade to greater oil bulk, drums or refiner seal- 
United Kingdom Exports Up — profits. ed cans. 
A new peak of some 49 million 


bbl. in exports of refined petroleum | Write, wire or phone NOW for the complete profit story 
products from the United King- 


eee! CANFIELD OIL COMPANY 


ports from the previous year re- General Offices: Cleveland 27, Ohio 
flected additional refinery capacity. | a 2 


Cleve Tale F Oh re) Jersey ty, N. J Me 
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We torture them... shock-load, over-speed and jerk them... 
twist, strain and abuse them. We match every on-the-job hauling 
condition ... then throw in a few devilish tricks of our own! 


The result? You know for sure that any 
Timken-Detroit axle can take more 
abuse on the job it was built for than 
any other axle made! 

To prove it, we moved a huge proving 
ground indoors. In one room we can sim- 
ulate any hauling situation—our engi- 
neers can apply 50 years of experience 


to perfecting axles for modern trucks, 
buses and trailers, and measure per- 
formance with scientific precision. 

This research pays off in longer truck 
life; less maintenance, repairs and down- 
time; lower operating costs. No wonder 
Timken- Detroit axles with Hypoid gear- 
ing rate “first” with wise truck owners! 





TDA controls quality in 
this “Torture Chamber” 


Here we simulate actual highway 
conditions . . . test quality and per- 
formance of axles under any haul- 
ing situation, such as duplicating 
the kinetic energy of 80,000 Ibs., 
G.C.W., at 60 m.p.h. All tests are 
repeated hour after hour with an 
automatic cycling control. 





We give truck axles q brutal 


in the new Timken-Detroit indoor 
proving ground...and only 


VARIA 


yee teeel 


Whatever you haul . . . simulated 
service conditions show up elec- 
tronically on a screen like this. For 
instance—a heavily loaded truck on 
a bumpy, twisting road—then on a 
level express highway or long 
grade. What happens to the axle 
and gearing is measured, charted 
with absolute scientific accuracy. 
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You're hauling machinery .. . you 
want axles that stand extreme stress 
and strain. You want speed where it 
counts .. . power where necessary .. . 
economical engine operation. You want 
easy, low-cost maintenance .. . scant re- 
pair and downtime . . . long, profitable 
truck life. Your answer is Timken- 
Detroit “Torture-Tested” axles with 
Hypoid gearing. 


You're hauling pipe . . . you want axles You're hauling gasoline ... you want 
that can “tote” the load—on highway, axles that can make “knots” on high- 
side roads and open fields . . . can do it ways... eat up grades... . take stop- 
fast, powerfully, dependably. You want and-go hauling in easy stride. You want 
axles that absorb punishment .. . are engine economy ...low maintenance ex- 
easy and cheap to maintain .. . stingy pense . . . little downtime . . . few repairs 
on repairs and downtime. You want ... long truck life. You want something 
Timken- Detroit ‘““Torture-Tested” axles special—Timken-Detroit ‘Torture 
with Hypoid gearing — the best ! Tested” axles with Hypoid gearing ! 








beating 


Timken has it! 





TIMKEN 
AXLES 


Next truck you buy... 
insist on Timken-Detroit Hypoid gearing 


Hypoid gearing for truck axles was 


Get interchangeability, too! 
pioneered by Timken-Detroit. 


Only Timken-Detroit has Hypoid 
Proved in billions of ton-miles of ac- gearing in a complete “family” of 7 


oT [Yi Standaca}" 


“TORTURE-TESTED” 


to Save Money on the Job 


WORLD’S LARGEST MANUFACTURERS OF 


AXLES FOR TRUCKS, BUSES AND TRAILERS 


tual operation. Designed to give the 
slower gear ratios necessary for mod- 
ern engines without loss of strength. 
Pinion is bigger, stronger . . . bearings 
are larger . . . more teeth in contact 
reducing loading per unit of contact 
area. Torque transmitting capacity in- 
creased to step up performance and 
rugged power. 


Plants at: Detroit, Michigan 


basic axle capacities—in the entire 
range of medium and heavy-duty re- 
quirements. This advanced-related de- 
sign incorporates the same features of 
construction and interchangeability in 
single-speed; single-speed double-re- 
duction; and two-speed double-reduc- 
tion final drive units. 


Oshkosh, Wisconsin « Utica, New York « Ashtabula, Kenton and Newark, Ohio « New Castle, Pennsylvania 

















FOR 
FASTER FLOW! 


Modern streamlining makes MILVACO the preferred Truck Tank Faucet. bd 


Available in straight or angle 
There are no obstructions to retard the flow of liquid. designs of 221° and 65°. 


When open to full capacity, the disc holder stops on the spring Sizes 2", 24" and 3”. 
. . . 

retainer, forming a single streamlined unit which helps you Siniis 60 Uibmtey — the aivade ciey 

to get rid of the load — faster, more economically. that combines light weight with 

superior sturdiness. 

Specify and use MILVACO Streamlined TRUCK TANK FAUCETS e 

on your equipment. There's a MILVACO Features “Permadisc” construction 


which assures accurate seating 
representative near you to serve your complete needs. and longer, trouble-free service. 
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MILWAUKEE VALVE co. . ee ee ee ee, 
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GOVERNMENT 


National Petroleum News 


February 10, 1954 


U.S. Antitrust Goal—Aim Better, Hit Hard 


The oil industry can expect no moratorium on antitrust actions 
under the Eisenhower Administration—in fact, there could be more, 


not fewer, cases filed. 


This fact was driven home in a statement issued last week by 
Attorney-General Herbert Brownell, when he said that the Antitrust 
Division of the Justice Department still has the gasoline “price leader” 
matter under “very comprehensive study.” 


_ He emphasized that there will be no slow-down in the division’s 
activities pending a report from his Committee to Study Antitrust 


Laws. 


After a year of policy formation by 
the “new” Justice Department, some 
of it not yet complete, the industry 
can look forward to: 

—More attention to prosecuting 
“hard core” antitrust violations. 

—An avoidance of experiments de- 
signed to test novel legal and socio- 
logical theories. 

—NMore care in selecting cases with 
the accent on large industrial con- 
centrations affecting important seg- 
ments of the economy. 

-~-The continued filing of criminal 
suits, with the acceptance of “nolo” 
pleas cut to a bare minimum. 

—A greater use of pre-trial proce- 
dures to trim courtroom time in civil 
proceedings. 

—Not nearly as many dismissals of 
cases brought by previous administra- 
tions as might perhaps have been ex- 
pected. 

—A stepping up of activity in the 
antimerger field but coupled with 
more effort to acquaint the industry 
with DJ “advance clearance” proce- 
dures. 

New Philosophy—tThe most clear- 
cut change between the antitrust 
attitude of the Eisenhower Adminis- 
tration and that of its predecessors is 
philosophical. This is the way DJ 
Antitrust Chief Stanley N. Barnes put 
it in a recent speech: 

“With respect to any difference of 
approach between the cases filed since 
Jan. 20, 1953, and those filed by pre- 
vious administrations, I think you will 
find that those recently instituted are 
based upon classic hard-core antitrust 
violations.” 

Mr. Barnes is impatient with sug- 
gestions that cases be brought be- 


cause they might further some socio- 
logical cause. He is likewise opposed 
to proceeding upon hair-splitting legal 
theories. 

He points out that 25 antitrust ac- 
tions have been filed since he assumed 
his post, 10 of them civil, 14 criminal 
and one a civil and criminal contempt 
action. 

“While the number of indictments 
may seem out of proportion to the 
number of civil cases instituted .. . 
these criminal cases involved viola- 
tions of law which courts have con- 
sistently held to be per se violations,” 
he declared. “With one exception, 
these criminal cases involved such vi- 
olations as price fixing, allocation of 
territories or customers and boycotts.” 

“Price Leader”—These statements 
could have a very direct application to 
the “price leader” matter. Last year 
it was known that the antitrust divi- 
sion was investigating gasoline pric- 
ing. 

Specifically, the department was 
evaluating the “price leader” or “refer- 
ence seller” structure on tank wagon 
sales of gasoline to determine whether 
it was being used as a “mechanism” 
to fix prices. 

When Attorney General Brownell 
was asked what had happened to this 
matter, he replied that it still was 
“under very comprehensive study” but 
declined to elaborate. 

There apparently has been a feel- 
ing on the part of at least some oil 
company Officials that this merely rep- 
resented another extension of the old 
“conscious parallelism” bromide that 
was once in vogue in the government. 

Justice Department attorneys, how- 
ever, deny this emphatically, declaring 
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that any action will be based directly 
on a demonstrable showing of collu- 
sion or conspiracy to fix prices. 

In other words, the mere fact that 
price leadership exists is no proof that 
price-fixing is involved. It must be 
proved that the price leader method 
is a means by which actual price fix- 
ing is carried out. 

FTC Concurs — Significantly, this 
approach to antitrust law enforcement 
fits smoothly into the groove of 
thought at the other big-time antitrust 
enforcement agency, the Federal 
Trade Commission. A majority of the 
“new” FTC feels that the commission 
got off the track, somehow, during 
preceding administrations and fell 
short of being the quasi-judicial, im- 
partial “body of experts” on com- 
petitive practices. 

According to FTC Chairman Ed- 
ward F. Howrey, the commission will 
hit hard along the “hard-core” viola- 
tion line but is abandoning “peripheral 
‘test’ cases of strained statutory inter- 
pretation, doubtful validity and un- 
fortunate economic consequence.” 

While DJ's Antitrust Division ap- 
pears to be switching back to what 
might be termed the basic approach 
on antitrust prosecution, it is stepping 
out along several relatively new paths. 

One of these is the antimerger field. 
Mr. Barnes has disclosed that the de- 
partment has prepared one complaint 
for filing under Sect. 7 of the Clayton 
Antitrust Act. That provision is de- 
signed to stop, in advance before the 
transaction is completed, a proposed 
acquisition or merger which may re- 
sult in “a significant reduction in the 
vigor of competition” even though 
the action might not amount to an 
actual restraint of trade or formation 
of a monopoly. 

DJ is “negotiating” now with the 
parties involved in the complaint but 
Mr. Barnes declares, “If suit is filed, 
it will result in a decision of first im- 
pression. Its scope, however, will be 
premised upon congressional man- 
dates and not upon _ sociological 
theories.” 


At present, however, as far as is 
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known, the department is not planning 
any such injunctive advance action 
against any segment of the oil indus- 
try at present. But both Mr. Brownell 
and Mr. Barnes have laid particular 
stress on this development and the 
department’s last major effort along 
these lines did involve an oil com- 
pany. It intervened in an attempt to 
stop the 1947 sale by the Union Oil 
Co. of the Consolidated Steel Co. to 
the Columbia Steel Co. DJ lost the 
case which went to the Supreme Court. 

In that instance, the department 
used the Sherman Antitrust Act be- 
cause it feared the Clayton statute was 
not strong enough. Since then, Con- 
gress has amended Sect. 7. 

FTC has a direct and primary en- 
forcement role under Sect. 7. Mr. 
Brownell, Mr. Barnes and Mr. How- 
rey concur in saying that there really 
is no basic conflict between the two 
bodies—that interdepartmental _liai- 
son will prevent clashes. That remains 
to be seen. 

Mr. Barnes has served notice that 
DJ economists will be kept busy “de- 
veloping economic surveys of large 
industrial concentrations, designated 
originally by our lawyers.” This type 
of study is not really new at DJ but 
an intensification and firmness of co- 
ordination would be. As of now, there 
would appear to be no such study 
afoot for the oil industry although the 
economists might be utilized in clear- 
ing up certain aspects of proposed 
cases. 

Pre-Trial Actions—The department 
is placing considerable emphasis on 
the use of pre-trial procedures—but 
only where civil cases are involved. 
Whether it will be successful is con- 
sidered highly debatable by the depart- 
ment itself. DJ first determines that 
legal action is necessary, then a com- 
plaint is drafted. The defendant then 
is asked whether he wants to “negoti- 
ate toward a decree.” 

So far, Mr. Barnes says, this has 
taken place in 10 cases involving 
eight fields of antitrust law. The box 
score: failure in one, with suit filed; 
failure almost certain in two; three are 
“very doubtful”; three “look promis- 
ing”; and in one success is “definite.” 
He concedes this procedure may be 
“difficult to sell” and that it is in “an 
experimental stage.” 

Closely allied to this procedure are 
the department’s methods for clearing, 
in advance, a company plan or pro- 
gram so as to make future antitrust 
action against it less likely. This pro- 
cedure is sometimes called the “rail- 
road release,” or “green light letter” 
approach. 
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Under the procedure, the particular 
plan or program, including proposed 
mergers, is submitted to the depart- 
ment which can then suggest changes 
to bring the proposal within legal 
bounds. If it clears the project, the 
department, in effect, waives its right 
to institute criminal proceedings but 
reserves the right to file a civil suit 
later to test the plan’s legality. This 
procedure is not new either, but the 
effort to make it more understandable 
to industry is. 

Because the department is concen- 
trating on the “per se” violations and 
is avoiding the tendency to seek ab- 
surd expansions of antitrust prosecu- 
tions, it logically expects its criminal 
case ratio may be heavier. In many 
instances, it probably will file both 
criminal and civil suits in the same 
case. 

Where Oil Enters It—This develop- 
ment applies directly to the oil indus- 
try in at least one area. 

DJ has filed three civil suits against 
major oil companies charging “exclu- 
sive dealing” agreements with retail 
outlets. Two of these were won by the 
department and one still is pending, 
against the Sun Oil Co. 

Some DJ officials feel there is no 
sense in continuing to file civil suits 
against each company individually— 
that others will continue the alleged 
practices until they are charged and 
have exhausted legal defenses. It 
might take 20 years to complete such 
suits against all the major companies. 

Instead, they say, there is a very 
strong likelihood that DJ will file a 
criminal charge in the next “exclusive 
dealing” proceedings it institutes, 
whether it wins the Sun case or not. 

A criminal complaint of this type 
would name the top officials of the 
company, particularly those concerned 
with marketing, and would seek fines 
and/or jail sentences against them 
personally. 

In this connection, Mr. Brownell 
asserts, “Because criminal action will 
be limited to this area of clear-cut 
violation, only exceptional circum- 
stances will justify acceptance of a 
nolo plea in such matters.” 

Dismissal Pleas—Mr. Barnes says 
he was “flooded” with requests to dis- 
miss pending cases when he took his 
job. He was told, he adds, that the 
defendants “had reformed” or that in- 
dustry conditions had changed since 
the suits were filed. 

“Out of the 139 cases then pend- 
ing, however, I have found only five 
where dismissal was justified,” he de- 
clares. “Although in some cases it is 
true that the changed character of the 


industry has removed some of the re- 
straints, there still remains almost in- 
variably the necessity for injunctive or 
other relief to prevent a recurrence of 
some other practice alleged in the 
complaint. . . . Only where substan- 
tially nothing can be accomplished by 
decree, will cases be dismissed by the 
government.” 

Mr. Barnes concedes that “there 
were some cases pending when I took 
office and some cases now pending, 
the filing of which in their present 
form I would not have recommended.” 

Although he believes the depart- 
ment should concentrate its major 
effort on national industries, he makes 
it clear that it will not ignore “serious 
restraints of trade in local areas.” For 
instance, he says, the pending case 
against fuel oil dealers in the New 
England area is being “carefully 
watched by, and has compelling effect 
upon, the leaders in the same industry 
in other geographical areas, some rela- 
tively remote.” 

This, then, in bold outline is the 
complexion of the “new” Justice De- 
partment, policy-wise. But, up to now, 
the department has of necessity been 
forced to “follow through” in many 
instances on matters conditioned by 
the attitude or preceding administra- 
tions. 

A New Yardstick—lIts future course 
on antitrust matters will be patterned 
to a considerable degree on the re- 
sults of work now being done by the 
Attorney General’s National Commit- 
tee to Study the Antitrust Laws. Mr. 
Barnes is co-chairman, along with 
Professor S. Chesterfield Oppenheim, 
and Mr. Howrey is a member. There 
are a number of individuals promi- 
nent on both sides of oil industry anti- 
trust affairs represented. 

This group now expects to come up 
with its findings perhaps as early as 
mid-summer. It has established a com- 
plicated method of arriving at the 
final recommendations it will submit 
to Mr. Brownell. He will then propose 
necessary legislative changes to Con- 
gress and administrative changes to 
the administrative agencies concerned. 

The committee is split into six work 
groups responsible for the following 
fields of study, all of them important 
to the oil industry: 

Distribution—Injury to individual 
competitor versus injury to competi- 
tive process; price and service dis- 
criminations; “per se” and “rule of 
reason” application to “exclusive 
dealing.” 

Legal and Economic Concepts of 
Competition and Monopoly — Con- 
flicts between antitrust objectives and 
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between antitrust and other national 
objectives; application of the “rule of 
reason” and “per se” standards for 
competition; relations between oligop- 
oly, conscious parallelism of action and 
conspiracy; “special problems of price- 
leadership”; meeting competition; and 
leadership”; meeting competition; par- 
ent company-subsidiary relationship. 

Foreign Commerce—Extraterritorial 
application of U.S. laws and effects 
of foreign laws on U.S. business; “the 
extent to which anitrust doctrine ap- 
plicable to foreign commerce should 
be different from domestic antitrust 
doctrine”; foreign subsidiary policies; 
and conflicts “between antitrust policy 
and the policy of encouraging U.S. 
investment and trade in _ foreign 
countries.” 

Patents—Aggregation of patents by 
a single company; pooling and cross- 
licensing; license restrictions, misuse 
and nonuse. 

Exemptions—Statutory exemptions 
for labor, agriculture and regulated 
industries. 

Administration and Enforcement— 
Investigation through voluntary and 
compulsory processes; enforcement 
through other than prosecution of 
formal proceedings; selection of cases, 
including choice between civil and 
criminal proceedings; consent settle- 
ment procedures; jurisdictional prob- 
lems between the Justice Department 
and the Federal Trade Commission. 

(This is the first of two articles on 
government antitrust policies. The sec- 
ond will discuss the “new” Federal 
Trade Commission’s goal of concen- 
trating on violations that actually 
hurt competition.) 


Companies to Deliver 


‘Cartel Case’ Papers 

Oil companies involved in the “in- 
ternational oil cartel” case have agreed 
to furnish the government with docu- 
ments it has requested. 

The companies originally contended 
that the government was asking too 
much in requesting the documents and 
it seemed likely that their contention 
would be tested in court. 

But after a conference between Jus- 
tice Department Attorney Leonard J. 
Emmerglick, in charge of “cartel” 
prosecution, and Chief Judge Knox 
for Southern District of New York, 
Feb. 4, it was revealed that the oil 
companies had agreed to turn over the 
requested documents and that no court 
hearings would be necessary. 

April 15 is the tentative deadline for 
physical delivery of the documents, 
but it has not yet been decided wheth- 
er the transfer will be made in New 
York or Washington. 
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Octane Ratings Are Going Up 


Octane ratings for both pre- 
mium and regular grade gaso- 
line have increased since Octo- 
ber, 1953, in the majority of 
cities covered by Du Pont’s 
quarterly survey. 


The January survey showed that 
average Octane ratings for premium- 
grade gasoline increased in 44 cities 
since the previous survey. Decreases 
in ratings were noted in five cities, 
while one city’s premium rating re- 
mained the same. 

Nine U. S. cities were selling pre- 
mium gasoline testing 94 octane or 
better at the time of the January 
survey. Only one city, Milwaukee, had 
premium gasoline averaging that high 
at the time of the previous survey in 
October. 

The nine cities with premium aver- 
aging above 94 are: Baltimore, Boston, 
Dallas, Fort Worth, Houston, Little 


Rock, Ark., Philadelphia, Pittsburgh, 
and Shreveport, La. 

Shreveport had the highest average 
rating for premium-grade (94.5), while 
Calgary, Alta., (88.4) had the lowest. 
The largest increase in octane rating 
occurred in Pittsburgh, where a jump 
of 1.9 points set the average at 94.2 

Regular-Grade—Average octane 
ratings for regular-grade gasoline in- 
creased in 39 cities, decreased in 
seven, and remained unchanged in 
four. Shreveport had the greatest in- 
crease, 1.2 points, which brought its 
average up to 85.8. 

Pittsburgh’s average rating of 88.2 
was the highest for regular-grade, 
while Salt Lake City’s average of 81.2 
was the lowest. 

The January survey was based on 
samples of gasoline purchased from 
retail outlets in 50 cities during the 
period between Dec. 29, 1953 and 
Jan. 4, 1954. 


Average Research Octane Ratings 


Premium 


Jan. 
1954 
89.9 
89.6 
93.5 
90.4 
94,3 
94.0 


Aberdeen, S. D. 
Amarillo, Tex. 
Atlanta, Ga. 
Bakersfield, Calif. 
Baltimore, Md. 
Boston, Mass. 
Calgary, Alta. 
Casper, Wyo. 
Charlotte, N.C. 
Chicago, Ill. 
Cincinnati, O. 
Cleveland, O. 
Columbus, O. 
Corpus Christi, Tex. 
Dallas-Ft. Worth, Tex. 
Denver, Colo. . 
Detroit, Mich. 
Edmonton, Alta. 
El Paso, Tex. 
Great Falls- 
Billings, Mont. 
Houston, Tex. 
Indianapolis, Ind. 
Jacksonville, Fla. 
Kansas City, Mo. 
Little Rock, Ark. 
Los Angeles, Calif. 
Louisville, Ky. 
Memphis, Tenn. 
Milwaukee, Wis. 
Minneapolis, Minn. 
Montreal, Que. 
Nashville, Tenn. 
New Orleans, La. 
New York, N. Y. 
Omaha, Nebr. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
St. Louis, Mo. 
Salt Lake City, Utah 
San Francisco, Calif. 
Seattle, Wash. 
Shreveport, La. 
Spokane, Wash. 
Toronto, Ont. 
Tulsa, Okla. 
Vancouver, B.C. 
Wichita, Kans. 
Winnepeg, Man. 
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EXPANSION 


Refining Expansion Nears Goal 


Expansion of U.S. refining capacity 
to a level adequate for wartime pro- 
duction may be reached earlier than 
expected. 

Satisfactory progress is being made 
in all oil industry expansion programs, 
but no program is as near the goal as 
refining, according to Carroll D. 
Fentress, assistant deputy of the Pe- 
troleum Administration for Defense. 

The goal for refinery expansion calls 


Gilbarco Roto-Primes 
have these big advan- 
tages over rotary pumps 


¢ More pumping capacity per 
horsepower. Smaller motors 
mean lower power costs. 


* Fewer moving parts for low 
maintenance. ..longer life... 
trouble-free service 


for 8,750,000 bd/capacity by Jan. 1, 
1955. Deputy PAD Joseph LaFortune 
said he felt this would be adequate 
production in event of war, but he 
added that the Office of Defense Mo- 
bilization was planning further study 
of emergency requirements. Continu- 
ance of the expansion program after 
the present goal is reached will depend 
on the results of the ODM study. 
The exact status of the industry’s 


UNEQUALED PUMP 





PERFORMANCE 


Gilbarco Roto-Prime pumps are 
tailor-made for aviation fueling, 
transport and tank car unloading. 
They operate at low speed, give high 
volume, are small in size with flexi- 
bility of mounting... AND have 
positive self-priming—start without 
priming, run without venting. Avail- 
able in capacities ranging from 50 to 
550 GPM and powered by all drives. 
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expansion cannot be determined said 
Mr. Fentress, because some plants may 
have been abandoned, and because an 
undetermined number of older facil- 
ities may have been retired. 

Meanwhile, the ODM announced 
that it is planning to withdraw ap- 
proval of rapid tax write-off certifi- 
cates where there has been no indica- 
tion that the project has been started 
or completed within the required time 
limit. A letter is being sent to all com- 
panies who have not reported projects 
started or completed within their time 
limits. If these companies cannot show 
“good cause” for the delay within 15 
days, ODM says it will notify the In- 
ternal Revenue Department that their 
tax write-off certificates have expired. 

$3.9 Billion Expansion—Since the 
rapid tax write-off program began in 
October, 1950, a total of 1,556 oil 
industry expansion projects have re- 
ceived write-off approvals. The total 
value of these projects is estimated at 
$3.9 billion, according to PAD. 

The expansion includes 416 basic 
refining projects with a total capacity 
of 1,669,000 b/d. 

It also includes a total of 391 crude 
oil and products storage projects, and 
150 crude and products pipe line 
projects. Only 12 tax write-off ap- 
provals were issued for lubricating oil 
projects. 

The latest summary of principal 
categories (as of Dec. 31) shows: 


Capacity Dollar 
Repre- Value 
m sented (thousands) 
Natural gasoline 
processing (b/d) 
Natural gasoline 
storage (includ- 
ing underground 
in bbl.) 5,117,000 
Crude and prod- 
ucts storage 
(bbl.) 
Crude and products 
lines (miles) 
Gas transmission 
Basic refining (b/d) 
Alkylation (b/d) 
Lubricating oil 
(b/d) 
Petrochemicals 


270,000 300,939 


11,775 


93,168,000 
17,438 


1,669,000 
92,000 


181,283 


798,847 
505,776 
1,524,758 
127,264 


5,000 13,295 


157,573 


In addition to these projects, almost 
$563 million in new expansion projects 
is still being processed. 


... in brief 


Skelly Upping Premium Output — 
Skelly Oil Co. will install a 7,500-b/d 
catalytic reformer at its El Dorado, 
Kan., refinery to produce high octane 
gasolines. Licensing arrangements 
have been completed with Universal 
Oil Products Co. Skelly will handle 
engineering, design and construction 
work. 
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FOREIGN 


Limits Definite in Iran Clearance 


Government clearance for five 
American oil companies to par- 
ticipate in a co-operative Iranian 
oil venture carries with it some 
definite limitations: 

—Only oil “production and 
movement” is covered. 

—Production adjustments 
elsewhere to accommodate Iran- 
ian oil must be done individually. 


State Department officials, who out- 
lined the scope of Attorney General 
Herbert Brownell’s opinion, added that 
the action “does not mean the five 
companies mentioned (Standard Oil 
Co. of New Jersey, Socony-Vacuum 
Oil Co., Gulf Oil Corp., The Texas 
Co. and Standard Oil of California) 
have an exclusive right to purchase 
Iranian oil.” 

But indications are that this may 
happen, since Anglo-Iranian Oil Co. 
and the Iranian government will make 
the final decision who will participate. 

A State Department official said 
U.S. companies “can get together— 
can collaborate—to solve the (Iranian) 
problem, to produce the oil and move 
it away,” but he said the clearance 
action does not cover marketing. 

Concerning production adjustments 
elsewhere to accommodate Iranian oil, 
it was explained that an estimated 
“two to three years” will be necessary 
to attain full Iranian production. 

“If the (participating) companies 
have a source of oil in Iran, it may 
mean they will not have to increase 
production elsewhere as fast as they 
might otherwise.” 

But possibly, the official stated, ac- 
tivity in other areas will have to “slow 
down,” compared with the present ex- 
ploration and production rates. In- 
crease in the world demand for oil, 
however, is expected to be “just as 
fast or faster than Iranian production 
will resume,” thus reducing the need 
for majot production cutbacks in other 
areas. 

The spokesman denied that a plan 
already has been agreed on concern- 
ing how Iranian oil is to be handled 
among the participants. 

Earlier, Attorney General Brownell 
pointed out that his opinion did not 
constitute “immunity” from antitrust 
prosecution and commented _ that 
everyone should reserve his opinion 
until the matter was made statement. 

He refused further comment on the 
opinion, since official release was 
channeled through the State Depart- 
ment. 

Meanwhile, informed sources in 








Tehran, Iran, said this week that the 
first stage of the Anglo-Iranian oil 
talks has ended successfully and the 
way is open for decisive developments 
leading to a final agreement. 

Sources said that the agreement is 
now expected in March if no snags 
develop. Fresh moves to achieve an 
understanding on a method for com- 


pensation for British property and to 
create a world market for Iranian oil 
are expected shortly. 


Survey Tour — Technicians from 
Anglo-Iranian Oil Co. and five U. S. 
oil companies are flying to Iran for a 
one week survey of Abadan and other 
oil areas in the southern part of the 
country. This is the first time British 
oil men have been allowed in the oil 
fields since the industry was national- 
ized in 1951. 
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1. BARGES of Ayers Oil Co. bring products to terminal 


: >” ws 


on Mississippi River 


* - 


River to Station—Terminal Moves Product 


With the delivery of the meters for a new transport loading 
rack, Ayers Oil Co. this week completed the expansion of its Miss- 
issippi River barge terminal at Canton, Mo. 


The rack is the final step in a long-range expansion program 
that enables Ayers Oil to handle more than 10,000,000 gal. of light 
products and 8,000 gal. of motor oils and greases a year. 


To move this volume efficiently, the 
terminal is equipped with high-speed 
pumps and meters for unloading 
barges, and loading tank trucks and 
transports. It uses separate lines for 
the various products to forestall any 
mixing or contamination. 

In addition, the terminal now has 
sufficient storage capacity to carry it 
through the winter after the barge 
season has ended. This was made pos- 
sible by the completion last August 
of a 37,500-bbl. storage tank for regu- 
lar grade gasoline. 

The terminal has been in operation 
since 1938 and the company has oper- 
ated its own barge since 1939. W. H. 
Ayers, president, says it was the first 
Missouri barge terminal to be built 
and operated by a jobber. The com- 
pany distributes Phillips Petroleum 
Co. products. 

Marketing in a predominantly rural 
and small-town area, Ayers Oil sup- 
plies six bulk plants and 70 retail out- 
lets in seven counties of northeast 
Missouri and two counties of south- 
east Iowa. 

The plant has far outgrown the 
shipping capacity of its own 7,000-bbl. 
barge, and has added a 16,000-bbl. 


20 


barge to keep products flowing 
through the terminal at a rate in ex- 
cess of 760,000 bbl. per month. Ship- 
ments are made from the Phillips pipe 
line terminal downriver at East St. 
Louis, Ill. 

Products are unloaded from the 
barges through a 6-inch line at the 
rate of 1,500 to 1,600 bbl. per hour. 
The 16,000-bbl. barge is emptied in 
10 hours. Two barges may be un- 
loaded simultaneously. 

Storage—Main storage, amounting 
to 75,200 bbl., or some 3,158,400 gal., 
consists of one 35,700-bbi. tank for 
regular gasoline; a 6,000-bbl. tank for 
premium gasoline; a 20,000 bbl. tank 
for No. 1 burner oil, and a 13,500 
bbl. tank for furnace oil. 

Six smaller tanks, ranging from 
33,000 gal. to 10,000 gal., are used 
for storing kerosine, aviation gasoline, 
Diesel fuel and tractor fuel. Cleaner 
solvents are stored in two 4,000-gal. 
underground tanks. 

Installation of the new 35,700-bbl. 
tank enables Ayers to store enough 
gasoline at the end of the barge ship- 
ping season to carry through the re- 
mainder of the winter. Previously, 
when barge shipping closed down, the 
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company had to ship by transport 
truck from Jefferson City, 148 miles 
away. The last barge delivery this 
season was made on Dec. 11. 
Eighty-five per cent of the products 
moving from the terminal goes by 
transport to the six bulk plants and 
some 20 service stations that can han- 
dle direct deliveries. Ayers Oil oper- 
ates three transports—two of 5,750- 
gal. capacity and one of 4,600 gal. 
The Loading Racks—Separate 3- 
inch and 4-inch lines for the various 
products lead from the storage tanks 
to both the new transport loading dock 
and the tank truck rack. High speed 
centrifugal pumps fill the transports 
at the rate of 300 gals. per minute. 
All products loaded into the trans- 
ports are metered. This saves consider- 
able time and expense because each 
driver can load his own truck. Print- 
ing devices automatically stamp the 
amount of product withdrawn. 


The all-metal transport dock fea- 
tures a counter-balanced catwalk, two 
feet wide with railings along the sides. 
It is swung into position over the truck 
and enables the driver to reach the 
dome covers safely. At one end of the 
rack is a small enclosure to protect 
the drivers from the weather and pro- 
vide a place for their book work. Two 
transports may be loaded simultane- 
ously. 


Transport for Stations—The smaller 
of the three transports is designed spe- 
cifically for service station deliveries. 
It has racks for TBA items and pack- 


February 10, 1954 














ong ‘a ale 
2. DOCK LINES from barges 


fficiently 


aged oils. They are large enough to 
haul 60 cases of canned oils. 

To distribute a yearly volume of 
8,000 gal. of motor oils and greases, 
the terminal includes eight 31,100-gal. 
storage tanks for these products. Bulk 
oil arrives by tank car and is pumped 
into the storage tanks through 2-inch 
lines at the rate of 1,200 gal. per hour. 
The oils then are hauled in tank truck 
lots to the bulk plants. 

Ayers Oil owns five bulk plants and 
leases the other. The company leases 
the plants to agents or sub-jobbers 


who supply both service stations and : P ; : Wi 
farm consumers. - 
The 20 service stations to which ! ' a 
ee. Pig ~~ 


Ayers Oil makes direct deliveries have ati a 
an average storage capacity of 8,000 f . 

gal. One of them, a large truck-stop 4. HIGH-SPEED LOADING RACK is newest addition to terminal 
outlet, has a 15,000-gal. capacity. 





5. SEVENTY STATIONS in northeast Missouri are supplied by Ayers 


On the Cover | ~ 


In by waterway and out by 
highway is the method used by 
Ayers Oil Co. in distributing 
more than 10,000,000 gal. of oil 
products a year. The barges 
bring products upriver from the 
Phillips pipe line terminal. The 
three transports distribute more 
than 85% of the products that 
are moved out of the terminal. 
Smaller of the three trucks also 
carries TBA, oils and greases in 
special compartments. 

















pice eee Ss 


wt 





LABOR 


Wage Hike Talks Seen 
At Union Merger Parley 


Wage increase discussions may 
move into the spotlight with the oil 
union merger talks scheduled for 
Feb. 15 in Philadelphia. 

President O. A. Knight of the Oil 
Workers International Union (CIO) 
has set his policy committee mem- 
bers to thinking about the wage ques- 
tion so as to be ready to discuss it 
“seriously” when OWIU sits down 
with Independent and, perhaps, AFL 
oil unions, too, to talk merger. 

In a letter to his committeemen, 
Mr. Knight told them he doesn’t be- 


but that by talking it over in Phila- 
delphia “we will have an opportunity 
to co-ordinate with independent unions 
any program which might be devel- 
oped.” 

“There are,” he wrote, “several 
indications that we may be justified 
in seeking, within the near future, 
a substantial general wage increase 
throughout the country.” 

Despite a slight business downturn, 
and ‘some oil supply looseness, Mr. 
Knight said, 1953 oil company profits 
in most cases ran ahead of 1952 earn- 
ings, and workers’ productivity con- 
tinues to increase. 

Meanwhile, the arrangements chair- 


lieve “final conclusions” on the wage 
question should be drawn at this time, 


man, Maynard M. Sands, said in 
Independence, Mo., that preparations 








... to be continued 


Blackmer’s growth has been earned by the 
development and manufacture of products 
backed by 50 years of constant laboratory 
and field research. These products include in- 
dustrial bulk pumps, truck pumps, hand pumps, 
strainers and fluid motors. Blackmer’s ad- 
vanced design, smooth operation, economy 
and flexibility of use . . . have been perform- 
ance proved throughout the last half cen- 
tury. Wherever liquids are handled, Blackmer 
pumps are known for quality, dependability 
and record durability. Simple, basic design 
of all components assures trouble-free service 
and freedom from maintenance problems. 





HAND PUMPS 
And now, new products soon to be announced 
promise a new standard of performance. 
You'll find our engineers can solve your liquid 
STRAieens materials handling problems . . . why not 


write for more details today! 
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BLACKMER PUMP COMPANY, GRAND RAPIDS 9, MICHIGAN 
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for the Philadelphia meeting were go- 
ing forward “very well,” and he ex- 
pected the country’s oil unions to be 
“pretty well” represented. 

“Some opposition (to the merger 
move) has developed among manage- 
ment,” observed Mr. Sands, president 
of the Central States Petroleum Union, 
representing Indiana Standard em- 
ployes. 

“But I think,” he added, “on the 
whole, management has been pretty 
fair, all the way through.” 

The call to Philadelphia among 
independent unions, Mr. Sands re- 
ported, has been rejected by only three 
groups previously reported as declin- 
ing (see Jan. 27 NPN, p. 15), and 
“some others which we hardly ex- 
pected would accept since they’re 
hardly big enough to send anybody.” 


FUEL OIL 


Degree Days Remain 


Below Season Normal 

Warm weather moved into most 
sections of the nation bringing a sub- 
stantial decrease in degree day totals 
for the week of Jan. 24-30. 


Season Sept. 1-Jan. 30 Week 


Jan.24- 
Jan.30, 
1954 1953 Normal 1954 
East Coast 
Boston 2754 2834 3084 245 


New York(a) 2409 2474 2733# 201 

Phila- 

delphia(a) ..2275 2358 2526 192 

Washington . 2303 2335 2493#% 204 
Average 2435 2500 2709 211 

Great Lakes 


Buffalo 3267 3332 3594#% 265 
Chicago 3016 3314 3555 228 
Cleveland 2954 2964 3258# 220 
Detroit 3093 3260 3489% 249 


Toronto(a) 3424 3410 3878# 267 
Average 3151 3256 3555 246 
Midwest 


Denver . 2928 3151 3437 184 
Minneapolis. .4153(b) 4378 4502 423 
Omaha ..3252 3394(b)3629#% 333 


St. Louis(a) ..2345 2556 2655# 181 
Average ...3170 3370 3556 280 

West Coast 

San Fran- 

cisco(a) 1152 1338 1330 100 

Seattle(a) 2233 2041 2361#% 181 
Average 1693 1690 1846 141 

Southeast 

Birming- 

ham, Ala. ..1705 1741 1734(b) #113 

Charles- 


ton, S.C.(a). .1007(b) 1093 1089 85 
Nashville, 

Tenn. 1782 2171 2341#% 144 
Raleigh, 

N.C.(a) 1737 = 1811 1937 123 


Average 1558 1704 1800 116 





Degree days are on 65 deg. F. basis. 
(a) Readings at city offices. Readings in 
other cities taken at airport offices. 
(b) Includes weather bureau correction. 
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In the driver's seat, too, they like 


the IBM CREDIT CHECK PLAN 


Motorist: who buy gas and oil on credit favor the IBM 

Credit Check Plan—already over half a million of them use it. 
With the IBM Plan, credit purchases are completed as rapidly 

as cash transactions. Pre-punched checks eliminate much of 

the handwriting in preparing an invoice—insure accurate billing. 
A few quick notations on the check at the car window—and the 
motorist is on the road again. 

The bound stubs are important too. They serve as handy records 
for checking monthly statements—give useful mileage and tax data. 
Why not give your customers and your dealers the advantages of 
this convenient credit system? A call to the nearest IBM office 
will bring full information about the IBM Credit Check Plan. 





IBM International Business Machines, 590 Madison Avenue, N.Y. 22, N.Y. 
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PRICES 


Kansas Jobbers Hit 
‘Dumping’ of Products 


Kansas oil jobbers are deeply con- 
cerned over two problems—excesses 
of refined products which are 
“dumped” on the market at distressed 
prices, and station expansion. 

Resolutions adopted Jan. 20 at the 
39th annual convention of the Kansas 
Oil Men’s Assn. in Wichita asked that 
all marketers seek ways of solving 
the problems. 

The resolution on surplus products 
noted that they are “dumped” on the 
market at prices lower than those 
charged on “contract” or “regular 
purchase” agreements. 


To rectify the situation, KOMA 
urged that “those responsible for sur- 
plus products first offer them to their 
regular jobbers at ‘distress’ prices in 
proportion to the jobbers’ normal an- 
nual volume of purchases.” 

The Kansas jobbers noted that 
service station construction “has in- 
creased enormously” during the past 
two years and commented that “this 
is a healthy sign of progress in a 
growing industry.” 

“In many cases, however, the num- 
ber of stations has far outstripped 
the normal growth of demand,” the 
resolution said. “The result has been 
a spread of existing business which 
could ultimately lead to chaotic mar- 
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keting conditions affecting every in- 
dependent jobber.” 

The resolution urged all marketers 
to “examine their station building 
programs on the basis of economic 
justification, as a response to a growth 
of demand for goods and services 
rather than a race for representation 
or a frenzied grab for gallonage.” 

Other resolutions: 

Asked for a halt in the practice 
of direct sales to consumers at prices 
lower than those quoted to jobbers 
in the same market. 

Called for repeal of all federal 
taxes on gasoline and motor oils and 
greases. 

Commended the Kansas legislature 
for its “forethought in passing the first 
toll road bill by any state that elimi- 
nates monopolistic practices” in the 
marketing of petroleum products on 
toll roads. 

New officers of KOMA are Jack 
Schroeder, Tri-County Distributors, 
Goodland, president, and Gene Erick- 
son, Erickson Oil Co., Lindsborg vice 
president. 

Elected to the board of directors 
were: William B. Dalton, Kansas Oil 
Co., Topeka; A. F. Geyer, Dixie 
Oil Co., Waterville; M. K. Grigg, 
Scott City Oil Co., Scott City; William 
L. Kistler, Kistler Oil Co., Coffey- 
ville; William L. Oswald, O. K. 
Service Co., Hutchinson, and R. V. 
Broman, Broman Oil Co., Salina. 


Second Supplier Slashes 
Price of Glycol Antifreeze 


Commercial Solvents Corp. has fol- 
lowed the lead of “Prestone” in slash- 
ing the price of its “Peak” brand 
glycol-type antifreeze, effective April 1. 

“Peak” then will match the price 
of the National Carbon Co. product 
at $2.95 per gal. and 80¢ per qt. (in 
quart cans). Former prices of both 
products were $3.75 per gal. and $1 
per qt. 

Commercial Solvents is the first 
manufacturer of a _ nationally-adver- 
tised antifreeze to conform to the 
National Carbon price cut, announced 
early in January, and also effective 
April 1, though it is understood prices 
have been reduced on several private 
brands. 

Under the new pricing arrangement, 
“Peak” will go to dealers for $1.97 
per gal. in gallon cans and $2.14 per 
gal. (53.5¢ per qt.) in quart cans. 

The company has suggested service 
station dealers use the new low prices 
to discourage re-use of antifreeze in 
cooling systems for more than one 
winter. 
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we are proud that 
Matlack uses Macks 
for its ‘Pipe Line on Wheels” 


Pipe Line on Wheels—that’s the registered slogan of 
E. Brooke Matlack, Inc., Philadelphia, Pa., one of 
the nation’s largest common carriers of liquids in bulk. 


And deservedly so. Each month the Matlack fleet of 
525 tank trucks—472 of which are Macks—travels 
over a million miles, transporting more than 95 
million gallons of 200 different liquid commodities. 
Operating in 17 states, Matlack’s tankers range 
south as far as Georgia; west to Indiana and Michi- 
gan; north to New Jersey and New York. 


Founded in 1888 with horse-drawn vehicles as its 
first rolling stock, E. Brooke Matlack, Inc. has 
been buying Mack trucks for close to 40 years. 
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The company’s preference for Macks is aptly ex- 
pressed in the words of E. Brooke Matlack, Jr., 
which are quoted above. 


What Mack trucks are doing for other operators, big 
and small—they can do for you. 


Mack Trucks, Empire State Building, New York 1, N. Y. 
Factory branches and distributors in all principal cities for 
service and parts. In Canada: Mack Trucks of Canada, Ltd. 








Here’s the MODERN LOW-COST way to expand 
your service facilities and INCREASE PROFITS! 





Clear your floor for ACTION ...use ARO Reels 


overhead! More “bend-over” space... reduce 


-qreneane Sones -) ame. hose wear... all control nozzles handy for chassis 


on portable units. "| _sgrease, gear oils, motor oils, water and air. 


Only ARO has H LL we i SEE YOUR ARO JOBBER 
tested pressure pump ' The Aro Equipment Corporation, Bryan, Ohio 


Aro of Canada, Ltd., Toronto, Ont. 


LUBE EQUIPMENT 


ALSO...AIR TOOLS... 
AIRCRAFT PRODUCTS... 
GREASE FITTINGS... 
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NEW PETROCHEMICAL TANKS are clustered at one end of Westoil’s farm allowing room for future expansion 


Oil Terminal Adds Petrochemical Storage 


Until last month, Westoil Terminals Co., Los Angeles, had stuck 
to its specialty of receiving, storing, shipping, drumming and pack- 


aging petroleum products. 


Then the valves were turned and into four, spanking new 25,000- 
bbl. tanks flowed as many kinds of petrochemicals, to make Westoil 
the first Independent terminaling company on the West Coast—and 
possibly in the country—in the business of petrochemical storage. 


The petrochemicals belonged to 
Shell Chemical Corp. and are being 
stored in Westoil’s new tanks under 
a five-year contract that includes. an 
option for renewal at a rate to be 
negotiated. 

To get into the business of storing 
Shell Chemical products, Westoil had 
to construct a complete unit, at a cost 
of about $300,000. Facilities include: 
the four tanks, totaling 100,000 bbl. 
capacity; four 8-in. pipe lines from 
the tank farm to the nearby water- 
front dock; a transport unloading rack 
with four lines; a tank car unloading 
rack with four lines; and electrical 
supply set-up and a special foam sys- 
tem for fire protection. 

Products handled are: acetone, iso- 
propyl alcohol, methyl ethyl ketone 
and methyl iso-butyl ketone. 

Two Problems — Characteristics of 
those products are: (1) they are easily 
contaminated, and (2) they are volatile. 
The first characteristic posed the prob- 
lem of building a contamination-proof 
storage and pipe line system. The 
second meant installing an adequate 
fire protection system. 


To overcome the first problem, 


Westoil constructed four isolated sys- 
tems, one for each of the products. 
They are not interconnected in any 
way. If a cargo of acetone is unloaded, 
it flows through its own hose to its pipe 
line, is pushed along by its own pump, 
goes to its own tank and eventually is 
transported through its own pipe line 
to the dock. 

To avoid confusion, each product 
has been assigned an identifying color 
in addition to the tags and symbols on 
pumps, pipes and valves. The products 
themselves are colorless. 

Fire Protection—To solve the prob- 
lem of adequate protection against 
fires, Westoil installed a special foam 
system because ordinary foam won't 
quench ketone or alcohol fires. This 
system is conventional for ketones and 
alcohols. The fire department requires 
that at least 540 gal. of liquid foam be 
kept on hand. The fire pump (a Chry- 
sler Hale 500 gal. per minute pump 
with 50 Ib. pressure) is located in the 
unloading area, about 400 ft. from the 
four tanks which stand on a knoll 
above. There the blending is done in 
the ratio of 97% water and 3% foam. 

Each storage tank is equipped with 
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two foam tanks and two chambers. 
At the chamber, air is drawn in to 
start the foam boiling—its effective- 
ness would be dissipated if it were 
aerated at the pump center. Inside 
each tank is a trough, attached to the 
side. The foam mixture runs down a 
30-degree slope to the trough, so a 
blanket of foam can be laid at any 
level inside the tank to snuff out the 
fire. 

In the rack area are a dozen hand 
extinguishers stocked with 30 Ib. of 
dry chemical. At shipside is standard 
fire-fighting equipment which uses 
fresh and salt water. 

Terms of Shell Chemical’s agree- 
ment with Westoil have not been dis- 
closed. But it’s presumed that Westoil 
will realize a payout on its $300,000 
investment within the five-year period. 

Just Right for Shell — Advantages 
for Shell Chemical are twofold: First, 
it doesn’t have to be preoccupied with 
storage of these products since ware- 
housing and terminaling are Westoil’s 
business. Second, Shell doesn’t have 
space to expand its storage capacity 
for water shipments. On the other 
hand, Westoil has plenty of room for 
expansion on its tank farm which lies 
across the street from the waterfront. 

The tanks installed by Westoil are 
standard American Petroleum Institute 
cone-roof, steel storage tanks fabri- 
cated by Consolidated Western Steel 
Division of U. S. Steel. At present they 
are unpainted and will stand rusting 
for five or six months until the mill- 
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Yesterday ...today...tomorrow...Canco’s objective is the same: 


More markets... more sales for you 


Ever since its first containers were produced at the turn of 


the century, Canco has had one basic objective in mind: 
To bring your products more efficiently, more economicalls 
to more people. 
Have you con sidered this? 
Today Canco is in a better position than ever to provide 
you with efficient containers . . . to help bring your products 
to more markets, to help create more sales for you. Here 


is undeniable evidence: 


Over the years Canco has assembled for you a unique 
combination that cannot be matched by any other can 
manufacturer: an unequalled combination of able people. 
conveniently located plants, research leadership, technical 
assistance, delivery service, continuous quality and invalu- 
able experience. 

If your company is not enjoying Canco services, isn’t 


right now the time to start? 


Go first to the people who are first! 
AMERICAN CAN COMPANY 


New York, Chicago, San Francisco; Hamilton, Canada 


Canco’s exclusive new thermoplastic side seam 
offers you, for the first time, complete around- 
the-can lithography for maximum label display, 
100% moisture protection, and assures you of a 
long-lasting, spotlessly bright interior. 
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SEPARATE PUMPING LINES are needed for each petrochemical. Colors are used to prevent handling errors 


scale comes off. Then they will be 
painted white, not aluminum—a trend 
in the West where it is believed that 
white is more effective in deflecting 
heat. 

Unloading Facilities —In the un- 
loading area, there is room for two 
7,500-gal. truck-and-trailer rigs at the 
transport rack and four 10,000-gal. 
tank cars at the rail rack. Four drums 
are kept on hand to catch drips from 
the tank cars, and they are returned 
to the refinery. The products are worth 
about 80¢ a gallon, so every drop 
counts. 

In the pump pit are four Marlow 
self-priming, centrifugal pumps, with 
4-inch suction and 4-inch discharge. 
Tank cars and transports trucks can 
be unloaded at the rate of 500 gal. 
per minute. 

Four big cargo transfer pumps will 
send the products to dockside. They 
are Pacific centrifugal pumps, with 
8-inch suction and 6-inch discharge, 
yielding a minimum flow rate of 2,000 
bbl. an hour per line. Each pump is 
equipped with a 125 hp Fairbanks- 
Morse motor. 

Special connecting hoses developed 
by B. F. Goodrich in conjunction with 
Shell Chemical at Houston are used in 
the unloading area and at the dock. 
The exterior is standard Neoprene, but 
the interior is a special compound 
since Neoprene swells when in contact 
with ketones and alcohols. 
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SPECIAL FOAM SYSTEM was needed to guard against chemical fire. Jack J. Reed, 
Westoil president, left, watches as workmen install foam tank and lines 
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NOW... Avondale has combined 
into ONE fine building product 
the durable beauty of architectural 
porcelain enamel and the structur- 
al strength of load-bearing walls, 
load-span decking, and curtain 
walls. 

These fine materials offer architectural uses un- 


limited. 
Present your problem to Avoncraft Engineers. 


| architectural products (0 
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P. O. Box 1030 
New Orleans 8, U. S. A: 
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A Division of Avondale Marine Ways, Inc. City osetk 
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your outlets..-with the 
Gilbarco Twosome 





Here's the way to serve more cars...increase gasoline 
sales volume. The Gilbarco Twosome gives you two outlets 
instead of one, yet occupies only slightly more island 
space than the conventional single hose pump. 
Model 924 delivers two grades of gasoline through two outlets; 
Model 914 one grade through two. Both are also available 


for remote control. Where space is at a premium, 


Gilbarco Twosomes are the answer. 





Check these features which make Twosomes 
the outstanding double-outlet pumps: 


@ Both sides of the island can be served 
with both outlets, since Twosomes are 
truly double-duty pumps. 














@ With the two-product model — 924— 
you can serve either grade of gasoline 
to any customer within range of 
the long extension hoses. 


@ Occupies 40% less island space than 
two single pumps. Same height 
and depth as single pumps, 
no widening of islands necessary. 





@ Increases island pumping 


capacity up to 100%. Gilbert & Barker 


@ Constructed with same interchangeable, Manufacturing Company 
dependable components as all West Springfield, Mass. 
Gilbarco pumps. Toronto, Canada 


















DELUXE CARVER: 


Fourteen inches long — for 
carving roasts and fowl. 





DELUXE SLICER: 
Fifteen inches long — for 
slicing cold meats, ham, 
roast beef and bread. 





3 WAY PROFIT 30 Elements and Knife Set. 9 Most Popular, Fastest-Selling Types! 
% Help yourself to a bigger slice of sell an extra quart of oil with 
FOR AC DEALERS the growing element market by each element change. Order this 
stocking and selling these 30 fast- assortment package NOW —it 
moving AC Aluvac Oil Filter contains the Queen Quality Cut- 
Cut yourself a bigger Elements. And, remember, you lery Set, at a fraction of its value. 


slice of the profit in 
the fastest-growing line in 
the automotive replacement 










DEALER PRogit 


8 | $50 


On the Sale 
of 30 elements 







field. 

2. You sell an extra quart 
of oil every time you 

change an oil filter element. 


3. Plus a beautiful take- 
home = of Queen 
Quality 
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PUBLIC RELATIONS 


‘Russian Station’ Ad 
Pulls Best for OIC 

A 12-city survey revealed that this 
advertisement showing a Moscow gas- 
Oline station made the biggest reader 
impact of all the magazine ads run 
by the Oil Industry Information Com- 
mittee during 1953. 

The ad showed two views of a typ- 
ically shabby Russian station at which 
the motorist serves himself and the at- 
tendant just collects ration coupons 
and rubles. It appeared in November. 

The survey sampled the readership 
of two of the country’s top weekly 
magazines of general circulation—one 
a picture-news publication, the other 
a fiction and non-fiction magazine. 

Among readers of the picture-news 
magazine, the Moscow ad achieved a 
readership rating of 55 (not a per- 
centage) as compared with a 23.25 
average for the eight other ads. For 
readers of the second magazine, it got 
a rating of 50 as against an average 
of 20.4 for the other ads. 


Texaco Grows Strong 
In Free Competition 


The Texas Co. released a history 
of its company this week in com- 
memoration of its 50th anniversary, 
celebrated in 1952. Written by Mar- 
quis James, Pulitzer prize-winning his- 
torian, The Texaco Story tells how the 
company grew up with the industry, 
from a small beginning based on the 
Spindletop Texas oil strike, to where 
it is now the fourth largest in the na- 
tion and the only company marketing 
directly in all 48 states. 

The history tells how Texaco battled 
for markets with the original Standard 
Oil Co. and won business. 

In many ways The Texaco Story 


is the typical American success story 
—a little company starting in business 
and fighting its way to the top in a 
market of free competition. 


Free Oil Exhibits Listed 
In New API Catalog 


A new catalogue is now available 
showing the oil industry displays that 
may be borrowed for exhibits. 

The 20 page catalogue, called Ex- 
hibits About Oil, was compiled by 











the American Petroleum Institute. It 
contains illustrations, details of the 
exhibits, and the identity of the 
individuals or companies to contact. 
Among the displays listed are: a 
magnetometer, a gravity meter, an 
offshore directional drilling model, 
derricks and drilling masts, an engi- 
neering model of a catalytic cracking 
unit, a working model of an oil refin- 
ery, and product displays. 

Single copies may be obtained free 
through any district office of the Oil 
Industry Information Committee. 


Scully AUTOMATIC 
Throttle Regulator 


Easily installed 
under engine hood 
near carburetor. | 
Takes only 4 sq. in. 
of space. if | 


© 1954 SCULLY SIGNAL Co. 





yy 
ACCELERATOR ROD A 


Aue 


4" TUBING CONNECTED TO GAUGE PORT OR 
TAPPED INTO LINE ON PRESSURE SIDE 


Save temper, time and pump wear with Scully automatic pump 
speed control. Makeshift hand throttle adjustment is eliminated. 
There’s no need to tinker with the carburetor. Actually, all needless 
engine and pump racing is overcome! 


HERE IS WHAT YOU GET 
At time of installation, adjust the Regulator for the pumping speed 
you want, within maximum limits. That speed will be automatically 
yours for every delivery thereafter. 


1. Engine automatically increases to pumping rate when 
power take-off is engaged. When power take-off is dis- 
engaged, speed automatically decreases to idling. 


. If compartment runs dry, speed reduces to idling. 


3. At transfer to new compartment, pump speed builds up 
again to the rate you chose for top efficiency. 


No adverse effect on throttle operation during driving. 
For proven automatic throttle regulation, be sure you get Scully. 


ORDER BY We ship you device, mounting brackets, installation 
MAIL TODAY Petts and instructions for $29.50 f.o.b. Melrose. 


SCULLY SIGNAL CO. 


=" U. S. PAT- NO. 
2,634,681 
FOREIGN PATS. PEND. 


SUCTION INTAKE 
fi PUMP 


7 | 
JA 
=| TO METER 
=a 


enna PRESSURE DISCHARGE 
SIDE OF PUMP 


174 Green Street 
Melrose 76, Mass. 


or 
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Latest type high conversion UOP Fluid Catalytic 
Cracking Unit installed at the Denver refinery of 
The Bay Petroleum Corporation. 











Advertising 


MODERNIZATION PROGRAM 
AT BAY DENVER NEARLY 
DOUBLES CRUDE CAPACITY 


By C. O. Garbrecht, Vice-President 
The Bay Petroleum Corporation 


A sweeping modernization and ex- 
pansion program completed at a cost 
of several million dollars at our 
Denver refinery has enabled it to 
nearly double its 
crude capacity 
while at the same 
time substantially 
increasing the over- 
all yield of refined 
products and 
greatly improving 
the quality of those 
products. 

Our program, 
which made the 
refinery at Denver 
one of the largest 
in the Rocky Mountain region, was 
centered around the installation of the 
latest type high conversion Fluid 
Catalytic Cracking unit designed by 
Universal Oil Products Company. The 
unit has a design capacity of 3,528 
barrels per day of fresh feed stock at 
76 per cent conversion. The design 
coke burning capacity is 3,770 pounds 
per hour. 

Coincidental with construction of 
the cat cracker the Dubbs thermal 
cracking unit was converted into a 
visbreaker-vacuum unit for prepara- 
tion of cat cracker feed stock. A crude 
topping unit, gas concentration plant, 
and a polymerization unit also were 
redesigned, enabling us to make the 
maximum use of existing refinery 
equipment. 

Universal Oil Products Company 
designed and engineered the new cat 
cracker and redesigned existing equip- 
ment, while all construction work was 
handled by Procon Incorporated. 


Crude Capacity 11,000 Bbls. 

Through these changes, our refinery 
at Denver which previously processed 
6,000 barrels of crude oil daily now 
handles 11,000 barrels daily, and it is 
marketing a premium gasoline which 
is specifically tailored to meet the 
requirements of high altitude driving. 

In our modernized refinery opera- 
tion, the converted crude unit processes 
a blend of Wilson Creek, Wellington, 
and Lance Creek crude oils. A light 
straight run gasoline, naphtha, kero- 
sene, Diesel fuel, gas oil and reduced 
crude are prepared from this blend. 
The latter material forms the charge 
to the visbreaker-vacuum unit. 

Charge to the visbreaker is cracked 
lightly on a once-through basis before 
being discharged into a flash chamber. 
Vapors which are formed there are 
fractionated into a gas and gasoline 
overhead and gas oil bottoms. The gas 
and gasoline are sent to the cat cracker 
gas concentration unit for further 
separation and recovery. 


Cc. O. Garbrecht 


After being heat exchanged against 
crude and then cooled, gas oil bottoms 
are sent to storage, where they are 
picked up along with other gas oil 
streams. The mixture comprises the 
feed stock for the cat cracking unit. 

Bottoms from the visbreaker flash 
chamber are vacuum flashed in another 
tower. Vacuum gas oil is condensed 
and sent to storage as part of the cat 
cracker charge stock, while visbroken 
and vacuum flashed pitch is cut back 
with cat cracker cycle oil to meet No. 
6 fuel oil specifications. 

Gas and gasoline produced in the 
cat cracker undergo further processing 
in the gas concentration plant, which 
prepares feed for the revamped poly 
plant, as well as debutanized gasoline. 
Excess light gases are vented to the 
refinery fuel system. 


Recoveries Run High. 

Recoveries of light end materials 
from the gas concentration system have 
been found to be exceptionally high, 
averaging more than 85 per cent on 
the propane-propylene fraction and 
nearly 100 per cent on the butane- 
butylenes. 

The gas concentration unit is di- 
vided into four sections—a_ primary 
absorber, a secondary absorber, a 
stripper and a debutanizer. Low pres- 
sure gas from the cat cracker receiver 
is supplied to the primary absorber. 
Condensate in the cat cracker receiver 
is the absorption medium for this 
column. 

Gas from the primary absorber is 
sent to the secondary absorber, whose 
absorption medium is cycle oil from 
the cat cracker fractionator. Primary 
absorber bottoms are stripped before 
being debutanized. Debutanizer over- 
head is charged to the revamped poly 
plant, while debutanizer bottoms are 
sent to cat cracked gasoline storage. 


Idle Equipment Used. 


Effluent from the poly plant is used 
as part of the unit's recycle. Because 
additional heat exchange was needed 
due to the increase in crude capacity, 
finned tube sections removed from idle 
units in the refinery were added to the 
poly plant. 

The poly plant's effluent is depro- 
panized. The net overhead is charged 
to a de-ethanizer, where LPG is pre- 
pared as a bottoms cut. 

Depropanized polymer is stripped 
and excess butane is removed over- 
head. A 10-pound polymer is produced 
as a bottoms fraction. 

We feel that the constantly increas- 
ing demand for our new cat cracked 
products more than justifies the expen- 
ditures we made in modernizing this 
refinery and making it the finest in 
Rocky Mountain Area. 
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Fluid Cat Cracker 
for Bay Denver 


designed, engineered and licensed by 


30 ALGONQUIN ROAD, 
DES PLAINES, ILL, U. S. A. 
Loborotories: RIVERSIDE, ILLINOIS 
Universal Service 


Protects Your /nvesiment 
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A. E. (Al) Nielsen (center), General Petroleum distributor at Bend, Ore., and Go-Devil winner, 
shown with R. L. Minckler, GP president (left), and C. S. Beesemyer, retired GP executive 


Go-Devil Awards 


Go-Devil awards have been 
presented to 14 West Coast oil 
men for their work in helping 
the Oil Information Committee 
get the oil industry’s story across 
to the public. 


Competition was keen for 
these awards which included: an 
all-expense trip to Los Angeles, 


an inscribed plaque, and a pair 
RICHFIELD GO-DEVIL WINNER, J. R. McConnell (left), management of “Go-Devil” ruby-inlaid cuff 
training supervisor at the Wilmington, Calif., refinery receives congratulations links. ; 
from David E Day, Richfield vice president in charge of manufacturing 


UNION OIL CONSIGNEE award winner R. P. Bradley 

(left), of Holbrook, Ariz., shown with Arthur C. Stewart, 

Union Oil vice president in charge of marketing TWO TIDE ASSOCIATED WINNERS (seated left to right) 
Wayne Hinckley, distributor, Reno, Nev., and H. O. McCormick, 
San Jose, Calif., sales agent, with Ray Carter, Shell’s Reno manager 
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GO-DEVIL AWARD WINNERS from Standard of Calif. re- 
ceive congratulations from H. H. Roberts (left) company public 


relations man. Shown 


Olympia, Wash., branch mgr.; L. B. Ingraham, Port Angeles, 
Wash., branch mégr.; W. 
second from left to right) Vic Francis, mér., 


G. O'Brien, Sacramento asst. district 


and Bruce Dixon, former Pasadena branch mér. 


Honor Oil Men for Public Relations Work 


In some cases, there also has been 
company recognition, though there is 
no formal provision for this. Last year, 
three of the winners enjoyed career 
gains that were traced to their public 


relations performance. These included: 


two substantial raises and a hefty pro- 
motion. 

Go-Devil winners also get an un- 
usual opportunity to get acquainted 
with company brass during the award 
visit in Los Angeles. 

Two of this year’s award-winners 
reported that their own business bene- 


fited from their public relations activi- 
ties, explaining that contacts they 
made in their public relations work 
expanded their business potential. 
Why the Name—tThe term “Go- 
Devil” was taken from an instrument 
of that name used to clean pipe lines. 
OIC’s connotation is that an oilman 
“works like the devil to break down 
and clean up some of the public’s mis- 
conceptions about the oil business.” 
Judging Contest—The public rela- 
tions program for the West Coast oil 
industry is conducted by the Western 


SHELL GO-DEVIL WINNER Gordon Bell (right), district general salesman at 
Astoria, Ore., is congratulated by Samuel F. Bowlby, Shell vice president 
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Oil and Gas Assn. through its Oil In- 
formation Committee. This commit- 
tee is the West Coast counterpart of 
the national Oil Industry Information 
Committee. The over-all program is 
co-ordinated by six state oil informa- 
tion committees. But the actual field 
work is done by the local committees 

These local committees are the ones 
that vie for the Go-Devil awards. Each 
state committee selects the local com- 
mittees it believes has done an out- 
standing job during the year. Then 
each winning committee chooses a 
member for top individual honors. 

Selections this year were based on 
the effectiveness of sustained, year- 
round OIC activities, according to 
OIC headquarters. 

Of the 14 winners, four are Stand- 
ard of California employes. Three 
others are Independent petroleum dis- 
tributors. Three non-major companies 
produced winners: Golden Gate Pe- 
troleum Co., Palomar Oil & Refining 
Co. and Wilshire Oil Co. 

Winners were: 

Gordon Bell, Shell Oil, 17 years 
service, is district general salesman in 
Astoria, Ore., and chairman of the 
Astoria OIC. This committee, a Go- 
Devil winner last year too, sponsored 
a regular program of showing films 
and arranging speakers. It also partici- 
pated in civil defense efforts. During 
Oil Progress Week, the committee 
demonstrated the usefulness of oil 
trucks in transporting water during an 
emergency. 

R. P. Bradley, Union Oil of Califor- 
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s of pioneer- 
inventors and 


advance in Hoist 
Wouarter century. 


oist Company celebrated the Silver 

AUTO HOISTS .. . a quarter century 

in the automotive lift industry... a 

of%@adership which has seen the introduction 

ing features in design and application of both 
ectric Auto Hoists. 


ni laimed as the most outstanding achievement of 
those 25°Years was the invention and first introduction of the 
GLOBE “Frame-Kontact” HOIST embodying both single post 
and 2-post types. In the space of a few short years, this Globe- 
pioneered principle of lifting a car by means of its frame has 


. the most profitable in every application 
i jor overhauls. . Ser: most 


..to even greater goals of 
Slobe’s Golden Anniversary. 


Single Post 
“Frame-Kontact” HOIST 











COUR EEA 


Globe “Frame-Kontact” Hoists are manufacte cr det 
more of the following Patents. Other U. S. and Foreign 
pending. 


2654443 2612355 2612344 2593635 2593630 2458986 


The Globe-patented principle of its “Frame-Kontact” Hoists has 
been licensed to other U. S. and foreign lift manufacturers. 


Following are additional Patents which have made Globe “firsts” 
the pacesetters in the lift industry for a quarter century. 


2593209 2569982 2524237 2508777 2464731 2458986 2451888 
2443405 2424673 2423954 2402265 2386516 2352457 2349389 
2346119 2342311 2336817 2594892 2290507 2282621 2276435 
2240756. 2238237 2236019 2216058 2214980 2176148 2168624 
2128441 2097853 2095051 2095041 2066916 2065644 2059059 
2054550 2043636 2011766 2002578 1987083 1968624 1962924 
1961465 1952906 1949777 1948367 1926368 1925432 1923418 
1900483 1885984 1846299 1827966 1824866 1800020 1796557 




















*TRADE MARK REG. U. S. PAT OFF 


GLOBE HOIST COMPANY 


E. MERMAID LANE AT QUEEN ST., PHILADELPHIA 18. PA 
(PLANTS: DES MOINES * PHILADELPHIA) 
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nia consignee, Holbrook, Ariz., 18 
years in the oil business, is chairman 
of the Holbrook OIC. His committee 
originated its own series of 15-minute 
radio programs on the significance of 
oil. It initiated its own traffic safety 
campaign and participated in a state- 
wide traffic safety campaign. 

Bruce Dixon, Standard of Califor- 
nia, 35 years of service. He was 
formerly Pasadena branch manager 
and is now in the real estate depart- 
ment. He is the retiring chairman of 
the Pasadena, Calif., OIC. Mr. Dixon’s 
committee, which extended its activi- 
ties throughout the San Gabriel Val- 
ley, maintained a steady program of 
films and speakers. 

Victor G. (Vic) Francis, Standard 
of California, 32 years service. He is 
Olympia, Wash., branch manager and 
chairman of the Olympia OIC. The 
committee was credited with a 
“healthy, year-round program,” topped 
by a speech contest for local college 
students during Oil Progress Week. 

Harry P. Harmon, Wilshire Oil Co., 
15 years service, Richmond, Calif., is 
gasoline sales supervisor, and chair- 
man of the west Contra Costa County 
OIC. One of the most active commit- 
tees of all, according to OIC head- 
quarters, Mr. Harmon’s group origi- 
nated its own school program until it 
was eligible for the regular API school 
program. OIC said the committee has 
put this school program to more exten- 
sive use in the West than any other 
committee. Another project was to 
provide local Boy Scout troops with 
hundreds of oil products to swap with 





other scouts at the National Boy Scout 
Jamboree held in California. 

Wayne Hinckley, Tide Water Asso- 
ciated distributor, Reno, Nev., has 
been in the oil business 25 years, and 
is chairman of the Reno OIC. His 
committee introduced and carried out 
API’s regular school program in 
Washoe County. Among Oil Progress 
Week activities was the insertion of a 
special four-page section on oil in the 
Nevada State Journal. 

L. B. Ingraham, Standard of Cali- 
fornia, 28 years service, is Port An- 
geles, Wash., branch manager and 
chairman of the local OIC. His com- 
mittee staged two or three OIC pro- 
grams monthly. During Oil Progress 
Week, it added impact to a local ad 
by printing the names of all persons 
on the Olympic peninsula who earned 
an income from the oil industry. 

J. R. McConnell, Richfield Oil 
Corp., 28 years service, is management 
training supervisor at Richfield’s Wil- 
mington, Calif., refinery and a mem- 
ber of the Long Beach OIC. The group 
has been particularly successful in 
presenting industry programs to school 
children, according to OIC headquar- 
ters which described it as “another of 
the outstanding committees of the 
West.” It was active in staging refinery 
and oil field tours. 

H. O. McCormick, Tide Water As- 
sociated, 28 years service, is sales 
agent in San Jose, Calif., and chair- 
man of the San Jose OIC. In June, the 
committee received a special “award 
of merit” from the American Red 
Cross for its efforts on behalf of a 





It pays to get 
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OLLI in 


Quick Couplings 


- TITE 
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— quality jae body 


Uniform wall thickness 
—no weak spots 

Extra heavy reinforcing rim 
for longer service life 


Extra 


handles 
—greater 
economy 


Uniform heavy 
wall thickness 
Superior quality 
forged body- 
—precision machined 


Recess retai 
in coupler and assures 
proper placement —accurate tolerances 





VER-TITE Couplings give you a quick, tight connection 
every time—under every condition. They make your de- 


liveries fast... safe. . 


. dependable. And because they are 


made of tough, durable bronze, they give you more coupling 
service—less coupling cost. 

It pays to get EVER-TITE quality—the top value in quick 
couplings. Ask your distributor now. 


EVER-TITE COUPLING CO. INC., 254 WEST 54 STREET, NEW YORK 19, N.Y. 





blood bank program. It was active in 
the annual Blossom Tour last May. Its 
year-long program of arranging film 
showings and speakers was climaxed 
during Oil Progress Week with the 
launching of a toy drive for needy 
children and showing of more than 14 
films to more than 1,000 persons. 

E. L. Nielsen, General Petroleum 
distributor, Bend, Ore., 17 years in the 
oil business, is chairman of the Bend, 
OIC. His committee concentrated on 
oil programs for school children and 
staged a series of panel discussions. 

G. W. O’Brien, Standard of Califor- 
nia, 31 years service, assistant Sacra- 
mento, Calif., division manager, is 
chairman of the Sacramento OIC. 
This committee, also described by OIC 
headquarters as “one of the outstand- 
ing committees in the West,” has 
stimulated area committees under its 
jurisdiction to carry out OIC work. 
It staged “several hundred film show- 
ings” during the year, said OIC, and 
during Oil Progress Week arranged 
36 speeches heard by nearly 3,000 
persons and presented 43 films to 
more than 11,000 persons. 

E. J. Paull, Shell Oil, 24 years serv- 
ice, formerly Tucson, Ariz., district 
manager, since transferred to Sacra- 
mento, was former Tucson OIC chair- 
man. It donated several films about 
oi! to the University of Arizona per- 
manent film collection. It sponsored 
film-showings and speeches. 

Dan J. Pickrell, president of the 
Golden Gate Petroleum Co., San 
Francisco, a marketing and export 
company he organized in 1946. He is 
chairman of the San Francisco OIC. 
OIC films were shown to several 
thousand high school students during 
the year, said OIC. It staged refinery 
tours. During Oil Progress Week, it 
arranged a luncheon with Lt. Gen. 
Ernest O. Thompson as principal 
speaker which was attended by 900 
persons; the committee arranged for 
presentation of 28 speeches to more 
than 4,000 persons, 25 films were 
shown to nearly 8,000 persons and 
five window displays were set up in a 
downtown department store. 

W. R. Winton, secretary-treasurer 
of the Palomar Oil and Refining Co., 
Bakersfield, 16 years service, is chair- 
man of the Kern County OIC. This 
committee showed hundreds of films 
and presented hundreds of speakers 
during the year, said OIC. It organized 
oil companies, agricultural officials 
and farmers in a drive against crop- 
destroying insects. It printed 75 news 
stories and 30 pictures in local papers 
during Oil Progress Week and esti- 
mated that oil’s story reached 250,000 
persons in that area. 
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HIGHLY RECOMMENDED 


for low cost service OR 


CRANE 


IRON BODY — WEDGE DISC 


Clamp Gate Valves 
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Low in first cost, as well as in upkeep... and 
look at their wide utility— 

Use Crane Clamp Gate Valves for steam; bot 
and cold water; crude, fuel, and lubricating oil; 
air, gas, and gasoline service. 


‘ 








Also in food and chemical process industries 
for caustic solutions, alkalies, corrosive chemicals, 
and gases. 


You'll find Crane Clamp Gate Valves extra 
rugged, with a strong reinforced body and husky 
stem. Their compact design means a better fit 
for more places ...a saving on piping in many 
cases. And because of the simplified clamp con- 
struction, these valves enjoy wide favor where 
frequent cleanout is essential. The bonnet as- 
sembly and wedge disc lift out easily—the body 
stays in the line. Reassembling is no problem— 
the bonnet joint makes up tight and stays tight. 

Wide choice of regular patterns, all-iron or Crane Wedge Disc Clamp Gate Valves 
brass trimmed. On inside screw all-iron valves, rated ge i <A er 
an improved self-draining bonnet prevents en- screwed or flanged end. Sizes up to 4 in. 

. > . Working pressures up to 150 p.s.i. setu- 
trapment of line fluids in the bonnet—protects rated steam, 225 p.s.i. cold service. 
the threads, keeps the stem working smoothly. 

Send for Folder AD 1667 or ask your Crane 
Representative for full details. 


THE BETTER QUALITY...BIGGER VALUE LINE...IN BRASS, STEEL, IRON 


CRANE VALVES TmRiFTY 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois BUYER 
Branches and Wholesalers Serving All Industrial Areas 





VALVES - FITTINGS + PIPE - PLUMBING HEATING 
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TIRES—BATTERIES—ACCESSORIES 


Trade Show Slated 


An automotive trade show will be 
held in St. Louis at the Kiel Audi- 
torium, April 8-11. On exhibit will be 
automotive accessories, parts, chemi- 
cals, supplies, tools and shop equip- 
ment. 


New Tire Gauge 


Dill Manufacturing Co. has devel- 
oped a new pencil-type tire gauge with 
a nylon slide bar. It is claimed that the 


figures on the bar are clearer and 
easier to read. The nylon bar requires 
no lubrication and because of its 
resilience is less likely to be bent out 
of shape. 


New Gumout Kit 


Pennsylvania Refining Co., Cleve- 
land, is offering a new resale item con- 
sisting of a do-it-yourself carburetor 
cleaning kit, built around a 16-o0z. can 
of its Gumout carburetor cleaning 
fluid. Besides Gumout, the kit contains 
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with VIKING ALL-WEATHER Pumps 


Eliminate the cost of a pump house with Viking “all 
weather” pumps. Available in twin or single units. 


What's more, they are positive suction and discharge 
pumps that assure you of FAST self priming 


COMPLETE unloading . 


_ and SMOOTH delivery 


without sudden jar on valves and meters. 
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Save money, time and space 
with completely safe equip- 
ment. Write today for bulletins 
B400R and SP223CR. 


PUMP COMPAN 


CEDAR FALLS, IOWA 
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a plastic tube, attachment, fittings and 
plug, plus a 46-page carburetor hand- 
book with complete instructions. 


Flexible Radiator Hose 


“Curv-It” is the trade name of the 
Goodrich line of flexible radiator 
hose. It is made in 16 sizes which 
serve almost all of the popular cars 
later than 1935 models. It is being 
marketed by Skeily Oil Co., as “Skelly 
Curv-It.” Skelly is telling its dealers 
that the new hose bends, stretches and 
compresses easily to fit the installa- 
tion; that its tapered ends make it easy 
to slip over connections without tug- 
ging, pushing or skinned knuckles; 
and that its steel spring reinforcement 
prevents crimping or collapse. 


Auto Lamp Showcase 


The lamp showcase recently intro- 
duced by Tung-Sol Electric provides 
an easy way for service station dealers 
to get lamp bulbs out into the open, 
says the manufacturer. By reason of 
their shape and perishable nature it 
has been the custom to keep bulbs in 
their cartons until the moment they 
are installed. With the greater visibil- 
ity afforded by the clear, plastic Lamp 
Merchandiser, some selling value is 
imparted to the dealer’s lamp stock. 

The manufacturer also suggests that 
storing lamps in a transparent case 
permits the dealer to see at all times 
when he is low on any particular item. 
And lamp stock takes up less room 
both in the station and at the ware- 
house. The Lamp Merchandisers are 
part of a package consisting of an 
assortment of 100 lamps. The case has 
capacity for 150 lamps. 


Carrying Brackets 


A new, general purpose carrying 
device, which does not mar car finish, 
and which can be sold as is, without 
installation, is being offered by the 
Chicago Precision Machine Co., 831 
S. Wabash Ave., Chicago 5, Ill. Fish- 
ing and camping equipment and skis 
can be carried outside the car, the 
manufacturer suggests, as well as 
more utilitarian products. 

Known as Kari-Mor Car Door Car- 
riers, the devices are sold in pairs at 
$4.95 a pair. They are made of alu- 
minum channel with rubber suction 
cups to protect the car. They hook in 
place outside the glass so that win- 
dows. may be closed or open. When 
not in use they can be taken off with- 
out tools and stored in a small space 
in the luggage compartment. Web 
straps are provided to tie down the 
load. 














HOW TO CUT A PIE: 


This pie knife cuts no ordinary pie! It’s designed to cut that big profit pie rep- 


resenting billions of dollars motorists will spend at service stations this year. 
IT’S CAREFULLY CONSTRUCTED TO ASSURE CITIES SERVICE DEALERS OF 
A HANDSOME PIECE OF THIS JUICY PROFIT PIE. ..a bigger slice than ever 
before, carved out for them by the selling power of a well-rounded, hard-hitting 
Cities Service Advertising Campaign! 

And besides advertising that will con- C J T i E Ss 
stantly pull more heavy-spending motorists 
to his station, the Cities Service Dealer has, 
at all times, the enthusiastic cooperation of 
his company . . . eager and able to help with 
any local problems he may have. 

Sound, hard-selling advertising, company 
cooperation, and the finest automotive prod- 
ucts the petroleum industry can produce... % E RV I Cc E 
they’ll all assure Cities Service Dealers of 


a top spot in that long line-up for profits. QUALITY PETROLEUM PRODUCTS 
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TIRES — BATTERIES — ACCESSORIES 





Loan Firms Aid Station TBA Sales 


Private finance companies are 
giving oil companies a hand in 
their efforts to build TBA sales 
at service stations through bud- 
get plans. 


Companies specializing in 
small loans have taken the Tead 
in entering the service station 
field, and have hit upen two ways 
of obtaining budget business 
through service stations. 


One finance company went directly 
to the oil companies and explained 
the budget service it has to offer. It 
suggested a co-operative effort by the 
oil companies’ sales force and the 
loan firm’s branch managers, both 
working with the dealers. 

This plan has been approved by 
at least one oil company and _ its 
TBA specialists are urging dealers to 
use the finance company’s facilities in 
building TBA budget business. 

Another small-loan company ap- 
proaches the individual dealer through 
its branch managers. They provide 
suitable display material for promot- 
ing TBA budget plans at the station. 

The company, Public Finance Co., 
of St. Louis, offers installment financ- 
ing through 191 branch offices in 16 
states. In three states alone the com- 
pany has 54 branch offices to which 
dealers may refer customers in need 
of installment financing. 

In Bay City, Mich., is a typical 
Public Finance subsidiary, Domestic 
Credit Corp. Assistant Manager F. H. 
Bauer makes personal calls on Bay 
City service stations. He shows them 
the display posters and signs and ex- 
plains the forms provided for budget 
selling. Part of his talk is that the dealer 
can get full price for his tires and 
batteries and sell to more customers 
if he can offer them easy payments. 

Company Carries Credit—What in- 
terests dealers most of all, says Mr. 
Bauer, is the fact that his company 
carries all the credit. His office passes 
on all credits by telephone. After the 
sale is made the dealer gets his money 
and collections are taken care of by 
the finance company. 


One of Mr. Bauer’s best accounts 
is Texaco dealer Roy La Forge, who 
runs a small, cramped service station 
on a downtown corner as part of a 
parking lot. 

The La Forge station would be 
considered by most merchandising ex- 
perts as one of the least promising 


for TBA sales. It is primarily a park- 
ing lot, and the station building itself 
is lacking entirely in display facilities. 

But Mr. La Forge says that it is 
because he lacks good display space 
that he turned to selling tires on bud- 
get plans to his parking lot customers. 
He handles the Firestone line in com- 
mon with most of the Texaco dealers 
in Bay City, and sells more tires than 
many fellow dealers with better sta- 
tions. 

The finance company venture has 
hardly reached the proportions of a 
trend, but it indicates what others 
think of TBA possibilities in the oil 
industry. 

Only a few oil jobbers have TBA 
budget plans of their own in opera- 
tion. Two major oil companies operate 
time payment plans and two more 
are about to launch them. 

As yet neither oil TBA men nor 
oil credit men have given much at- 
tention to loan company bids for 
TBA financing. 

What they wonder is—how success- 
ful will these plans be? Will a signifi- 
cant number of dealers accept and 
use such a program? 


New 12-Volt Battery 


Gulf has added a 12-volt battery to 
its line, designed as a replacement in 
all 1953 General Motors cars using a 
12-volt electrical system. It is a 70 
ampere hour battery with fiberbond 
separators like those in the present 
line of Gulf Power Par batteries. Be- 
cause of the narrow cell covers it has 
been necessary to omit non-overflow 
vents, and to substitute lead bushing 
in place of rubber bushing terminals. 


Car Detergent Marketed 


An addition to the Gulf TBA line 
is Gulf Super Duty Car Wash. It is 
being offered to dealers both for re- 
sale and for station wash rack use. 
It is claimed to be a new detergent 
with fast dirt removing action, and 
economical because only a little is 
used for each wash job. Gulf says it 
rinses quickly and easily and will not 
etch or soften the paint if accidentally 
allowed to dry on the finish, nor willi 
it streak or spot waxed surfaces after 
they are wiped dry. 

A 5-o0z. package is offered for re- 
sale trade, while for station use deal- 
ers have a choice of 4-lb. and 16-lb. 
containers. 
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AVIATION FUEL FOR AIRBORNE AMERICA must be handled quickly, safely and 
economically. That’s why you'll find so many high capacity, dependable Marlow Self-Priming 
Centrifugal Pumps on airport refueling trucks. Whenever fast fuel handling is a requirement, 
Marlows are overwhelmingly preferred for their efficiency, low cost and low maintenance 
operation. More and more Marlows are being used for petroleum handling service. 


marlows do the job ined | 


Where performance counts, majors and independents alike, are buying more Marlow 
Self-Priming Centrifugal Pumps than any other self-priming pump in the marketing 
field. Marlow has the broadest line of self-primers from which to choose. They’re 
“tailor made” for bulk plant or tank truck application. Speed operations . . . modernize 
with Marlows. See your Marlow dealer today or write for Bulletin PM-50. 





~NEW DODGE “JOB-RATED” TRUCKS OFFER . . . 


A better deal for the man 
at the wheel | 


A better deal in comfort, ae ag More vision area 
than in any other leading make. New easy-chair seats 
with most hiproom. New cab sealing against dust, 
drafts. New two-tone interior styling. 





A better deal in power from famous 6’s and the most 
powerful V-8’s of all leading trucks. V-8’s with efficient 
hemispherical combustion chambers are available in 
1%-, 2-, 2'4-ton, standard on 234-, 3-, 314-ton. 


A better deal in loading height with pick-up and 
panel floors less than 2 feet from the ground . . . knee- 
high for loading ease. Lower running boards for easier 
entry. Lower hood for greater visibility. 


A better deal in handling ease! New steering system 
keeps Dodge ahead of the field with the sharpest 
turning of any comparable trucks. New power steer- 
ing available in 4-ton models. 


New Dodge ‘“Job-Rated” trucks 
are designed to save the driver 
time and effort—to give the man 
at the wheel “a better deal” and 
make him more efficient. Dodge 
trucks offer a better deal for the 
man who pays the bills, too. They’re 
priced with the very lowest; and 


their low operating costs can 
save the owner hundreds of dollars 
during their long lifetime of service. 


So, for a better deal on a new 
truck, see your friendly Dodge 
dealer. He knowstrucks, and he’s the 
kind of a man you can rely on com- 
pletely. See or phone him today. 





See “Break The Bank” with Bert 
Parks on TV (ABC, Sundays) « See 
“Make Room For Daddy” with Danny 
Thomas on TV (ABC, Tuesdays) + 
Hear “The Roy Rogers Show” on 
radio (NBC, Thursdays) « Enter the 
Dodge 40th Anniversary All-America 
Contest. See your dealer. 


SEE YOUR FRIENDLY DODGE DEALER 


MEW DODGE 3 


48 


“TRUCKS 
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EQUIPMENT 


PERMANENT DISPLAYS WERE IN BEST 
LOCATION 





PERMANENT DISPLAYS 


100% 


PORTABLE DISPLAYS 


33% 


AWAY PROM PUMP ISLAND 





SURVEY STATISTICS of motor oil displays at 500 stations show .. . 


Permanent Displays Build Sales 


Permanent displays can give 
service station operators a decid- 
ed advantage in high-profit mo- 
tor oil merchandising. 


A station survey shows perma- 
nent display installations out- 
rank the portable type in attrac- 
tiveness, convenience, neatness 
and other vital point-of-sale 
factors. 


Representatives of Modern Metal 
Products Co. of Greensboro, N. C., 
manufacturers of Seloil cabinets, 
visited 500 service stations in 27 cities 
to make the survey. 

They found the split between sta- 
tions with permanent display facilities 
and those without was almost even— 
239 and 261 respectively. The reports 
were collected by observation only. 
No questions were asked and there 
were no interviews of station per- 
sonnel. 

How They Stack Up—Here is what 
the survey revealed: 

—Stations using permanent-type 
equipment averaged three times more 
oil on display. The average ratio was 
74 cans to 25. 

—Of those stations without perma- 
nent equipment, 7% displayed no mo- 
tor oil at all. 

—Every permanent display carried 
a sign, but only 45% of the portable 
racks had signs. 

—Permanent displays averaged 66 
inches high, compared with 31 inches 
for the portable type. Permanent dis- 
plays brought the product up to a more 
convenient eye level. 

—All permanent displays were on 
the pump island, but one-third of the 
other installations were at some other 
location. Pump island location serves 
as a reminder to the customer and 
makes service more rapid and con- 
venient. 

—Hidden can disposal on perma 
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nent units eliminated empty cans and 
unattractive trash barrels near the 
pump island. 

—Permanent displays provided a 
compartment for can cutters. They 
were not left lying around the island 
where they were visible to the cus- 
tomer and could collect dirt, as was 
the case in most stations where port- 
able displays were used. 


Flameproofing Process 


A process has been developed for 
flameproofing a new disposable cot- 
ton towel. The new towel is said to 
reduce wiper costs as much as 50% 
for firms now using rental wipers. The 
towel absorbs more than six times its 
weight in grease, oil or water and may 
be used for wiping, cleaning, polish- 
ing and other purposes. It is available 
in pastels, dark shades or white. 
Leshner Corp. 


Circle No. 1 on Reply Coupon 


Voltage Tester 


An easy-to-read magnified scale a 
feature of new voltage tester. The 
second prod is mounted in one end of 
the tester, making the device easy to 
use with two hands, and the scale is 
mounted in the other end under a 
magnified lens, making it easy to read 
The over-all length of the tester is 
seven in., with a 48-in. test lead 
Holub Industries, Inc. 


Circle No. 2 on Reply Coupon 


Island Display Cabinet 


An improved service station island 
storage-display cabinet for packaged 
oil holds 96 quart cans. It is open 
from both sides, usually within arm's 
reach of the car being serviced. A 
sliding metal “can-tainer” drawer is 
built into the base of the cabinet for 
disposal of empty cans. The cabinet is 
built of structural steel and equipped 
with a light conduit. It also is avail- 
able with a globe adapter for overhead 
lighting or with a modern Stationliter 
Tokheim Corp. 
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FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This Issue 


HERE’S WHAT YOU DO: 


Circle the number on the coupon on next page which 
corresponds to the one that appears at the end of the 
item in which you are interested 


Fill in your name, address, etc 


Clip the coupon. 


Mail it to the Readers’ Information Service, NATION 
AL PETROLEUM NEWS, 330 W.42nd St., New York 36, 
N. Y. This department will forward your inquiry to the 


manufacturer. 
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Electric Motors 


Designed to provide economical 
changeover to new standards pre- 
scribed by the National Electrical 
Manufacturers’ Assn., a new line of 
electric motors is available either with 
the present or new mountings. The 
line will be marketed early in 1954. 
Initial production will be in 1, 1% 
and 2 hp. ratings, supplementing the 
company’s present line, which includes 
motors rated from % through 150 hp. 
A. O. Smith Corp. 


Circle No. 4 on Reply Coupon 


Materials Handler 


A versatile materials handling ma- 
chine switches from a 12 cu. ft. loader 


bucket to adjustable lift forks, or spe- 
cial bucket and crane hook to handle 
different assignments. Capable of lift- 
ing 1,500 Ib. to a height of 7 ft., the 
device has a 90-in. turning radius and 
is suitable for working from boxcars, 
bins and stockpiles. The gasoline- 
powered vehicle has a maximum speed 
of 14 mph and features four forward 
speeds and one speed in _ reverse. 
Baker-Lull Corp. 


Circle No. 5 on Reply Coupon 


Inexpensive Tilter 


A small, inexpensive tilter is suit- 
able for handling five and 6'-gal. 
containers. The tilter, equipped with 
a chain to hold the container in posi- 
tion when tilted, prevents accidents 
caused by spilling, splashing and care- 
lessness in pouring liquids. The pour- 
ing spout has a capacity of slightly 
more than one gal. per minute and 
fits openings from 1 to 1% inches. 
General Scientific Equipment Co. 

Circle No. 6 on Reply Coupon 





Readers’ Information Service 
330 West 42nd Street 


New York 36, N. Y. 
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LITERATURE 
Welding Safety Film 


Pointers on safety in the use of 
oxyacetylene cutting and welding 
equipment are given in a new sound 
slide-film. Called “The Guy Behind 
Your Back,” the film is slanted to the 
employee training programs of indi- 
vidual companies. The 20-minute film 
contains many cartoons and the nar- 
rative is simple but informative. Air 
Reduction Sales Co. 


Circle No. 7 on Reply Coupon 
Spur Gear Hoist 


Information on a new lightweight 
spur gear hoist is given in a four-page 
bulletin. The hoist, of formed steel 
construction, features easy portability 
and resistance to shock load breakage. 
The bulletin includes a cutaway draw- 
ing of the hoist, information on other 
features, dimension drawings and spe- 
cifications for the one-half, one and 
two-ton models. Coffing Hoist Co. 


Circle No. 8 on Reply Coupon 
Valve Handbook 


A new pamphlet, called “Your 
Handbook on Temperature and Pres- 
sure Relief Valves,” explains and illus- 
trates the function of relief valves on 
industrial and domestic water heaters. 
Recommended code requirements for 
cities, inspectors and plumbers are 
included, along with a list of 25 “do’s 
and don’ts” for relief valve users. 
A. W. Cash Valve Mfg. Corp. 


Circle No. 9 on Reply Coupon 


Ventilation Bulletin 


The bulletin, “Fan Engineering 
Data” includes a variety of ventilation 
engineering information. Included in 
the 16-page brochure are fan laws 
and formulas, terms and definitions, 
recommended velocities for exhaust 
hoods, an air pressure conversion table 
and charts covering duct resistance, 
entrance losses and _ rectangular 
equivalents of round ducts. Covered 
in various sections are fan installation, 
maintenance and lubrication and 
many other operational problems. 
Hartzell Propeller Fan Co. 


Circle No. 10 on Reply Coupon 





Insulation Booklet 


Information on installation of a 
new triple-zone insulation for hot 
underground pipes is given in a four- 
page bulletin. The booklet explains the 
installation process and points out 
advantages of the insulation and types 
of protection it offers. American Gil- 
sonite Co. 


Circle No. 11 on Reply Coupon 
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W. S. Goodfellow J. P. Makenas 


William S. Goodfellow, formerly 
central division manager, has been 
named eastern division manager for 
Rheem Mfg. Co. He will assume re- 
sponsibility for all Rheem manufactur- 
ing and marketing activities east of 
the Rocky Mountains. His central di- 
vision post will be filled by Joseph P. 
Makenas. 


William S. 
Rheem, II, has 
been appointed 
general manager 
of the Rheem 
Manufactu ring 
Co. with head- 
quarters in Los 
Angeles. He suc- 
ceeded C.. V. 
Coons, a_ vice 
president and 
board member, 
who has been named resident director 
in New York City. 

Formerly assistant general manager, 
Mr. Rheem now assumes direction of 
all domestic manufacturing and mar- 
keting activities. 

Mr. Rheem recently received his 
15-year service pin. Before his previ- 
ous position, he was western division 
manager. A graduate of Brown Uni- 
versity and a Navy veteran, he makes 
his home with wife and three children 
in San Marino, Calif. 


W. S. Rheem II 


Robert Von 
Rotz has been ap- 
pointed chief en- 
gineer of Tuthill 
Pump Co. Mr. 
Von Rotz has a 
27-year back- 
ground in techni- 
cal and manage- 
ment experience 
with various cor- 
porations. Prior 
to joining Tuthill, 
he served as chief engineer with Ap- 
plied Research and Development 
Corp. of New York City and Berne, 
Switzerland. 


R. Von Rotz 


M. G. Lucke has been appointed 
superintendent of moulded hose for 
the Quaker Rubber Corp., a division 
of the H. K. Porter Co., Inc., of 
Philadelphia. 


John W. Pew, former district man- 
ager for the MHewitt-Robins, Inc., 
Houston sales area, now is manager 
of the 17-state South Central sales 
division. R. E. Johnson will replace 
Mr. Pew in the Houston post. 


Charles B. Sweatt has been elected 
to the newly created post of vice chair- 
man of the board for Minneapolis- 
Honeywell Regulator Co. New execu- 
tive vice presidents are Tom McDon- 
ald and A. M. Wilson. 


William R. Hummel has been made 
chief engineer of Trailmobile, Inc., 
succeeding James J. Black, now vice 
president for engineering. 








DOUBLE-ACTION 
HAND PUMPS 


TOKHEIM FEATURES 


* Self-priming 
%* Easy operation 


* Single Diaphragm—yet 
pumps on both back and 
forward strokes 


High suction efficiency 
Rapid delivery 
All-round reliability 














~ 


A superior transfer 
pump for you and 
your customers! 


For safer, faster, easier handling of 
petroleum liquids, this Tokheim 
double-action hand pump has 
no equal. Ideal for use around 
service stations and bulk plants 
—on trucks—in industry—on 
farms. Operates with a single 
sturdy diaphragm, delivering up 
to 20 gallons a minute in a con- 
tinuous flow. Available in sev- 
eral models—with hose or spout 
outlets—for drums or under- 
ground tanks. Call your Tokheim 
representative today or write fac- 
tory for literature and prices. 


Also available in Piston Type — 
with capacity of 30 gallons a minute. 


General Products Division 
TOKHEIM CORPORATION 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT SINCE 1901 


1650 WABASH AVENUE 


FORT WAYNE 1, INDIANA 


Factory Branch: 1309 Howard Street, San Francisco 3, California 
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"e@)\ke : - - interpreting the o'l news 


Midwest 


By Leonard Castle 


Oil Promotion Succeeding 


In the opinion of Independent oil 
jobbers in Duluth, Minn., and Supe- 
rior, Wis., the public has responded 
“most favorably” to their co-operative 
campaign to promote fuel oil as the 
best possible heating fuel. 

Heading the program is John L. 
Bero of Duluth, former president of 
the Northwest Petroleum Assn., and 
former chairman of the National Oil 
Jobbers Council. 

The campaign started officially on 
Jan. 4 with the unveiling of 18 bill- 
boards, eight of them illuminated. 
Several different themes are worked 
into the advertisements but each board 
has a central six-foot target proclaim- 
ing “Better Heat with Oil Heat.” 

The subject of natural gas is never 
mentioned in the campaign. But, as 
Mr. Bero explained, its purpose is to 
keep the consumers convinced, before 
the distributors are faced with actual 
competition from natural gas, that 
their best buy is fuel oil. 

In preparing the program, Mr. Bero 
drafted a statement of policy for the 
oil industry which points out that “the 
supplier of fuel oil does not need to 
step aside and play a weak second 
position to any other fuel.” 

“The consuming public, who are 
our customers today and the prospec- 
tive customers of tomorrow, must be 
told, by a campaign of dignified, truth- 
ful and continuous education, why we 
consider fuel oil the best and safest 
means of heating a home or industrial 
plant,” the statement declares. 

“The value of fuel oil for home 
heating has been proven over the 
years because of its adaptability to 
fully automatic heating applications, 
plus cleanliness, ease of storage, al- 
most universal distribution and per- 
haps, most important of all, its safety. 

“It is a product that may be pur- 
chased from many suppliers in any 
given area, and, because of this, good 
service is maintained for the con- 
sumer, prompted by the definitely 
known fact that many competitors 
are seeking for your customer’s busi- 
ness ... The great American institu- 
tion called free enterprise is given 
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unbridled play in the marketing of 
fuel oil. The consumer is not limited 
to any single source of supply.” 

Oil men in other areas of the Mid- 
west are watching the Duluth-Superior 
campaign closely. 


Added Insurance 


The Wisconsin Petroleum Assn., 
which pioneered group health and 
accident insurance and group and life 
insurance plans in Wisconsin, now has 
instituted an additional program for 
association members and their em- 
ployes known as “Catastrophic Insur- 
ance.” 

The new policy, which became ef- 
fective on Dec. 15, 1953, takes up 
where the regular hospitalization pol- 
icy leaves off. It provides for payments 
up to $5.000 a person after a $500 de- 
duction in cases of illness or accident. 
For example, if medical and hospital 
bills for a policy holder amounted to 
$5,500, the insurance company would 
pay $5,000. The other $500 would be 
covered by the regular hospitalization 
policy. 

Monthly rates are $1 for an in- 
dividual, and $2.56 for a man and 
wife, or a man, wife and children. 
The policy is written by the Federal 
Mutual Casualty Company of Wis- 
consin. 

Kenneth C. King, secretary of the 
Wisconsin association, listed these ad- 
vantages of the insurance plan: 

The policy holder has a large sum 
of money at his disposal should he 
encounter serious medical needs. He 
can budget his small bills by saving, 
or through regular hospital insurance. 

There are no dangerous delays in 
obtaining large sums of cash to pay 
for emergency medical bills. 

Most insurable types of medical ex- 
penses are those arising from opera- 
tions, treatment of accident injuries 
and illnesses of a serious nature. 
Catastrophic insurance affords im- 
portant protection against unpredict- 
able and major medical expenses. 

No medical examination is required 
for new employes or their dependents 
if they apply within 30 days and there 
is no age limit for employes. 

Any regularly employed person is 
eligible for the insurance and the pol- 
icy does not interfere with any other 
insurance he may carry. 

It was largely through the efforts of 
Mr. King that the 1949 Wisconsin 
legislature amended its insurance laws 
to enable trade associations to partici- 
pate in group health and accident in- 
surance. Again, in 1951, Mr. King was 
mainly responsible for amendments 
allowing trade associations to partici- 
pate in group life insurance plans. 


Atlantic Coast 


By 
Raymond E. Bjorkback 


Independents Take Lead 


More Independent heating oil op- 
erators in the East are seizing the 
retail price initiative from the majors. 

This time it’s most of the larger 
Independents, and a few of the 
smaller ones, in the Greater Boston 
area who are banking on: 

1. The fact that between 85% and 
90% of the heating oil consumed in 
the Northeast is handled by Inde- 
pendent operators. 

2. The further fact that majors re- 
tailing heating oil don’t maintain 
burner service departments, while 
most substantial Independents offer 
the householder a complete oil-heat 
package. 

Westchester County, N.Y., Inde- 
pendents first broke the price tradi- 
tion, about five years ago; then it was 
Long Island operators— in Nassau 
and Suffolk counties. 

The Boston area Independents 
moved into a 0.10¢ lead Jan. 13 to 
offset increases in labor, transporta- 
tion and other costs. 

They advanced their prices 0.20¢ 
after East Coast prices generally went 
up 10¢ on that date. 

When wholesale prices in their mar- 
ket went up 0.20¢ more in the Jan. 
23-25 period, the Independents 
matched the advance. This had them 
selling at 13.8¢, the majors at 13.7¢. 

The major retailing more heating 
oil in this market than any other now 
is meeting their price in some out- 
lying areas, although still under-selling 
them 0.10¢ in Boston proper. 


New Fuel Oil Combine 


Merger of the City Fuel Oil Co., 
Newark, N.J., with the Federal Petro- 
leum Corp., Newark, under the name 
of the Federal Oil Co. has made the 
new firm just about the largest re- 
tailer of fuel oil in New Jersey. 

The enlarged company operates 
throughout heavily populated Essex 
and Union Counties. 

In terms of No. 2 fuel, the retail 
heating oil phase of Federal Oil's 
business now is running about 
15,000,000 gal. a year. Wholesale 
sales bring its No. 2 and kerosine 
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sales to an annual total of 25,000,000 
gal. 

City Fuel Oil transferred into the 
consolidated operations about 1,500,- 
000 gal. of No. 4 fuel oil business— 
along with about 5,000,000 gal. of 
No. 2 business. 

Complementing the fuel oil activity 
is about 12,000,000 gal. of gasoline 
business of the former Federal Petro- 
leum Corp. in Essex County. Federal 
Oil has about 50 Amoco gasoline out- 
lets there. 

In choosing its name, the enlarged 
company adopted the name of the 
former Federal Oil Co., Union, N.J., 
which Federal Petroleum Corp. bought 
in 1952. 

At the time of the sale, the earlier 
Federal Oil was the largest fuel oil 
retailer in Union County, marketing 
more than 5,000,000 gal. of No. 2 
a year. 

Federal Oil’s president is Michael 
Singer, who headed Federal Petro- 
leum. Sande Wische, who was man- 
ager of City Fuel Oil, now is a vice 
president of Federal Oil, and runs its 
100,000 gal., plus a bulk plant at 
Union. 

Federal Oil has about 500,000 gal. 
of storage in its Newark bulk plant. 


Pacific Coast 


By Frank Breese 


Blueprint for Dealer Aid 


Two proposals involving supplier- 
dealer relations are being pushed by 
Adrian Ogle, vice president of the 
National Congress of Petroleum Re- 
tailers, himself a successful service 
station dealer in Berkeley, Calif. 

First, he favors a training station in 
every sizable town, which would be 
available to employes of dealers and 
which would be operated by the local 
dealers’ trade association. Sponsorship 
would have to be worked out on the 
basis of local conditions. For exam- 
ple, in the case of California, Mr. Ogle 
views the Western Oil and Gas Assn. 
as a possible sponsor of the training- 
station programs. 

Second, Mr. Ogle advocates the 
establishment of a dealer-relations de- 
partment in major companies. The 
important aspect, he said, is that the 
department would not be under the 
jurisdiction of marketing. Purpose of 


this department would be to keep sup- 
plier-dealer relations in good, friendly 
working order. 

Mr. Ogle believes that the whole 
industry would benefit if station per- 
sonnel were well-trained. The present 
program providing for education pro- 
grams in schools is good, said Mr. 
Ogle, but it should be carried even 
farther. The training schools would 
carry that farther, as he sees it. 

“We have to work together—sup- 
pliers and dealers—to make the educa- 
tion program work,” declared Mr. 
Ogle. 

Regarding the second point, Mr. 
Ogle believes that the attitude of 
dealers toward the oil industry would 
be improved if suppliers paid more 
attention to dealer relations. Very few 
dealers are interested in the industry’s 
public relations problems, said Mr. 
Ogle. Much of that attitude is the 
result of suppliers’ failure to cultivate 
good dealer relations, he thinks. The 
reason for that, he contends, is that 
supplier representatives who contact 
the dealers are primarily interested in 
quotas and volume, so there is a tend- 
ency to pressure dealers. 

“Some representatives require deal- 
ers to stay open all night in the hope 
of picking up a few extra gallons,” 
said Mr. Ogle. “Legally, the suppliers 
can’t force dealers to do that; and 
management may be opposed to such 
pressure tactics. Yet it happens. If the 
dealer makes money by keeping his 
station open those additional hours, 
that’s all right. But if he doesn’t, it’s 
not fair to him, and he will bear a 
grudge against the company. 

“If there were a dealer-relations de- 
partment in some department outside 
marketing, say in public relations, it 
wouldn’t be that way. Object of the 
department would be to prevent those 
situations or to solve them.” 


Dealer Groups Growing 


Some California dealer associations 
have renewed their recruiting activities 
and report substantial increases in 
membership. The Alameda County 
group (for the San Francisco East 
Bay area) has become the leading 
regional association, moving up from 
third piace, according to state associa- 
tion reports. The Fresno group in San 
Joaquin Valley is second while the 
Bakersfield group in southern San 
Joaquin Valley is third in strength. 
Formerly it was the strongest group 
although Kern County has a smaller 
potential than the populous counties 
in metropolitan areas like Los Angeles, 
San Francisco and San Diego. Other 
areas where association sources report 
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recruiting headway are Sacramento, 
Stockton and San Mateo in northern 
California. 

Dealers have always found it diffi- 
cult to develop strong associations in 
southern California. Among those that 
have been active lately, according to 
association sources, are the San Fer- 
nando Valley, Santa Barbara County 
and Ventura County groups. And an 
association is to be organized in San 
Luis Obispo County, north of Santa 
Barbara. 

From the standpoint of the Cali- 
fornia Gasoline Retailers Assn., there 
are two problems: first, it is hard to 
get regional associations to join the 
state group. Second, the strength of 
individual associations rises and falls, 
affecting the strength of the state 
organization. 


Premium Stamp Problem 


Premium stamps are assuming the 
proportions of a big problem on the 
West Coast. 

The merchandising head of one 
major oil company branded premium 
stamps as “the worst problem” he had 
to contend with. For one thing, they 
increase Operating costs an average of 
.9¢ per gal., he estimated. The prac- 
tice of giving away stamps has become 
so widespread that in many areas, it 
has reached the saturation point. As 
a result, he said, nobody benefits, and 
operating costs have been raised. 

The Petaluma Service Station Op- 
erators Assn. was asked to join the 
state dealers’ association. They replied 
that they would not join until “pre- 
mium stamps have been cleaned out.” 


Station Volume Down 


Business at retail stations in the 
San Francisco Bay area has been 
spotty so far this year, according to 
Clyde Hendrickson, past president of 
the California Gasoline Retailers 
Assn., who is a dealer in San Fran- 
cisco. He estimated that volume has 
been off some 15 to 20% this year. 

Under-the-canopy discounts are 
spreading, said Mr. Hendrickson. 


Wage Talks On 


Negotiations between the San Fran- 
cisco Gasoline Retailers Assn. and 
AFL Teamsters have been going on, 
with wages as the big issue. Present 
minimum wage for station employes 
is $1.50 an hour; the union is seeking 
an increase of 15¢ an hour. 

The union group the dealers are 
negotiating with is the Garage and 
Service Station Employe’s Local 665, 
AFL Teamsters. 
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How to Convert 
a Drum-Handling 
Problem into 
CASH ON THE DRUM! 


.-» Here are five proved ways in which 
Clark trucks and special drum-handling 
devices can change a problem into a profit 


1. LIFT-O-MATIC... 


handles any drum, metal or 
fiber, without use of pallets 











ie 
‘Lao 


2. CLAMP-LIFT. « « two types; two drums at a time or 


singly—in tandem or side-by-side; no pallets—fast, safe 














4. KUGHLER 
DRUM 
HANDLER... 


picks ’em up 
3. DRUMS on PALLETS... | | were thy 
are— puts 
’em down 
where you 
want them 


easy for standard forks; unit 
load of one, two or four drums— 
vertical position or horizontal 














... To cut handling time and Industrial Truck Division 
storage costs, talk to your Clark dealer about the Cia n CLARK EQUIPMENT 
drum-handling equipment best suited to your needs. COMPANY 
He’s listed in the Yellow Pages of your phone book. EQUIPM ENT Battle Creek 89, Michigan 
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EDITORIALLY SPEAKING 


There is no question but what the country has 
need for more roads and for better roads. At the 
same time, it does seem to us that the case for 
spending all-out for highways as a safety proposi- 
tion is becoming dangerously overstated these 
days. 

The suggestion is that we could practically end 
murder and mayhem by motor vehicle if we just 
got busy making all our roads a joy to drive. 

The advertisements of road construction equip- 
ment and material makers say this, in effect. So 
do public officeholders seeking more tax revenue. 
A case in point is that of Virginia. 

Just last October, the associate traffic engineer 
of the Virginia Highway Department, J. C. Bul- 
lock, Jr., reported to the annual Virginia High- 
way Conference: 

“Of 583 fatal rural accidents investigated by 
the resident engineer, only 30 (about 5%) were 
found where the road was considered a contribut- 
ing factor.” 

Nevertheless, along comes Virginia’s new gov- 
ernor, Thomas B. Stanley, the other day, with a 
1¢ hike in state gasoline taxes in mind, declaring: 

“Responsible highway authorities believe that 
if the roads of the interstate system alone were 
improved to adequate divided-lane standards, half 
of the lives now being lost in accidents on those 
roads would be saved.” 

A statement like that flies in the face of a mass 
of testimony from insurance groups, courts and 
state officials directly concerned with the subject. 
These pin the major part of the blame for mount- 
ing traffic casualties on speeding and other wrong- 
doing on the roads. That is why state motor 
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Better Roads Alone Won't Cut Highway Toll 


vehicle administrators, in their national conven- 
tion last October, urged that high school driver 
training courses be broadened, accident-prone 
drivers be rehabilitated, and careless and reckless 
drivers be kicked off the highways. 

Other authorities similarly minded deplore 
specifically how the automobile driver acts on the 
straight, smooth stretches of superhighways. 

Says Thomas N. Boate, accident prevention 
department, Assn. of Casualty and Surety 
Companies: 

“The dream of a network of miracle roads 
stretching from coast to coast and up and down 
the land by 1962, will become a nightmare of 
death and devastation as the severity of accidents 
increases on this growing chain of superhighways, 
unless steps are taken now to enact and enforce 
sensible speed limits that will keep drivers from 
killing themselves and others in super-accidents.” 

We need road work to eliminate traffic crowd- 
ing and bottlenecks. In some places (including 
Virginia), we need new conventional roads, well 
engineered. We need superhighways here and 
there—and the motorist is getting them. 

But we need also to match, even exceed, the 
continuing program which last year, for example, 
knocked down the accident and fatality rates on 
the New Jersey Turnpike 27.6% and 32.7%, 
respectively, compared to 1952 rates, with stepped- 
up enforcement, extra traffic aids, and increased 
driver education. 

And the public should be spared the buying of 
a safety bill of goods. 

It can ill afford to replace or parallel every 
cowpath with an expressway. 





Weekly Oil Market Review and Prices 
About Oil People 
Coming Meetings 





Mosher Jr., Market Editor, NPN and Platt's OILGRAM Price Service, 50 West 50th St., New York (20), PLaza 7-0044. 
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Distillates Buoyant Under Big Demand 


By Halsey Peckworth, Jr., NPN Staff Writer 


Another week of cold weather took distillates 
off the surplus list, and prices for these oils were 
buoyant. Heavy fuel prices also pointed upward 
in the Philadelphia district. 


But slack demand and supply plenty spelled 
— cuts for motor gasoline and liquefied petro- 
eum gas. And the entire state of New Jersey was 
threatened with a service station war which fea- 
tured big price signs and 5¢-per-gal. reductions. 


Distillate fuel prices generally were higher by 0.125¢ 
in the Midwest. For Group 3 basis northern shipments, 
kerosine was quoted at 9.125¢ low, No. 1 fuel at 8.875¢, 
and No. 2 fuel at 8.25¢. For the first time this winter 
marketers were supplementing pipe line shipments to 
northern areas with tank car lots. 

At the Gulf, kerosine in cargo lots was quoted at prices 
ranging upward from 9.5¢. Trade sources pointed out 
that Gulf cargo distillate prices, after declines this Fall, 
now are back to where they were shortly after prices for 
crude oil were increased last June. 

There has been a very substantial stock decline for light 
fuel oils. In the space of one month, distillate inventories 
have fallen nationwide by 20 million bbls. Kerosine stocks 
in the same period are off seven million bbls. 

At New York harbor, the threat of a tugboat strike that 
could tie up harbor craft kept shipments of No. 2 fuel 
moving in big volume. 

Philadelphia Residuals Up—Heavy fuel oil prices were 
higher in the Philadelphia district, but eased in the Mid- 
west. 

At Philadelphia, Atlantic Refining Co. advanced its 
residual prices in the following amounts, effective Feb. 
6: No. 6 fuel, 7¢ per bbl.; No. 6 fuel, low sulfur, 2¢; and 
Nos. 4 and 5 oils, 5¢. Atlantic’s new tank car prices at 
Philadelphia are $2.25 for No. 6, $2.30 for low sulfur, 
$3.23 for No. 4, and $2.99 for No. 5. 

In the Midwest, prices for No. 6 fuel were off 5¢ bbl., 
to $1.45, Group 3 basis. This decline did not appear to 
be in keeping with the rest of the inland area, for trade 
sources said prices for residual continued firm at the Gulf, 
and were “strong” in Chicago. Perhaps the answer lay 
in the fact that Midwestern industrial consumers this 
winter have been well supplied with natural gas, and have 
not had to rely much on standby quantities of heavy fuel 
and liquefied petroleum gases. 

The move by some suppliers to advance propane prices 
to 4.5¢ gal. petered out in the Mid-Continent (see p. 59), 
and some producers said they were “bracing” for a buy- 
er’s market to come. 

Buyer’s Market for Gasoline—Gasoline also was a 
“buyer’s market” product temporarily, for inventories 
were 10 million bbls. above those of a year ago. At the 
Gulf, quotations for 87 oct. regular-grade sagged 0.25¢. 
to 10.5¢, and this price attracted no immediate takers. 

In the East, Atlantic Refining Co., announced that, with 
the introduction of its new Atlantic Premium gasoline, 
it was establishing, effective Feb. 3, a differential of 2.5¢ 
per gal. in tank wagon price of Atlantic Premium over 
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Atlantic (regular) to dealers and consumers in New Eng- 
land, New York, New Jersey, Pennsylvania, Delaware, and 
Maryland. 

In the East also, a price war featuring large “circus” 
signs threatened the entire state of New Jersey. So-called 
“cost” prices were advertised—generally 16.9¢ for regular- 
grade. 

N.J. Dealers Cut Prices—Reduced prices at many points 
in New Jersey followed an indirect move by a group to 
cut prices to eliminate price wars. A group of dealers in 
New Jersey Gasoline Retailers Assn. & Allied Trades, Inc. 
determined to cut their prices from 21.9¢ to 16.9¢. And 
about 25 stations in the state posted this price on large 
price signs. 

“Circus” signs are in violation of New Jersey law. Over 
radio station WAAT, a representative of the New Jersey 
Motor Fuel Tax Bureau warned violators that action would 
be taken. In addition, warnings were issued by roving state 
inspectors. 

Of the nine counties where the dealer group intended 
to slash prices, only one—Bergen county—was affected 
to any degree. Union county—the “center” of price wars 
in the past—had only scattered cut prices. 

In Bergen county, prices of 16.9¢ and 17.9¢ were re- 
ported in about a dozen communities. Cut prices and il- 
legal signs also were reported along Routes 4 and 17, and 
U.S. 46. Although the dealer group “officially” in the past 
sponsored a state price sign law, several strong supporters 
of this group, including one officer, reportedly had illegal 
signs at their stations. 

Switch on Price Sign Stand—Dealers apparently were 
“changing their thinking” on price signs. Originally they 
were for a price sign law on the ground that price wars 
would be lessened. Now, apparently, they favor circus 
signs as an antidote to what they refer to as “chiseler” 
stations. So-called chiseler stations occasionally have given 
“off” prices with little or no publicity, with the result that 
they often have picked up substantial gallonage before 
nearby competitors were aware of it. 

Trade sources, however, said that the New Jersey gaso- 
line price situation had been “ripe for chiseling.” Pre- 
vailing station margins were up to 6.7¢ on regular-grade 
(15.2¢ tank wagon and 21.9¢ retail), and up to 7.2¢ on 
premium. These margins resulted when dealers failed to 
“pass along” recent reductions which had been made in 
wholesale prices, it was pointed out. Prices are ex S¢ 
taxes. 

Other retail gasoline developments included the clearing- 
up of a price war in Toledo, O., and a new outbreak in 
Kansas City. 

Prices at major brand stations in Kansas City were cut 
as much as 7¢, from 19.9¢ to 12.94 ex 7¢ city, state, and 
federal taxes. 


Atlantic Coast 


Philadelphia Heavy Oils Rise 


Advances reported in the Philadelphia refinery district 
for heavy fuel oils were the only price changes of the past 
week along the East Coast. Meanwhile, the threat of strikes 
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that would tie up harbor craft kept barge movements at 
an active pace—particularly on shipments of distillates 
to resellers’ terminals. 

At Philadelphia, Atlantic Refining Co. made increases 
of 7¢ per bbl. in its bunker fuel prices, 2¢ for low sulfur 
residual, and 5¢ for Nos. 4 and 5 fuel oils. Atlantic’s new 
price for No. 6 fuel in tank car lots is $2.25 bbl. Other 
suppliers who were quoting $2.18 for No. 6 fuel in tank 
car lots said they were “studying” the residual situation, 
their prices having been cut “to meet competition” early 
in January. 

Heating oil prices were probably as firm as at any time 
this season in most terminal districts. Trade sources said 
this firmness reflected a combination cold weather, active 
barge movements, and higher quotations for kerosine and 
gas oils at the Gulf. On the other hand, it was also men- 
tioned that ocean freight rates already were showing signs 
of seasonal weakness, and it followed, some in the trade 
said, that what the weather did would have a strong bearing 
on prices generally 

Gasoline continued to be the weakest product on the 
list, according to most reports. At New York harbor, where 
regular-grade was quoted at 12.25¢ for barge lots, some 
reports were that buyers could “name their own price” on 
prompt lots. 


Western Penna. 


Lube Prices Continue Weak 


Persistent softness in prices for base lubricating oils was 
reported from Western Penna. the past week. Gasoline 
price trend also was downward, while higher prices were 
reported by several refiners for distillate fuels. Open mar- 
ket tranding generally continued light. 

Weakness in lube oil prices. was causing considerable 
concern to a number of refiners. Demand generally has 
shown no appreciable pick up as result of the lower prices 
recorded early in January following the drop in Penna. 
crude prices, it was pointed out. Some reports the past 
week said low reported quotations for bright stock and 
neutral oils were being shading in amounts ranging from 
1¢ to 4¢ gal. Confirmation of sales at lower prices was 
lacking, however. 

Shipments of gasoline against contracts continued in 
good volume for the season, and lower prices reported by 
some refiners reflected recent reduction in tank wagon 
prices by Atlantic Refining. In Pittsburgh District, regular- 
grade gasoline was quoted 0.2¢ lower at 13.75¢ gal. 

Distillate fuels were steady to higher. Shipments of heat- 
ing oils were heavy as weather continued cold and prices 
for Nos. 1 and 2 oils were firm. Diesel fuels were quoted 
0.2¢ to 0.25¢ higher by some refiners, with 55 cetane 
material held for 11.25¢ in Bradford-Warren district. 

Wax was firm at 5¢ per lb., and most refiners said their 
production was sold up for from one to five weeks. Petro- 
latums also were steady. 


Midwestern (Chicago-E. St. Louis Area) 


Distillate Fuel Prices Rise 


Across-the-board distillate price increases were reported 
by Midwest refiners last week in wake of another sharp 
decline in District II light fuel stocks and continued tight- 
ness of Nos. | and 2 fuels at most Great Lakes Pipe Line 
terminals. 

On the other hand, refiners’ prices for No. 6 fuel ranged 
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lower when one supplier dropped his quotation 5¢ to 
$1.45. Other refiners still quoted the trade at $1.50. Tank 
car marketers, meanwhile, offered low-sulfur No. 6 at 
$1.45, high-sulfur product at $1.40. Sale of 5,000 bbls. 
of low-sulfur No. 6 was disclosed at $1.45, Group 3, by 
resale agent. 

Prices for kerosine ranged from $9.125 to 9.375¢, up 
0.125¢ and 58 d. i. Diesel fuel was quoted at 8.875 to 
9.125¢, up 0.125¢ on the high. Quotations for Nos. | 
and 2 fuels ranged from 8.875 to 9¢ and 8.25 to 8.375¢, 
respectively, both up 0.125¢ on the lows. Marketers con- 
tinued to offer Nos. 1 and 2 fuels for tank car shipment 
at “O.5¢ off” range lows, but disclosed no sales. 

Gasoline still was weak with no buying interest indicated. 


Chicago District 


Residual Tight, Terminals Up Prices 


Supplies of residual fuels were considerably tighter in 
Chicago District last week and terminal operators, in some 
instances, raised their prices to open market buyers. 

No. 2 fuel was closely held even though the weather 
moderated. Several trade sources said range oil had become 
relatively “easy to buy” on a spot basis, although prices 
remained steady. Gasoline was dormant. 

Prices for high-sulfur No. 5 fuel ranged from 7.4 to 
8.125¢, No. 6 high-sulfur from 6.4 to 6.9¢, up 0.125¢ 
to 0.15¢ on the highs. Severe tightness in No. 5 fuel, in 
particular, was said to be partly responsible for firmness 
in No. 2 fuel. One large supplier was buying No. 2 to 
blend with No. 6 in order to relieve his short No. 5 
position. 

A small purchase of “pipe line” regular-grade gasoline 
at 12.25¢, FOB Chicago District, for resale, was disclosed. 
Suppliers’ quotations for regular gasoline to distributors 
ranged from 12.5 to 13.35¢. Offering of range oil in 5,000 
to 10,000 bbl. lots at 10.8¢, Chicago District, was dis- 
closed; quotations to the trade for truck transport lots 
ranged from 11.25 to 11.3¢. 


Mid-Continent 


Kerosine, Distillate Prices Rise 


Higher prices for kerosine, light fuels and Diesel fuels 
were reported by refiners in Oklahoma, Kansas, and Ar- 
kansas the past week. 

Although the weather was mild in many areas, heating 
oils reportedly were short at some northern pipe line termi- 
nals, necessitating tank car shipments to replenish ex- 
hausted stocks. Several refiners said they were unable to 
buy No. 1 or No. 2 oil at Great Lakes Pipe Line terminals. 

Warmer weather brought slight pick up in local gaso- 
line demand in North, East, and West Texas. Product, how- 
ever, continued weak, but start of gasoline tenders in Great 
Lakes lines should relieve refinery storage to some extent, 
trade sources said. 

No. 6 fuel was down 5¢ on low side of price ranges 
in Oklahoma for northern and local shipment when one 
refiner reported reducing his price to $1.45 per bbl. While 
reports on heavy fuel were mixed, most refiners said they 
in balance. 

As week ended prices in Oklahoma for both northern 
and local shipment ranged upward from 9.125¢ for 41-43 
and 42-43 and 42-44 kerosine, 8.875¢ for No. 1 fuel, and 
8.25¢ for No. 2 fuel. 








OIL MARKETS 





Summary of Gasoline Prices (Feb. 2 through Feb. 8) 





Motor Gasoline 93 Oct. (Premium): 


N. Tex. (Texas & New Mex. shpt.) 
W. Tex. (Texas & New Mex. shpt. 


(2)18 75-14 .26 
° 8.5 


Monday Friday 
Feb. 8 Feb. 5 


(2)13 .75-14 .25 
13 


13. 5 
13 .5-13 .75 13 .5-13 .75 


Thursday 
Feb. 4 

(2)13 . 75-14 .25 
18 5-13.75 


Wednesday 
Feb. 3 
(2)13 . 75-14 .25 
18 .5-18.75 


Tuesday 
Feb. 2 


(2)13.75-14 26 
13.5 
13 5-13.75 


E. Tex. (Truck Tnsp.)........... 
Motor Gasoline 90 Oct. (Premium): 
Okla., Group 8 (Okla. shpt (312. =. 875 
Okla., Group 3 (Northern ‘chet. Das ced be eekalns (5)12-1 
Midwestern (Group 8 basis) O18 
N. Tex. (Texas & New Mex. shpt.) 12.75(2) 
W. Tex. (Texas & New Mex. - (2)13-13 .75 
E. Tex. (Truck Tnsp ). $e 13-18 25 
Cent. W. Tex. (Truck Tnsp. ‘i donee - 13 
Motor Gasoline 84 Oct. (R legates): 
, Group 3 (Okla. shpt.) (4)11.25-11.875(4) (4) 
Okla., Group 3 (Northern bGbesccreseces ear. -11 = 
Midwestern Ly y 4 basis) (5)11-11 375 
= Tex. (Texas & New Mex. shpt.) (3)11. 75-12.7 
W. Tex. (Texas & New Mex. shpt.)........... 11 75-12 .25 
E. Tex. (Truck Tnsp.) 11 76-12 .25 
Motor Gasoline 82 Oct. (Regular): 
N. Tex. (Texas & New Mex. shpt.)........... 
ie Sa CUE MD. 5 ve weedoeaccccceseces 


11.75-12 .25 
11.75-12 


Motor Gasoline 60 Oct. M & below: 
Okla., Group 3 (Okla. shpt.)................- 
Okla., Group 3 (Northern shpt.). . yuan’ 10 25-10 625(3) 
Midwestern Grane © basis) 10 25-10 625 
4 Tex. (Texas & New Mex. shpt.)........... ow 75-11.8 
W Tex. (Texas & New Mex. shpt.) 1.25-11.5 
St OO eae ii 11.125 
Cent. W. Tex. (Truck ee 
Motor Gasoline 92 Oct. Seta) 
New York harbor. ‘ 
New York rane barges 


10 25-10 .625(3) 


Baltimore 


Motor Seeing my Oct. (Regular): 
New York harbo 
New York havber, barges 
Philadelphia 
Philadelphia, barges 
Balti 


Baltimore, barges. . 


Motor Gasoline: 
Western Penna., Bradford-Warren: 
92 Oct. (Prem.) 
86 Oct. (Regular) 
Western Penna., Oil <ipe 
92 Oct. (Prem.)..... bueee ee 
86 Oct. (Regular)... ass 
Western Penna.. Pittsburgh: 


15 .15-16 .65 
14.15(2) 


14.75-15 25 
18 .75-14.15 


92 Oct. (Prem.). ieti Pade ik orl >. 15.5 18.4 
«13.75 


86 Oct. (Regular). sonee 13.75 


(212 25-13 .375 
(6 3 


(3)11.75-12.7 
11. 75-12 .25 
11.75-12 .25 ; 


11.75-12.25 
11.75-12 
Cent. W. Tex. (Truck Tnep.)............+++- 11.75 11.75 


10 .25-10 .625 (3) 
10 25-10 625(3) 
10.25-10 625 
(2)10.75-11.8 
11.25-11.5 11.25-11 6 11.25-11 6 
=e 
1 


15-16 .3 

; 55S wan bully —15. 14.9-15.4 
Philadelphia. . on : (2)16 .6 
14.35-16.1 
14.25-15.1 


ba 1 14.1 


15 .15-16 .65 
14.15(2) 


14.75-15 .25 
13 .75-14.15 


one. “ft 13.375 (3)12.25-13 375 (3)12.25-13 .375 
(5 )12-1 (5)12-13 (4)12-18x 
(2)12- 18 x ane 13 


12.7 12 75(2) 
(2)13- 13 75 (2)13-13 75 (2)13-13 75 
13-13 .25 ta 25 | nae 


1.875(4) —11 37: (4)11 25-11 .875(4) 
75 (2) 87! (6)11-11 375.2) 
75 87 (5)11-11 875 
2.7 (3)11.75-12.7 
2.25 11.75-12.25 
11 75-12 11.75-12 .25 


25-11 
-11.3 
-11 8 
- 15-1 
-75-1 
12.25 


it 
1 
7 
7 
7 


11. 75-12 .25 11. 75-12 .25 11.75-12 26 
11.75-12 11. _ 12 11.75-12 
11.75 11.7 11.75 


10 25-10 .625(3) 10 25-10 625(3)x 
10 25-10. 625(3) 10 25-10 .625(3) 
10 .25-10 625 1025-10 .625 
(2)10.75-11.8 (2)10.75-11 .8 
11.25-11 5 
on 125 


10 .25-10 .625(3) 

10 25 -10.625(3) 

10 25-10 625 
(2)10.75-11.8 


o 11.125 a | Seas 


15-16 3 15-16 3 
14.9-15.4 14.9-15.4 
x(2)16 .6 15 .6-16 .6 
x14 .35-16.1x 14 56-16 8 
u14.25-15.1 15 3 


13 .45-14.3 13.65-14 6 
1225-14 2x 12.5 

x13 .7-14.6 14.1-14.8 
x13 .6-14 14-14 2 


ania. 1- en 1 (2)12.7-14.1x (2)12 9-14.38 
2.6 12.6 12.8 


15 . 15-16 .66 15 .15-16 .65 
14.15(2) 14.15(2) 


15.15-16 .65 
14,15(2) 


14.75-15 .25 14.75-15 .25 
13 75-14.16 13 .75-14.16 


14.7515 .25 
13 .75-14 .15 


15.5 15.5 5. 
13.95 13 .95 18 .95 





Central Michigan 
Residuals Show Added Firmness 


Increasing scarcity of residual fuels gave these grades 
considerable added firmness in Central Michigan last 
week, according to several refiners. Light fuels were firm 
as demand continued at high level. Gasoline was un- 
settled. Refiners’ prices were unchanged for all products. 

Firmness of light fuels was pointed up by an inter- 
refinery sale of range oil at 12¢, FOB Central Michigan; 
quotations to the trade ranged from 12.55 to 12.8¢. Trade 
sources said additional quantities of range oil were being 
sought in open market. 

Snug heavy fuel position had a number of refiners “con- 
sidering” price advance, but no changes in price schedules 
were reported. With some refiners, key to residual supply 
situation is whether already high gasoline stocks will per- 
mit increased crude runs or even continuing runs present 
rate. 


Gulf Coast 


Distillate Prices Rise; Gasoline Down 


Price changes—generally up on heating oils and down 
on gasoline—were made by many refiners at the Gulf the 
past week. As a result of these revisions, prices for kero- 


58 


sine and gas oil ranged higher, and quotations for regular- 
grade gasolines were off in amounts ranging from 0.125¢ 
to 0.25¢ gal. 

Trading was marked by the entry of several major 
refiners in the market for supplemental quantities of kero- 
sine and No. 2 fuel. These products were tight for early 
shipment. 

Kerosine prices for cargo lots were higher by 0.25¢ 
gal., ranging upward from 9.5¢. Gas oil, 48-52 d.i., prices 
also ranged 0.125¢ higher, at 8.625¢ and upward. 

On the down side, regular-grade gasoline, 87 oct., was 
quoted at 10.5¢, down 0.25¢; and 83 oct. regular was off 
0.125¢ at 10.375¢. 

Three cargoes of No. 2 fuel were reported sold, the 
sellers generally among the ranks of the Independents, and 
the buyers being East Coast major marketers. Prices on 
these quantities reportedly were “low OILGRAM, date of 
lifting.” At the time of the sales, the low reported price 
for No. 2 fuel in cargo lots was 8.5¢. 

Comment was general in the trade that the distillate 
price situation had improved noticeably. With crude oil 
runs, production, and distillate inventories all almost on 
a par with those of a year ago, trade sources estimated 
that continued cold weather up North could make for a 
stringent supply position on No. 2 fuel. For the present, 
however, substantial withdrawals of distillates served to 
open up some badly-needed tankage to house surplus 
gasoline. 
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NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
Feb. 8 16.18 12.43 
Month Ago . 16.26 12.46 
Year Ago 15.26 11.63 


Dealer index is an average of dealer tank wagon price 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refinehies or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 











Crude-Products Price Spreads Off 1¢ 


Washington—Spreads between crude oil and refined oil 
price averages declined 1¢ per bbl. in January, according 
to Independent Petroleum Assn. of America. 

For the nation as a whole, crude-products spread was 
$1.03 bbl. For area East of California, spread was 0.89. 

Generally, advances in price averages for kerosine, light 
and heavy fuel oils were not sufficient to offset declines 
in gasoline. Crude price averages, as computed by IPAA, 
were unchanged. 

Declines in gasoline price averages were 0.08¢ gal. for 
nation as a whole, and 0.11¢ for area excluding California. 
Advances in heating oil and heavy fuel averages ranged 
from 0.04¢ gal. for residual up to 0.1¢ for kerosine. 

IPAA’s averages for January 1954, and December and 
January 1953, compare as follows: 


Table I—California Included 


Refined products in 9 Jan. Dec. 

Refinery Markets: 1954 1953 
Motor Gasoline (¢ gal.) 12.09 12.17 
Kerosine (¢ gal.) 10.37 10.30 
Light fuel (¢ gal.) ‘ 9.03 8.95 
Heavy fuel (¢ gal.) 4.25 4.21 


Average above 4 products: 
Cents per gal. 9.19 9.21 
Dollars per bbl. 3.87 
Crude Pet. in 8 areas 

($ bbl.) 2.83 2.83 


Table Il—California Excluded 


Refined products in 8 Jan. Dec. 

Refinery Markets: 1954 1953 
Motor Gasoline (¢ gal.) 11.84 11.95 
Kerosine (¢ gal.) 9.52 9.44 
Light fuel (¢ gal.) 8.66 8.57 
Heavy fuel (¢ gal.) 4.24 4.19 


Average above 4 products: 
Cents per gal. 8.97 8.99 8.34 
Dollars per bbl. 3.78 3.50 
Crude Pet. in 7 areas 

($ bbl.) 2.88 2.88 2.63 


Prices shown above are weighted averages based on low 
quotations as published in National Petroleum News, and 
prepared by IPAA to reflect trend in oil prices and should 
not be interpreted as showing actual sales realization for 
producers or refiners. 
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LP-Gas Prices Cut Back 


Tulsa—Several suppliers who advanced their liquefied 
petroleum gas prices late last month took “a second look” 
at the increase, according to Mid-Continent reports. Two 
of the largest producers cut back their increases. 

One who hiked his prices generally 0.5¢ per gal. for pro- 
pane cut back the increase in the East Coast Philadelphia 
district. This started the trend backward, and the follow- 
ing day Mid-Continent producers who had advanced to 
4.5¢ dropped back to 4¢, Group 3, for propane. 

Advances from 4¢ to 4.5¢ for propane in the Mid- 
Continent were not followed generally, it was pointed out. 
In addition, some producers declared that February “for 
all intents and purposes” is the last month of winter. They 
said that buyers will “just about thumb their noses at you 
in March”, April being the first “summer month” when 
takings count toward the following winter's quotas under 
existing contracts. 

At Philadelphia, one supplier who boosted to 9¢ for 
propane returned to 8.5¢. Cuts of 0.5¢ gal. for propane 
also were reported by sellers who advanced late in January 
in the Great Lakes area, and at the Gulf Coast. 

Producers say they are “bracing” for a buyer’s market 
ahead. As one major put it: “We're on the lookout for new 
uses for LPG as outlets for increased production.” 


BLS Crude-Products Index Down 1.4% 


Washington—Bureau of Labor Statistics’ index for crude 
oil and petroleum products declined 1.4%, from 116.3 in 
November to 114.9 in December. Residual fuel index was 
up 1.6%, natural gasoline unchanged, but all other 
principal products declined—gasoline 2.2%, kerosine 
1.7%, distillate fuels 2.0%, and lubricating oils 2.8%. 

At 114.9, December 1953 crude and products index 
was down 1.9% from 1953 high of 116.8 reached in 
July, but was 7.0% higher than for December 1952. 

Bureau’s All Commodities index for December 1953 
was up 0.3% from November, and 0.5% higher than for 
December 1952. 

BLS figures, with petroleum indexes based on Platt’s 
OILGRAM quotations, follow (1947-49 equals 100): 

Change Change 
Nov. vs. Dec. ’52 
Dec.* Nov. Dec. Dec. vs. 
1953 1953 1952 1953 Dec. ’53 
120.9 109.0 — +11.9 
Crude and 

products .... 114.9 1163 107.9 —1.4 + 7.0 
Gasoline 123.9 114.3 -—2.2 + 7.4 
Kerosine 2 1139 1128 —1.7 — 0.6 
Distillate ; 

fuels 1 120.1 1126--—20 + 5.5 
Residual 

fuels } 95.4 80.7 
Lubricating 

oils . 80.5 92.7 
Natural 

gasoline .... . 79.5 101.5 
All commod- 

ities 109.8 109.6 

(*) Preliminary 


416.3 
—15.0 


—22.0 


+ 0.5 





Crude Oil Prices 


No changes reported in crude oil prices in week 
ended Feb. 6. For complete crude price schedules, 
see P. 48-49 of Jan. 27 issue. 





























FE e e e ARK. (For shipment'to Ark. & La.) 
in effect February 8 at Refineries and Terminals $0-06 O...........500.- 9.5 
CALIFORNIA Py a haa pene ms pices a 
Gasoline Los Angeles Dist.: 58 & above D.I. Diesel... 9 375 
90 Oct. Prem............. (2)14.1-18.1 ong fam ste eeeeeeeeeeees w¥ ¥ 
OKLA., Group 3 (Okla. shpt.) Bs wees cccccesen (2)13 .1-15 .6(2) No. 4 fuel: 22 2000000000005 $2.25 
8 ae (3)12 .25-13 .375 ©. B MUCL... eee ee eee : 
Soe y poe <a CAL Seth Sr8t8) San Francisco Dist.: as $1.90 
OW... eee 10 .25-10 .625(3)x et Oe 17 .85-18.6 
80 Oct. Reg......... 15.85-16.1 WESTERN PENNA 
Okla., Group 3 (Northern shpt.) ple @ 

Oh ee a ee (5)12—-18x Us ee YL1 45-11 .55 
64 Oct. Rog... ess. (G)11-11.875(2) ony eg Wane Ses a al 55 cetane Diesel... .- 2... eyo sett? 
—_ an ta bie a iat ra 80 Oct. Reg...... 2.2.22, 1585-16 1 No.8 fuel................ 10 95-11-05 

86-40 gravity fuel 10.5-10.85 
Midwestern (Group 3 basis) 
Oil City: 
|] Oy ree (2)12-13x 
$4 Oct. iy eee (5 )11-11 .875 a. dbocegsccnseodse 11.638. 
ne ee ia — Novi fa > eeamaahbeet 10,15-11 25 
erosine, Gas Fue SR ES é ; 
N. TEX. (Texas & New Mex. shpt.) af No. 8 fuel neces 10.5 
$0 Oct eae ig on. 3 Te) - OKLA., G 3 (Okla. shpt.) ay aes. 
Dace ecceccsses +, Group a. shpt. 
DS RP errr aii. 15-12.7 ra x9 125-9 5x ~ > 6 
 ) & ” rere 1.75-12 .25 42-44 w.w...... x9 125-9 75x Kerosine................ 11 6-12 
60 Oct. M & below........ @yi0:75-11 8 Range ofl 21222211.) x8 125-8 875 apa tdetipatona It aii 85 
58 aa Spare De. Diea. . . ees eemmmeetevesns ss ttt @yo 6-111 
W. TEX. (Texas & New Mex. shpt.) TT eae fd Se-gentty fed...:..... 90.641 
SS Sere 13.5 ing 66 02 bs¥sncevs (2)8 . 125-8 .25 
fT OS So epge epee (2)13-13 .75 Dy Snbardcvicae ss x$1 45-2 .00 CENTRAL MICHIGAN 
LS SRS ee 11. 75-12 .25 (FOB Central Michigan refineries.) 
60 Oct. M & below........ 11.25-11.5 RAs twas 00 6 0.040.0)%0 12 .55-12 .8(2) 
om Group 3 (Northern ae as “6 WO cs sav sccess on. aH 1 
&. k Wc cccccdsctcenes x(5)9. = x . W. distillate........... = 
po Civash teanapest fete) SRM on. ccues..02e: x(5)9 125-9 5(8) a ali (@)11 6-11. 808) 
90 18 6-18 75 RIED: ora once ncnesas x8 875-9 25 S| errererrrrre 175-11.8 
88 18-18 .26 58 & above D.i. Diesel. 8.75-9.5 U. G. I. gas ofl........... 2)6 25-10 
a 18 BRIE doves bass sees. x(5)8 875-9 25x | > eaeeperes 7.25-8 .25(2) 
11. 75-12 .25 No. A fuel x(6)8 25-8 .625x No. 6 fuel 1-1.15 
3 11. 75-12 I phe cinta ona s0 pe 7 875-8x te oN prima ee : 
(2)11-11 125 BRIG bocce sso sa x$1.45-1.60 OHIO— Quotations of S.0. Ohio for delivery to 
Ohio points 
CENT. . TEX. (Truck transport lots) MIDWESTERN (Group 3 basis) No. 1 fod dbs Reeweneecbboa 3-8 
ss pres te 41-48 WoW... eee eee ee. x(3)9 125-9 .875x No. 2 fuel > Peers 11:3 
84 Oct. Pron . a ceneas xk zee. x(4)9. 125-9 .875x Diesel (Light & Med.). . 12.8 
82 Oct. Reg 1 58 ry above D.I. Diesel . x(3)8 875-9 .125x 
r sialhde’ Taleliadohe 6: 1 11.75 See ara x(5)8 . 75-9 CALIFORNIA 
No. H sp dnlehinh hi wasith x(5)8 .25-8 .375 Vv Dis 
ARK. (For shipment to Ark. & La.) No. 6 fuel. . tee eeeees x$1. 45-1 .50(2) Son Joaquin Valley ~e 
90 Oct. Prem............. x12.375 pid Sol a gi n-8 is 
$e Ou, tah iciow. ae N. TEX. (Texas & New Mex. shpt.) Light fuel (PS 800)..... $2.35(2) 
tna 41-48 Wow... eee eees. 9.2-10 Diesel fuel (PS 200)....... 12.2-18.8 
aul Se. Sepa Stove dist. (PS 100)....... 13.7-14.8 
KANSAS (For K $e re shove D.I. Diesel... . (2)9-9 
ue enenn Cuetinpeiene ign enc ena yi 60-1.75 San Francisco Dist.: 
Se oc Sec vecooes x12-13 14.3-14.8 

et. Mew........c.500. IIB (one wii (PR 400) bik we de it 3-348 

60 Oct. M& below........  x10.25-11.25 W. TEX. (Texas & New Mex. shpt.) Light fuel (PS 300)........ $2.35(2) 
ain St 9 25 Diesel fuel (PS 200)....... 12 .2-13.3 
WESTERN PENNA. 42-44 ww Mas gh i FS H 78-10.75 Stove dist. (PS 100)....... 18 .7-14.8 
Tiedt dieseeveeense .25-10 
Gradferd-Warren: ee At ta (2)9 25-96 Los Angeles Dist.: 
98 Oct. Prem............ 15 15-16 .65 Sng isk a ekkad cess $1 .65-1 .90 PS SPT errr eee (2)13 .8-14.3} 
86 hc hied'c s oats 14.15(2) Peay Seet IES 208)...-... $1 .80-2.10 
Light r— (PS 300).. $2 .25-2 .30(3) 
O'l City: E. TEX. (Truck transport lots) Diesel fuel (PS 200)....... 10 25-13 .2 
41-43 WoW eee neve evenness 9.5-9.75(2) Stove dist. (PS 100). . 10.5-14.7 
92 Oct. Prem. 14. 75-165 .26 CE Wns vain taken e<s0 (2)9 .5-9.6 
86 Oct. Reg. 1875-1415 58 & above D.1. ous. 8 .75-9 .75 
4S | Nr eee (4)$1 .50-1.70 Natural Gasoline 
Pittsburgh: G 3&B pri to blenders 
i : (Group reckenridge prices are en: 
HK = — a ‘. o We 5S on freight basis shown below. Shipments may 
; ik : originate in any Mid-Continent manufacturing 
district.) 
Ohio—Quotations of 8.0. Ohio for delivery to : 
Ohio points: Pcs s oh | weesteien $1.65 FOB GROUP 3 
86 Oct. Reg.. abd 143 Grade 26-70 5x (Quotations )* 
cusretas, Macieean KANSAS (For Kansas destinations only FOR BRECKENRIDGE 

‘ 2 GB-O4 GMong bin oyna 00s 00s (3)9 25-10 .5x Grade 26-70 4.5x (Quotations )* 

A. Di aa -9 87 
(FOB Central Michigan refineries) 38 ca DL. Diesel 3% 198-9 87x 
90 Oct. Prem....... ... (2)14.5-14.75(3) Eee — x(4)9-10 5x *Prices for Jan. 25 were shown incorrectly in 
86 Oct. Prem...... ‘ “ada No. 2 fuel......... ceeeee 0(2)8.25-9 .875x Jan. 27 NPN. Correct Jan. 25 prices were: Group 
84 Oct. Reg..... (2)18 5-13 .75(2) No. 5 fuel........ : $2 00-2 .25 8, 5.125¢ (sales); Breckenridge, 4.625-5¢ (quota- 
82 Oct. Reg.. 13.25 No. 6 fuel $1 55-1.75 tions). 

Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil distribution or publication. Durin; ring period of short supply, some sellers 
Price Service, associated with National Petroleum News, whose r and at times all sell withhol quotations to new customers or the 
resentatives in all NPN-OILGRAM offices devote their time exclusively posting of firm prices but give OJLGRAM the prices they otherwise 
to a industry prices everywhere would quote to the trade ~ general and which they confine to their 

wn in tables are sales prices or quotations or general offers regular customers onl such prices appear in the price tables. 

or posted prices by refiners, by pipeline terminal operators, and by Gasoline ratings oe ty ASTM Research ethod and are minimum 
oaler terminal operators; for current sales and shipments; for the busi- ratings, os where a, M is used to indicate that octane rating 4 
ness day or period stated; except Tank Wagon prices, prices are for by ASTM_ Motor Method. For ‘further details of price conditions apply 
bulk lots such as tank car, truck transport, barge; prices applying to to any NPN-OILGRAM office or see back of any O/LGRAM 
barges or cargoes or truck transport lots only, so designated; FOB re- Service invoice. 
fineries or terminals; in cents per gal., except bbl, where $ sign is 
shown; wax and petrolatums in em - per pound, ex all fees and taxes; For complete price service aed r~ { a nearest OILGRAM 
for crude oil and its products lawful produced and transported; re- publishing Se. New York, Chica ston, address Platt’s 
ported as received by OJLGRAM and National Petroleum News but not OILGRAM Price Seryien, 330 Ww. 42nd. St. Tene York 36, N. Y. Annual 
guaranteed; for subscribers’ private use only and not for resale or Subscription rate in U. S.: $150 per year, payable in advance. 
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Lubricating Oils 


WESTERN PENNA. 
Prices are for sales ae. or offers reliably re- 
bbers & ders only. 





Viscous Neutrals—No. 3 - Vis. at 70° F. 200 
Vis.3(180 at 100°) 420-425 fi 


DPMnthith dh iwdeeeccosmhud 22.5 
16 ~~ CUPP Rb Cie ccecccesigee 21.5 
PET Ny ae 20(6) 

150" Vis. (143 at 100°) 400-405 fi. 
Spee SESS 

is iit-canwemvathesccesséee 17.5 
Pn otneewnds sc scs see he 16(6) 

Bright Stocks 

465-458 vis. at 210°, %40-550 . “17 8 col. 
Se dplin din weeds <ike owed 

iid diy bb beeu p0bnens iss 

_ , | Se eR ee (ayizeat 5 


600 s.r. filter a bi. (2)13-18 .5 
See neh er tore Fe 
a: “ae 


MIDCONTINENT LUBES 


FOB Tulsa for domestic shipment onl 
Bright crocs, Fg K at 210° Neutrals, vis. at 
P- Ds 


Neutral Oils—Conventional 
Pale Oils Col, 


60-85 vis. Ps cease 12.7 
86-110 vis. ads 6 besa 13 : 
150 vis. eae 13.75 
180 vis. is binewe 14 
200 vis. 3 14.26 
250 vis. Midis ivdee 14.5 

vis. 3 14.75 
800 vis. 3 15 
Bright Stock—Conventional 
200 vis. D: 
20-85 @. Bo. ..2..2. 22 
— vis. D 

a eat 19(2) 
10-25 p.p.... haweews 18.6 
120 vis. D: 
0-10 p.p..... 18 
Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 
| ere 3)21-22 

Neutral Oils—Solvent (95 v.i.) 
See (2)16-16 .5(3) 
200-210 vis............. (2)16 .25-16 .75(3) 
| EE 


2)16 .75-17 .25(2) 


Cylinder Stocks 


600 s.r., olive green... 15.5 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB 
ship at Gulf for export. 
Bright Stock— Vis. at 210° 
150-160 vis., 0-10 pour test, 
Was won cdatecnuneic (2)19-22 5 


oe og Oile—Vis. at 100°; 95 ot <8 rg p-t. 


idaceapevasseccaaes 75-1 
BED Tic occcescccccerceces 14-75-18. H 
WE Me cencenccsvesseues 15 25-17 
600 vis............. (2)17-18.5 


SOUTH TEXAS LUBES 


(Vis. at 100° F. FOB S. Tex., refineries for do- 
mestic and /or export shipment.) 


PALE OILS: 

Vis. Color 

100 14-2. 116) 
200 24°" 12.5(6) 
boo 234-806... 14.546) 

) 

750 os 15 .5(6) 
1200 3-4. 16 .25(6) 
2000 Goce 17(6) 
RED OILS: 

Vis. Color 

100 =z 11(5) 
200 inst ha0b 40 12 .5(6) 
3800 ésbedosdoses 13 .5(6) 
600 Pree 14.516) 
750 5-6.. 15 .5(6) 
1200 PPS 16 25(6) 
2000 6-6..... 17(6) 
Petrolatums 

WESTERN PENNA. 

(Bbis., carloads; tank car, 1 to 1.5¢ less) 
ae 15 
ER aS¥es b865000 00608 6 .75-7 .375(2) 
GS éawddnare sons 6 -7 26 
aaa 6. 125-6 .75(2) 
Soft yellow........... tea 6 25-5 .75 
— bes ccscancsec 5 .25-5 .6 

SP ere 5-5 .5 

pBehedeohs tae vnGhbouss 4 75-65 .375 

Naphthas & Solvents 

FOB Group 3) 

toddard solvent..... 12.375(3) 
Cleaners naphtha 12.875(2) 
V.M.&P. naphtha.......... 12 .875(4) 
Mineral spirits.............. i. 875(4) 
Rubber solvent. 875(3) 


Lacquer diluent. 


.(2)13. 125- i3 ‘375 
Benzo! diluent 


. (2)14.125-14.625 








WESTERN PENNA. 


Oil City: 
Stoddard solvent........... 16 
Pittsburgh: 
Stoddard solvent............ 16(3) 
10—Quotations of SO. Ohio for delivery 
Ohio pvints: 
M.&P. naphtha.. - 18.0 
* ineral spirits & stoddard 
ae 17.0 
bber solvent.. ... 15.8676 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 











Choro] ‘ty SCULLY SIGNAL COMPANY 


customer tanks 


_Melrose 76, Mass. 
Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 
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174 Green Crest 








E. TEXAS (Truck Trnspt. lots) 


Stoddard solvent............ 12.26 
CENT. W. TEX. (Truck Trnspt. lots) 
Stoddard solvent............ 11.5 
KANSAS (For Kans.. Dest'n. only) 
Stoddard solvent............ 12.5 
ATLANTIC COAST 

V.M.aP Mineral 

Naphtha Spirits 
New York Harbor. 18(4) 176) 
Philadelphia...... 17.6(4) 16 .6(5) 
Baltimore........ aie 16.5 

eee 18 .5(4) 17.665 

Providence... ... omaied 17.66 





If the shoe 
FITS... 





Fit your sales plans to public 
demand! 


Offer MORE value for LESS 
money and INCREASE profits. 
Your customers know that today’s 
BEST oils begin with Nature’s 
BEST crude. Supply them with 
PENNSYLVANIA oils, made 
from our naturally superior blend- 
ing stocks. 


Prices of our neutrals, bright 
stocks, cylinder stocks and fin- 
ished motor oils (for any type 
service) compare most favorably 
with those of lesser quality. We 
protect you against market fluctu- 
ations. We ship in bulk, in drums, 
in cans, or fill your containers at 
several points in the country, sav- 
ing you time, freight and double- 
handling costs. 


Write, NOW, for samples and 
details of our profit-packed serv- 
ices that will fit your sales plans 
perfectly! 


e MOTOR OILS « BRIGHT STOCKS 
e CYLINDER STOCKS 
e WAXES 


e NEUTRALS 





REFINING COMPANY 


Charleston 24, W. Va. 
Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 
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PRICES in effect Feb. 8 at Refineries and Terminals—Cont. 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal. 
tank cars or transport trucks) 
Commercial Industrial 


District Propane 


me 
N. Y. Harbor..... 8.75 8.75 
Philadelphia ae 8.5(3) 8 5(3) 
Gulf Coast... 4.125-4.875 4.125-4.875 
Ps caches «oem 7.6 7.6 
Wax 


WESTERN PENNA. (T.C., in Bulk 


White Crude Seale: 
122-124 A.m.p........ 
124-126 A.m.p........ 


5(4) 
5(4) 


SEABOARD 


Melting points are AMP. 3° higher than EMP. 
Prices are for carload lots. Domestic prices are 
FOB refinery; scale in bags or bbls.; fully re- 
fined, slabs loose. Export prices are FAS; scale 
in bags or bbls., fully refined in bags or cartons. 


Crude Scale: N. Y. Domestic N. Y. Export 
124-126 white.... (2)6.6 (2)6 25-6 .6(2) 
Fully Refined: 

123-5. 7.95-8.45 

125-7.. 8.45(3) 825-8 .45(2) 
128-30. 8 .45(3) 8 .25-8 .45(2) 
130-32. hae 8 .25(2) 

133-5.. 8 .55(3) (2)8 .25-8 55 
135-7. 8 .05-8 .55(2) 8.55 

138-40. 8.55(3) 8.5 

143-5.... (2)8.5! 8.55(2) 

149-51. 10.55 send 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pine ane terminals and inland waterway barge 

rmina. 


Motor Gasoline 


) See 13 5-14.85 
OO We, TOD o canincscecvae 12.5-13.35 
— Fuel Oils 

| ag poe oe bebodcetonstes (3)11.25-11 3 


10 25-10 375(3) 


Heavy Fucl Oils 


No. 6, low sulfur.......... iF 

No. 6 high sulfur..... . (2)7.4-8.125x 
No. 6, low sulfur.......... (2)6 .6-6.75 
No. 6, high sulfur......... (3)6.4-6 .9x 


Mexican Bunker Prices 
U. 8. DOLLARS PER BBL. OF 159 LITERS 
Bunker C Diesel 


(Ships Bunkers) 
Mexican Gulf 


Tampico......... $1.95 $3.75 
Veracruz......... 1.95 eeae 
Minatitlan. ...... 1.95 8.75 
Pacifie Coast 

Guaymas..... $2.60 $5.65 
Manzanillo....... 2.60 4.75 
Salina Cruz... .. 2.60 4.75 
Pacific Coast 

(In Ships’ Diesel Bunker C 

nkers, or Fuel Fuel 

Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, Calif.. $4.20(5) $1.80(5) 
San Francisco... . 4.41(4) 1.85(4) 
Portland, Ore. . 4.62(4) 2.10(4) 
Seattle, Wash.... . 4.62(4) 2.10(4) 
62 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker termina! operators. 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 
























































92 Oct. 86 Oct. 83 Oct. 
Prem. Reg. Reg. Kerosine 
District Gasoline G hi ( i No. 1 Fuel (*) No. 2 Fuel (*) 
N. Y. Harbor. . 15-16 .3 13 .45-14.3 11(19) 10(19) 
do barges.... 14 9-15.4 =: 25-14 .2x eee 10 .9(18) 9 9:20) 
ee x16 5-17 .1(3) 6(7)x ‘ 11.3/9) 10 3(11) 
Baltimore...... x14 35-16. 1x eng: 7-14.1x 12.5 11(10) 10(11) 
do barges. ul4 25-15.1 2.6 tice 10 .9(5) 9.9(4) 
at - <iassd. . Aube .sccdiss 11.8 10.3 9 
| Sa or ie ie. 2. ae the) “ieeinnkas | -tedne 
OS ee x16. 3-17(2) 14.5(7)x 13.5 11.2(16) 10 .2(16) 
Charleston. P 13 6-15 25(2) 12.6-13 25 Se 1115 10 .2(5) 
Corpus Christi. 13 .5(2) Se ee 5 
Houston 13 25-14 25 (2)12 25-123 x10 .125-10 .25 9 125-9 25 
do barges (2)13 25-13.5 (2)12-12.3 9 .625-9 .75 x8 .625-8 75x 
Jacksonville 14 4-15.4 13.4(7) 11 8(11) 10 .65(8) 
RS 1 13.4 11.8 aah to 
eee (2)14 6-15.4 13.1(3) 11.1(4) 10 .2(2) 
New Haven.... x(2)16.8 14.3(3) ae il 149) 10.1(11) 
New Orleans. 14.4 12.4 11.6 (3)10 3-10.4 9 4(3) 
do barges... . 14.3 12.3 rr 10.3 8.7 
Norfolk........ 13 .8-15 12 6-13 2 11 .05(7) 10 05(6) 
Pensacola...... 14.7 13 .2(2) 11.1(2) 10.2 
Philadelphia. x(2)16.6 x13 .7-14.6 11(10) 10/10) 
do barges a x13 .6-14 10 9(9) 9 915) 
Pt. Evergiades. (2)14.9-15.7 13 .4(4) 11.8(5) 10 65(3) 
Portland.. ; x16 6-17.1(3) 14 6(4) 11 .3(9) 10 .3(9) 
Providence..... x16 .5-17(3) 14.5(5)x 11.2(9) 10 .2(9) 
Savannah... (2)14 .6-15 .7 (2)13 1-13 .4(4) 11.8(7) 10 .65(7) 
Tampa...... 14.2-15.6 12 .9-13 .3(5) 11.7(8) 10 .55(5) 
Wilmington, 
Sed eens 13 .4-16 35(2) 12.4-13 .85 12 35 11(7) 10 .2(7) 
Gas House Diesel Oil (*) Light Diesel 
Gas Oils No. 5 Shore Plants Ships’ Bunkers Heavy Diesel 
(*) No. 4 Fuel Fuel (50 cet., 55 d.i.) (45 cet., 45 d.i.) Ships’ — 
N.Y. Harbor.. 10.1 (10)$3.22-3.78 $2.77 10.4(8) 4.29(4) $3 .96(4) 
do barges.... ... (10)3 .19-3 .68 a” 8 secon - 0 0l™tltCt~=<‘(“‘i«‘ia IS Peery 
EPS 10.7 3.98 a es > 
Baltimore...... 10.1 8 .25(2) 2:8 10.4(5) 4.29(4) 3.96(2) 
do barges.... ... 19 Me ee ee ee 
Baton Rouge... ue... hameee | F a 9.8 8.74(2) 3.49 
Piss: «ses conmes i Viera. eee vate 
DR CNSGGks «aes  «oneea 3 nad (3)10 .4-10 .6(3) 4.37(3) pay 
Charleston. ie ange’ OO) one 10 .3(2) 4.30(2) oes 
Corpus C " Ss: est, ers oe  Sey $3.15 
De wnt kk oneal enn Oeeee Freee 9(2) 3 .70-3 .74(5) 3 .49(5) 
ss.” .oe0.” “weonie a with, -. - shaman mm 
Pcs secs wescen aaah 10 .65(6) 4.473(5) 
to Cae 10 .65(2) 4.473(3) 
EES eee eee ae ee 0 a eee 
New Haven.... 3.35 5 en aes, 00 mil 
RG <6. Lune “ivenesis 2.42 9 .7-98(2) 8.74(3) 3 .49(2) 
Saas ae ee’ ine ll eee 
Norfoik 10.45 3.20 2.75 10 .45(4) 4.34(3) 3 .96(2) 
Pensacola...... oy a pee ee ee ee, 
Philadelphia... 10.1 8.18-3.23(2)x 2.94-2. 99 10 4(8) 4.29(4) 8 96(4) 
|. ee ee a ee ey! es sae ei 
Pt. Everglades. . se). - eae vee" 10.65 (4) 4.473(4) 
Portland....... asd. & eee a kae = eee 
Providence. OS ebony 8.21(3) 10.6(4) nal EE > PEA 
—" Mase Waasy . paaeates 2.80 10 .65(5) ares 
, se oaen 10 .55(6) 4.429-4 .431(4) 
Wilmington, 
N. 10.2 10.3(2) 4.30(3) 
No. 6 Fuel No. 6 Fuel Bunker C 
No. 6 Fuel No Fulfur No. 6 Fuel Max. 1, % uel 
No Sulfur Guarantee Max. 1, % Sulfur Shi 
Guarantce Barges Sulfur rges Bunkers 
N. Y. Harbor... one te 28(8) $2.25(15) (2)$2 .35-2 .43 (2)$2 .35-2 .40 $2 .25(10) 
Albany........ 0 -~ a ae acne ey’ 
Baltimore.... . 2.25(6) 2.25(4) 2.43 2.40 2.25(4) 
Baton Rouge... 1.98 1.95 aud ‘ 1.95(2) 
Boston........ 2.32(6) 2.2915) 2 43 2.44 2.29(5) 
Charleston..... 2.23(2) 2.20(3) a edhe .20(3 
Corpus Christi.. 1.98 1.95 (3)1 .95-2 .10 
Houston .. (4)1.98-2.00 1.95(5) 1.95(11) 
Jacksonville. . 2.21(6) 2.18(6) 2.18(6) 
Miami pp 2.18 2.15(3) 2.15(3) 
Mobile........ 2.03 2.00 2.00 
New Haven.... 2.30(3) 2.27 2.27 
New Orleans... 1.98(2) 1.95(2) 1.95(4) 
Norfolk raw 2.26(3) 2.23(4) 2.23(5) 
Pensacola...... 2.38-2.41 2 .30-2 .35 
Philadelphia.... (3)2. Jee. * salen (3)2. 15h) 22(5)x (3)2. e, 30(2)x (3)2. BE. 27(2)u (2)2.15-2 .22(5)x 
Pt. Everglades. . 2.15(2) 2 15(3) 
Portland....... Hi $200) ae 2.29 
Providence.... . 2.2915) 2.26(4) 2.44-2.54 2.41 2.26(3) 
—" weenee 2.23(5) 2.20(4) 2.20(5) 
, eee 2.15(4) 2.13(4) 2.13(5) 
Wilmington, 


sellers to bulk 





cia 


(*) At Atlantic Coast st, refineries ae terminals _— of Maryland, - at Tampa, prices of some 


are 0.15c higher than prices shown above. 


NATIONAL PETROLEUM NEWS ° February 10, 1954 








Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the number of companies quoting that price. 


Aviation Gasoline vecestnines 
45 , 


Kerosine & Light Fuels 


f' 
aah innn. ett 41-43 w.w. Kerosine. . ..x9.5(2)-9.625(8)-9.75(2) 
GOS Miike vnitiexe vos 17.25(2) No. 2 Fuel. . 8 .5(2)-8 .ti25(2)-8 .75(6) 
Jet Fuel (MIL-F-5624a) 
FS , e aee 9.75(4) Diesel & Gas Oils 
Motor Gasoline 43-47 Diesel Index............. 8 .5(3)-8 .75(2) 
95 Oct. Premium ong . a . 48-52 Diesel Index . x8 .625(3)-8 75-8 .875(2) 
5-12.75-13(2)-13 875-13 .75 53-57 Di 5(3)- 
93 Oct. Premium........ Someneae SS Seen... Sere) 
90 Oct. Premium 11 75-12.25(2)- 12.875 
87 Oct. Regular... x10 5-10.75-11( (2)-11.75(5)-12 
83 Oct. Regular Heavy Fuels—Cargoes 
x10 .375-10 .5-10 . 75-11 .25(2)-11 .875 - 
79 Oct. _ 10 25-10 875-10 75-11-11 125 No. & Fuel, 0-10 pt......... $2. 60-$2 .65-$2.70 
70-72 Oct. Leaded. . . -9.75-10-10 .5(2)-10 .75 Bunker “C” Fuel $1.85(7)-$1 90-$2.00(2) 


Middle 


(Prices are per bbl. of 42 U. S. gals., 


taxes, 


East Crude Prices 


degree of gravity applies for gravities below and above those shown.) 


Persian Gulf 


exclusive of local port or other governmental charges, sales 


etc., if any; FOB loading port indicated, for gravities shown; 2¢ per bbl. differential per 


Crude Company Gravity Price Loading Port Effective Date 
Arabian Esso Export 36-36 9 $1.97 Ras Tanura, Saudi Arabia 7-27-53 
Arabian M. E. Crude Sales 34-34 9 1 93 Ras Tanura, Saudi Arabia 7-21-53 
Arabian Soc.-Vac. Overseas Supply 36-36 9 1.97 Ras Tanura, Saudi Arabia 7-24-53 
Basrah Esso Export 36-36 .9 1 92 Fao, Iraq 7-27-53 
[raq Anglo-Iranian 36-36 .9 1.92 Fao, Iraq 7-16-53 
{raq Shell Petroleum 35-35 .9 1.90 Fao, Iraq 1-20-53 
[raq Soc.-Vac. Overseas Supply 36-36 9 1.92 Foa, Iraq 7-24-53 
Kuwait Angio-Iranian 31-31 9 1.72 Mina-al-Ahmadi, Kuwait 7-16-53 
Kuwait Gulf Exploration $1-31.9 1.72 Mina-al-Ahmadi, Kuwait . 7-16-53 
Qatar Anglo-Iranian 40-40.9 2.08 Umm Said, Qatar 7-16-53 
Qatar Esso Export 36-36 9 2.00 Umm Said, Qatar T- 17-53 
Qatar Shell Petroleum 39-39 9 2.06 Umm Said, Qatar 7-20-53 
Qatar Soc.-Vac. Overseas Supply 39-39 .9 2.06 Umm Said, Qatar 7-24-5 
Eastern Mediterranean 

Arabian Esso Export 36-36 9 2.39 Sidon, Lebanon 7-17-53 
Arabian M. E. Crude Sales 34-34 9 2 35 Sidon, Lebanon 7-21-53 
Arabian Soc.-Vac. Overseas Supply 36-36 9 2.39 Sidon, Lebanon 7-24-53 
[raq Anglo-Iranian 36-36 9 2.39 Tripoli, Lebanon /Banias, Syria 7-16-53 
[raq Esso Export 36-36 9 2 39 Tripoli, Lebanon /Banias, Syria 7-17-53 
Iraq Shell Petroleum 36-36 9 2.39 Tripoli, Lebanon /Banias, Syria 7-20-53 
{raq Soc.-Vac. Overseas Supply 36-86 9 2.39 Tripoli, Lebanon /Banias, Syria 7-24-53 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 








Refiners of 
and Petroleum 
Marketers Products 
Main Offices: ‘Refinery, 
Pittsburgh, Pa. . Texas City, Texas 








water terminals at ports named, and are subject to crude availability and company’s requirements ; 
2c per bbl. differential per decree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
— shown are basis for such purchases with deductions being made for terminaling and pipe 
ine services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 





Price Effective 

Crude Gravity Api $/Barrel FOB Date 
Bachaquero. 14-14 9 $1.76 Las Piedras or Amuay June 23, 1953 
Tia Juana Heavy... 19-19 9 2.13 Amuay June 23, 1953 
Lagunillas Heavy... . Flat 1.85 Las Piedras or Amuay Jan. 1, 1954 
Tia Juana Medium 26-26 .9 2.30 Amuay June 23, 1953 
Tia Juana 102 L.P.... 26-26 .9 2.54 Amuay June 23, 1953 
Tia Juana Light... .. 30-30 .9 2.53 Amuay June 23, 1953 

cad uenaces ; 30-30 .9 2.58 Las Piedras or Amuay. . June 23, 1953 
Cumarebo.... 48-48 9 3.40 Tucupido June 23, 1953 
OED « divcden'd 00 oo urus 42-42.9 3.06 Puerto La Cruz June 23, 1953 
Oficina. 32-32 .9 2.82 Puerto La Cruz June 23, 1953 
TNS ov seittws sig xedivelne 35-35 .9 2.88 Puerto La Cruz June 23, 1953 
D. +tnnen suds tinh ale’ 82-32 .9 2.82 Puerto La Cruz June 23, 1953 
SE, . cwcncseeenee<c’s | re 2.25 Caripito June 23, 1953 
Wins 0400 edkeuwepe ne 20-20 .9 2.30 Caripito June 23, 1953 
SIS «nv dwnnnieghaseca 20-20 .9 1.61 Capure (Pedernales) Jan. 1, 1954 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specifications 
MIL-F-5572, unless otherwise noted.) 


District 


Gradel00/130 Grade 91/96 Grade 80 

maw Wee, 8, Bec cntasadas s< 19 .6(2) 18.1(2) 17.6(2) 
Boston, Mass....... 19.7 18.2 177 
Baltimore, Md.............. 19.6 18.1 17 6 
Norfolk, Va.. 19.6 18.1 17.6 
Charleston, aii 19.5 18 17.5 
New Orleans, La. (Baton Rouge) 18.5 17 16.5 
BOGE, DOMED svc ccc sscess 18.5 17 16.5 
eee 19.15 17.66 17 65 
Lake Port Terminals 

Buffalo Cleveland Detroit Toledo 
92 Oct. Premium... . Llane 0 17.4 
86 Oct. Regular......... es eek 15.2 bail ed: 
See ee 12.7(5) 11.85 11.7 
Diese! Fuels ... 11 95(3) 11. 75-12 .05 10.85 
Ss Seven aduh oe cbbeak ane eves (2)11.75-11 .9(2) 11.45-11.7 
ONS eae 11 .45(4) pens (2)10 . 75-10 .9(2) 10 .45-10.7 
OS Serer epee ile 8 .65a 8.1(4) (2)7 .5-7.6 
GR Bs ccwcesasbseice veces 8 .85(2) 8ab 7.35(4) 7(8) 


(a) Delivered Cleveland. 
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BARKOW PETROLEUM CO. 


Barrelling—Blending—Canning 
DOMESTIC and EXPORT 
Richmond—Seattle 
P. O. Box 335, Point Station 
RICHMOND, CALIF 


TANK CAR BUYERS 


@ 
Uniform High Quality 
DEEP ROCK OIL CORPORATION 


omn ..@) Meith. 


PHONE 2-435! 
TULSA, OKLA 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20, N.Y 


PATENT CHEMICALS 


Paterson 4, New Jersey 

















This Is Your 


Market Placel 
Write today for Advertising 


Space Rotes. 
NATIONAL PETROLEUM NEWS 
330 West 42nd Street 
New York 36, N. Y. 
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PRICES in effect February 8—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
Gasoline taxes, shown in 
separate column, include 2c federal and state tares; also city and county 
taxes as indicated in footnotes. Kercsine tank wagon prices also do 
not include taxes; kerosine taxes where levied are indicated in forinstes. 
Discount, if any are shown in footnotes. These prices in effect Feb. 

1954, as posted by principal marketing companies at their Roadeomeiay 


inspection fees as shown in next column. 


offices, but subject to later correction. 





Atlantic 
cam (Regula Grade) KS No.2 
egular Gr Oo. o. 
Refining (Reseuler G ae ee 
Tw T.W. Taxes T.W. T.W. 
, 16.0 7.0 14.8 13.6 
‘ 15.9 7.0 15.35 138.95 
6.5 16.5 7.0 15.385 138.95 
5 16.6 7.0 15.86 13.95 
0 16.0 7.0 14.8 13.6 
6 16.6 7.0 14.2 13.0 
6 16.5 7.0 15.85 18.95 
0 144 7.0 14.8 13.6 
de WM pcg 13.9 
6 16.6 7.0 16.1 13.9 
6 15.6 7.0 14.2 13.1 
8 15.8 6.0 13.6 
8 15.8 6.0 13.2 
9 15.9 7.0 ‘. 13.5 
6 16.5 7.0 on 14.2 
9 14.4 6.0 - 13.4 
4 16.4 6.0 14,1 13.1 
4 16.4 6.0 14.1 13.1 
8 15.8 60 14.6 13.3 
7 16.7 6.0 16.0 14.6 
A 16.4 6.0 16.2 15.0 
s.°M.T GS Re 14.7 
A 16.4 6.0 168 14.9 
kd 4 16.4 60 16.0 14.6 
atertown.. 17.8 17.8 6.0 17.2 15.5 
Baltimore, 
Md....... 15.8 15.3 8.0 18.1 
Richmond, 
RS 4 15.4 8.0 14,7 13.6 
Charlotte, 
N.C...... 16.0 16.0 9.0 14,9 18.6 
Jackson ville 
SP 16.1 15.7 9.0 ee 
Miami...... 15.7 15.7 9.0 ee 
atineent ? Spirits View -&P. 
Philadelphia, Pa...... 18.5 20.0" 
a” ee 22.0 23.0 
Heavy Fuel o>? 
No. 6 
Philadelphia, Pa....... rx ie 6.19 


Notes: 


Kerosine—Thru Pa. & Del., add 1c per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add le for deliveries of 100-299 
gals., 2c for less than 100 ga 

Spirits prices also apply to Stoddard 

vent. 


Cont’] (N. B. Prices are Continental's 
tank-wagon prices. Current selling 

Oil prices may vary from shown 
because of local conditions.) 





Conoco Demand 
Netane (3rd aso- Kero- 
regular)Grade) line sine 
nk Wagon Taxes Ww. 
Denver, Col. 15.8 14.8 8.0 15.3 
Grand June... : 18.3 17.2 8.0 17.6 
Smet assess 2s 3°$ 33 a 
Casper, Wyo. ; ; . ‘ 
Cheyenne....... 9 15.9 8.0 16.3 
Billings, a. 18.0 Saou 8.0 17.0 
PEN 9.2 ane 8.0 18.8 
Great Falls...... 18.0 fees 8.0 18.8 
eo 8.6 ena 8.0 18.8 
Salt Lake, U.. 8.4 ous 7.0 17.0 
Twin Falls, ida. 21.6 |... 8.0 202 
ibuquer., N. M. 16.9 15.9 8.5 15.9 
1 eseceWwecn 15.6 14.6 8.5 15.2 
Santa Fe........ 16.9 abd 9.0 16.2 
M ogee, 15.0 14.0 8.5 13.9 
Oklahoma City 14.8 13.8 8.5 14.1 
beedtersece 14.9 13.9 8.5 138.5 
Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa 
Fe, lc; Cheyenne, ic; Casper, Ic. 

Discounts: 


Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals. ; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 

Notes: 
T. W. prices are to consumers and dealers. 


Premium-grade gasoline t.w. prices 2.3¢ above 
regular. 
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game, ©... i: Me ie ee eo | aie 


unless otherwise 
Ala 


Standard of ,, CHEVRON 





wee) Av. 80 
California Tr. Tt «6G ys 
400 Gals. a. over Taxes 
San Fran., Cal... 16.1 19.6 8.0 
Los Angeles. .... 15.6 19.1 8.0 
Pb da> eco 17.2 20.7 8.0 
Phoenix, Ariz. 18.8 22.3 7.0 
o, Nev....... 18.6 22.1 7.5 
Portland, Ore 16.6 20.1 8.0 
Seattle, Wash. 16.6 20.1 8.5 
Spokane........ 18.8 22.8 8.5 
yee 16.6 20.1 8.5 
Idaho..... 18.6 24.3 8.0 
Salt Lake, U. 16.9 20.9 7.0 
Honolulu, T. H.. 17.2 20.7 8.5 
Fairbanks, Alaska 29.0 82.5 4.0 
Juneau......... 18.3 21.8 4.0 
Standard Standard 
1 Standard Stove 
Kerosene Fuel 1 
os T. ex oOuUuT.T. T.T. 


“0% 12.7 12.7 14.2 





15.6 12.2 12.2 18.7 
17.3 13.5 13.5 15.0 
18.8 16.1 16.1 17.6 
18.6 15.5 ons aah 
18.1 13.3 oa 
18.1 13.3 x fe 
20.6 15.7 awa 
18.1 13.3 7? 
24.7 15.2 15. 16.7 
ee 13.5 11.5* 14.0 
Honolulu.... 17.2 13.5 
Fairbanks.... 32.7 ava 
Juneau...... 19.8 
Taxes: 


Boise—8e gas tax applies to putes So only ; 
avgas taxes are 2c federal, 2.5¢ sta 

Salt Lake—Te gas tax applies = ‘motor fuel 
only; avgas taxes are 2c federal, 4c sta 

Honolulu—8.5e gas tax applies to Poon ng fuel 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c¢ differential applies 
to y ty gal. delivery; for less than 40 gals. 
add 5.0c gal.; except at Honolulu add 5.0¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City 
apply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise, and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
a ey price, except at Honolulu, add 

5.0c gal. for less than 40 gals. (Marine) and 


less than 100 gals. (Shores Me = to Chev- 
ron Aviation 80/87 quantity delivered prices, 
anee 91/98, 5.0¢ for 1007180 and 8.0e for 


Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 

For other ——— less than 40 on, add 
8c; 200-399 ga add le; a gals. 
pada: og trailer; fe Salt ‘Lake 
City tank truck price ‘ ‘- minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
os or more. For other deliveries: 40-199 

, add 1c; 200-399 gals., add 0.5c; less than 
fo oo + add 5c. 

*Standard No. 2 Burner Oil. 


Humble 

Humble G ine Gaso- - Kerosene 
Oil Regular ine Tank Re- 

T.W. Retail Taxes Wagon tail 
Dallas, Tex... 14.8 20.1 6.0 18.8 17.5 
Ft. Worth.... 14.8 20.1 6.0 13.3 17.5 
Houston. .... 14.7 20.0 6.0 18.38 17.5 
San Antonio.. 15.0 20.3 6.0 13.3 17.5 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Inspection fees per 


. 1/40 on gaaulise ty ents Fla. 
25e; K 1/1 H 
Hoe" /ooce N.C. ivaez N. D. 1/20c; Okla. '2/2Se; S. ©. 1/8; S. D. 
1/40c; Tenn. 2/Se: ~ Wisc. Mics 
Kerosine inspection fees only: 1/2¢; 


BnF ow ns fs pat gasoline and kerosine prices, 


are as 
1/8c; Til. 


3/100c; Ind. 
1/3205 Minn. a ile. 1/25e3 


Neb. 2/100c; 
Iowa 1/50c; Mich. 1/Sc. 


Esso Gasoline 
(Regular Grade) 


Esso 








Standard Gasoline ero- 
Cons. Dir. sine 

T.W. .W. Taxes T.W. 

Atlantic, City,N.J.. 15.2 15.2 6.0 14.1 
Newark 15.2 15.2 56.0 14.1 

15.1 15.1 8.0 ‘ae 

16.6 1466 8.0 15.2 

15.6 15.6 7.0 le 

16.2 16.2 8.0 15.2 

15.9 15.9 8.0 15.0 

15.0 156.0 8.0 14.3 

. 15.4 15.4 8.0 14.7 

169 16.9 80 16.1 

"164 164 7.0 15.8 

. 16.7 16.7 7.0 16.2 

— 3. 16.7 7.0 15.2 

. 16.5 16.5 7.0 15.0 

. 16.0 16.0 9.0 14.9 

16.2 16.2 9.0 15.1 

. 16.4 16.4 9.0 15.4 

16.3 16.3 9.0 15.4 

16.0 16.0 9.0 14.7 

14.9 14.9 9.0 Ewa 

16.5 16.5 9.0 oe 

15.4 15.4 9.0 <aeoes 

14.6 14.6 9.0 13.4 

14.4 14.4 9.0 13.4 

15.7 15.7 9.0 14.5 

14.3 43 9.0 13.4 

15.9 15.9 9.0 15.4 

14.9 14.9 9.0 13.6 

15.7 15.7 9.0 14.5 

15.3 15.3 9.0 14.3 

15.6 15.6 9.0 14.4 

ashville 15. 15.7 9.0 14,7 
Little Rock, Ark.... 16.2 16.2 8.5 15.8 


Naphthas T.W. & Steel Bbls. 


Newark, N. J Min + vV.M. i. 
3,600 gals. & over..... 18 19 
Steel bbis............. 24. 9 25 $ 

Baltimore, Md 
3,600 gals. & over..... 16.7 

_ ee 5.5 

Washington, D. C. 

3,600 gals. & over..... 17.2 


FUEL OILS—T.W. 
No. 1 FP No.4 No.6 


(ite notin City, 3. 2. 14.1 . hie meee 

. ” 14.1 13.1 $3.744 $2.836 
13.3 3.79 2.85 
2.89 





7) 
a 
~ 
-_ Ss 
a 


a 


jisbury 

Charleston, S. C. 

DEER: cccmasbdae ccs 14 

Spartanburg......... ...- 13.5 

Taxes: Louisiana kerosine prices do not include 
le state tax. 

Notes: Kerosine No. 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add le 
for 100-299 gals. 2c for less than 100 gals. 
No. 6—Washington price is for min. delivery 

~ 1 Ay - oe uae for og delivery of 2,500 gals. 
 Premium-grade gasoline t.w. prices 2.5c above 


o 
We wnrKHOnIMLCwDNM 











ices are imperial ; to 

| 1 arrive at ce per U. gal 
subtract 1/6th.) 

Ooi (Esso Gasoline 

Regular Grade) Kero- 

ler G ine sine 

T.W. Taxes T.W. 
St. John’s Nfid.... *25.2 14.0 25.2 
Halifax, N.S..... 22.2 15.0 24.2 
St. en N.B.... 228.2 13.0 24.2 
Charlottetown, 

We Wie Esckéaes <0 24.2 13.0 26.2 
Montreal, Que.... 23.1 13.0 25.1 
Toronto, Ont..... 28.1 11.0 25.1 
Hamilton, Ont.. 23.1 11.0 25.1 
wiseioe, 5 Man 22.9 9.0 27.5 
Brandon 25.5 9.0 27.7 

mat ag 222 11.0 24.2 
es 25.1 ss = 
Calgary, Alta..... 22.4 ; ; 
Edmonton, Alta... 20.9 10.0 22.9 
Vancouver, B. C.. 22.9 10.0 24.9 


Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2¢ 
above regular. 
*Price is for Premium-grade. 
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U.S. STEEL DRUMS 
are clean 


and rust-resisting 


ISSEY «(OUTSIDE 


You now get maximum 




















product protection 


and long-lasting exterior finish 


®@ United States Steel Products’ cleaning and capacities from 21% to 110 gallons, with a vari- 
finishing process assures a finish similar in ety of fittings and openings to fit your parti- 
durability to those applied to home appli- cular requirements. 

ances and automobiles. U. 8S. Steel Drums are 


; . WOW 1m give your prodect maximom protection — 
free of all scale, dirt and grease, and are, in 


addition, thoroughly rust-inhibited. This new Write for US Se RUIVI 5) 
process gives you the safest container that Free Brochure 

money can buy . . . containers that will mean 

substantial savings for you due to reduced For further information on 


this quality drum write us 
at New York for this full 
color brochure “U-S-S 


customer claims caused by product contami- 
nation. And the exterior finish will remain 





bright and clear, unmarred by rust and cor- Drums — 100% Scale-free 

rosion for a longer period than an untreated and Rust-inhibited.” It’s _ 

drum or a drum treated by any other process. free. ‘h SSE 
United States Steel Products fabricates avons events pvets Comaney 


Stainless, Galvanized, Tinned, Painted and 


Decorated drums and pails. Furnished in “It's Beller fo Ship in S. if 


UNITED STATES STEEL PRODUCTS 


DIVISION 


UNITED STATES STEEL CORPORATION 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
los Angeles and Alameda, Calif. + Port Arthur, Texas * Chicago, Ill. * New Orleans, La. * Sharon, Pa. 
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PRICES in effect February 8—Tank Wagon—Cont. 








Secony Vacuum 
s/V s/¥ 
Grade Grade Btcitiane Geguias Geode) Mobilfuel Sections No.4 No.6 
Gasoline 80 91 100 Cons. Dir. Dir. Mobil Kerosine Diesel (No. 2 Fuel Fuel Fuel 
Taxes T.W. T.W. T.W. T.C. T.C. iw T.W. T.C. Yard T.W. T.C. T.W. T.C. Yard “Ww. T.W. T.W. 
6.0 15.5 15.5 eoce 1 "14.3 ecce eee 18.9 11.21 6.33 
6.0 16.5 15.5 weer. = oe fF cose 914.8 +. 0.6 14.0 11.21 6.33 
6.0 15.6 15.5 11.1 11.5 16.1 "0.5 4.3 10.1 0.4 18.9 11.21 6.33 
6.0 ow até oe isos 15.6 16.5 oce% ioeh 15.1 tc See ehte Tr 18.9 11.21 6.33 
6.0 ee: pied aan cand eens 15.56 15.5 "1.0 "1.3 14.9 0.4 14.0 10.0 90.3 18.6 11.21 6.33 
6.0 23.3 24.3 os 14.6 14.6 156 15.6 xll.3 x11.5 +e» wLO.7 «18.7 10.8 10.5 x13.8 9.95 6.96 
6.0 sams mm # okies 15.4 15.4 16.56 16.6 x12.7 «12.9 "6.0 x12.1 %15.1 en COD; SE ccece™ § secce 
6.0 28.1 24.1 26.1 15.2 15.2 16.2 16.2 12.7 12.9 16.2 _ ed 15.5 11.45 x11.65 15.0 ..... 10.06 
6.0 oaee beds sou 4 15.4 15.4 16.56 16.5 x12.5 x12.7 ae < Glut SRP EGE snes vsece 
Sie awe Sek busine noes 15.8 5.8 .... “1.8 15.2 ars 8. °% Se * Bee 
6.0 — ae ges snes 17.1 17.1 «12.6 «12.8 xi2_i an See Ge UE) seco cvses 
6.0 28.0 24.0 15.1 15.1 16.2 16.2 x12.8 x13.0 16.3 i Ce ET ssece 8 6 cecse 
ae? sees Pe 15.2 15.2 16.23 . 16.2 12.56 x12.7..... wi8.0 16.1 x11.6 “91.7 14.6 ..... «2... 
6.0 ween este sae evnus 15.6 15.6 xll.l xi1.1 Sead erg koe Se aS eer ss 
ant. nwes eens aees oon. ~ ae ee seks paved eee re Soak ha we eee aa tess”  eceme 
6.0 Gane ‘san 14.38 14.8 15.6 15.6 «11.5 x11.5 tan Co er rer See Me) fccce = ccede 
6.0 awe 06a 14.3 14.8 165.6 15.6 xll.1 xll1.1 SOS Gee Hee.D MOD. BRB ccc cs tccee 
Sun. wése veee 15.8 15.8 17.0 17.0 12.0 11.4 14.7 11.0 Re ee 
St a a «= 14.6 14.6 15.8 15.8 11.8 ee eee .cc5, ME «cscs ovens 
7.0 20.8 21.8 2.8 14. 4.6 16.7 16.7 11.2 10.6 14.1 10.2 ONE eee 
C8 * tes éeaa avet . 16.8 16.8 , |. DE Wubdaas. sceve 
CO. tee ‘aud ab 18.2 18.2 16.1 con ne “sider sae 
, 5 kee hain ase 16.56 16.5 16.4 _ % pe i bate. ehnee 
7.0 28.0 24.0 15.2 16.1 16.1 11.6 14.5 10.6 biae TEE. eceee' §=©oaees 
6.0 21.8 228 248 14.5 145 15.7 14.4 11.2 15.8 106 14.0 10.2 i! 4cee0. soda 
7.0 ste sot 15.6 16.6 16.6 =. 5 «12.5 x12.0 «14.8 xl11.6 xii. ‘6 i pense. memes 
fn nr ees ete 17.8 17.8 ee. -.seie 6oces Ee. cca ee = ccuse) Gapee 
Tank W: Prices Buffalo N. ¥. City R hb Ss Boston a Providence 
Mineral ic iene bodsb ees s+e0Ndeibieeé 19.5 18.0 20.5 22.0 19.0 19.5 
Vo Gale Gp Pa sondce 6600 cccndavaseénese 21.6 19.5 22.5 ot 20.5 ih: $ 21.6 
Taxes: N.Y.C. prices are ex 3% city sales Sveneuse prices ox $9) city enlee ton, euplteahio te 8 guns Ce we. 
Discounts: Mobi New York City (all boroughs) and Mt. Vernon, tank wagon Soto ton deliverine of 300 gals. or more. 
Diesel—A a] Saseen Sas Seeen, Dane C-S> See Seliverten of 500 gui. or mere. 





Mobilheat— 
Notes: Jamestown T.C. prices are delivered prices, 


M 





Effective dates: xJan. 23. ®Jan. 27. 
Oh Standa Sohio X-Tane Gasoline 
io rd Avjation Gas.-Cons. T.W. | (Regular Grade) Naptha & Solvente—Cons. T.W. 
Sehio Sechio Con- Re- RK. D.C. V.M.&P. Sohio 
Gasoline Avia. Avia. Avia. sumer sell- Sol- Naph- Naph- Varno- Sol- Kerosine No.1 No.2 
Taxes 80 91 100—Cls«ST..W. ers s.S. vent tha vent T.W. Seohio- Sohico- 
Heat Heat 
7.0 23.75 24.75 27.75 18.4 14.9 18.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 23.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 18.1 14.6 18.9 21.6 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 19.8 16 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
7.0 23.75 24.75 27.75 x19.8 x16.3 x20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
7.0 23.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
‘ ee. 18.75 24.75 27.75 19.8 16.3 20.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 


A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add le per gal., 1-49 gals. add 2c per gal. 

er 2 Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499 re add 2c; less than 150 

a 

—— ium-grade gasoline t.w. prices 2c above regular ; third-grade prices same as regular unless otrerwise noted; s.s. prices are at company operated 
Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 

xEffective Feb. 1 


Indiana Standard 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly posted. 








Red Crown -——————Stanolex Furnace Oil———_ K: 
(Reg. Grade) Gaso- Kero- 100 100- 100- = 175- 350 850 ndard 
Cons. Dir. line sine 1-99 gale. 175 369 849 gale. Gale. SOQ 
T.W. T.W. Taxes T.W. gals. over gals. gals. gals. S& over & over Crown Gase- Kero- 
Chicago, Ill....... .. 18.3 16.8 7.0 16.3 — ona Tr «ins Sees esse Net line sine 
South — . c . 5-3 1 15.8 14.8 van a . Taxes T.W. 
eae 18. . 56 16.3 15.4 14.4 = “-- nae tecu ries 
Mpla_-St. Se wi. ee i.e ee 4... «68968... 6 CU. eee pe at ist 33 4 
Des Moines, Ia 23.8 22 FO 6B WMP WB nnke cuss cou Tile diet Wipe Louisville........ 16.2 9.0 15.2 
eaiawe a9 17.2 15.7 60 16.0 144 18.4 Paducah......... 15.9 9.0 14.8 
Wichita, Kans........15.4 15.0 7.0 146 12.8 11.8 Jackson, Miss. 16.5 9.0 15.1 
Fabe...... 17.5 18.0 $.0 16 9 44 18-4 Vicksburg........ 16.0 9:0 14.6 
Fargo, N. D.......... 18. a j 5. “ah ees Sousiagiamn , ‘0 ’ 
Huron, S.D.......... 18.6 17.1 7.0 1715 15.8 14.8 en naxet a eee om, de... 19'9 iss 
Mil isc..... 18.8 17.3 6.0 17.0 16.0 cove eee 14.8 cows 14.5 sees Montgomery..... 16.5 10.0 15.6 
— ae aH ¥ 2. 
Fuel Oils—T.W.—Chicago, Ill. Texas a ae x , Macon.........-. 16.7 8.0 15.3 
ie 5 a Co. eqular Grade) Kesesine = Savannah... __... 16.1 8.0 15.6 
Heater Oil Furnace Oil : 1. to 1 Warn wi $e ise 
33 15.8 = 3-8 4 Pensacola... ..... 15.9 10.0 14.6 
, oee » ; . ; 9.0 ‘ 
148 speak 150 60 133 , ee 16.0 15.5 
aan 14.3 15.0 6.0 13.3 
a ee $$ RE team | 
4 
: ; line tax column incl these city & 
Stanolex Stanolex as : 8 iss county taxes: Mobile, 2c city; Birmingham, lc 
Fuel A Fuel C 149 6.0 13.3 county; Montgomery, lc city & le coun 
1-749 gals.............. 10.15 9.0 14.7 6.0 13.3 Pensacola > city. taxes not included 
150 Bs cccncws 9.4 8.25 15.0 6.0 13.3 ces: kerosine, 1c; Montgomery, 
Tases at § St. +, Louis, Mo., gasoline tax includes le 14.7 6.0 13.3 ine, le; Mississippi, kerosine 0.50. 
oines, Ia., kerosine and furnace also 
oil prices do not include 4c state tax. State ee ge a Ra 4 ~~ = AR. Notes: 
sales, occupation, consumer & use taxes to be of 50 0 gels. Premium-grade gasoline t.w. prices 2c above 
added where applicable. Premium-grade gasoline t.w. prices 2c above — 
*“Temporary” price. regular. t.w. prices same as net dealer prices. 
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UNDISPLAYED RATE 


$1.50 a line. Minimum 3 lines. To figure ad- 
vance payment count 5 average words as a 
line. (See { on Box Numbers.) 

POSITION WANTED. Undisplayed rate is one 
half of above rate, payable in advance. 
PROPOSALS, $1.50 cents a line an insertion. 





CLASSIFIED 


BOX NUMBERS count one additional line in 
undisplaycd ads. 

DISCOUNT OF 10% if full payment is mode 
in advance for four consecutive insertions of 
undisplayed ads (not including proposals). 


DISPLAYED RATE 
The advertising rate is $14.50 per inch fer al! 
advertising appecring on other than a con- 
trect basis. Contract rates quoted on request. 
AN ADVERTISING INCH is measured % inch 
vertically on one column, 3 columns—30 inches 
—to a page. 


Send NEW ADVERTISEMENTS to Classified Advertising Division, NATIONAL PETROLEUM NEWS, 330 W. 42nd St., N. Y. 36, N. Y. 
SECTION CLOSES each Wednesday, one week preceding date of issue. 

















wa tt (Box +. 45 age s to office nearest you 
ORK: ‘and St. (36) 
NEMNICACO: oN Yui igan Ave. (11) 
SAN FRANCISCO: a Post St. (4) 


mee 


Position Vacant 























Man experienced in purchases, sales, and ex- 
changes. Future unlimited. Past industry con- 
a important. P 1569, National Petroleum 
News. 





Positions Wanted 





Employment wanted Southern Florida. Seven 
years wholesale jobbership management. One year 
manager retail rations. 33 years old, One 
Child. Will consider any reasonable offer. PW 
1630, National Petroleum News. ° 








Real Estate R tatir esently employed 
by major oil co. past 8 years “desires employment 
in South or Southeastern states—15 years suc- 
cessful record in service station acquisitions, whole- 
sale oil, T.B.A. sales and personnel supervision 
PW 1637, National Petroleum News. 





———— Selling Opportunity Wanted ———— 





Equipment Sales Engineer with 15 yrs. of very 
successful supervisory experience in manufactur- 
ing, construction and petroleum industries wants 
to sell two or three lines. Prefer small drawing 
account first few months, then straight commis- 
sion. La., Southern Miss. and Ala. Write SA 1638, 
National Petroleum News. 








MAN TO rene FOR 
FIELD 








PETROLEUM SALES REPRESENTATIVE 
Midwest tetepentent has opening for - 
tact man to le petroleum ~! indepen 
— [ewe in Kansas and NW territory. Ex- 
istermation Inctoging. sim ann Spatiese ond 
salary required. Replies held confidential. 

RW 1672 National Petroleum News 
520 N. Michigan Ave., Chicago fi, il. 























Wanted: 1500-1800 tank truck complete. 
give data and eT D. Jacobs, Wauseon, 
10. 





ANYTHING within reason that is wanted Raws 
field served by Nationa en ng | . > 


can be quickly located through 
attention of ag ag & of men whose 1 
— because this is the business paper they 





“BUSINESS OPPORTUNITIES 




















PETROLEUM SALES 


pg ay 
[} 
a yy dealer . calen 
pow! AL gn full experines, age and salary requ 
held confidential. 


SW 1673 National Petroleum News 
520 N. Michigan Ave., Chieage fi, I. 








aeaees 
tracts 
NATIONAL sot ven INT CORPORATION 
1290 “ ‘Proms Street, WN.E 
Atlanta 6, Georgia 











+ Half interest in small established 

oil b to younger man who will 
appreciate an opportunity and is capable of as- 
lity of managing after learning 
business. Located in small town in deep south, 
has unlimited possibilities for expansion and earn- 
ings. Can be handled with $10,000, with balance 
to be paid out of profits from business. Reply 
to Box BO-1561, National Petroleum News. 














For Sale—in Good Condition 

1947 Autocar—Model C 70, 2200 gallon, 4 com- 
partment City Tank, fully equipped with Pitts 
burgh printer-meter, automatic hose reel, 11 x 
12 ply tires in good condition, 218 inch wheel 
base. $2200.00. 

amas ENGINEERING SERVICE CO. 
aan AMES F. CRAWFORD, INC. 

white Horse Pike, Magnolia, N. J. 

Lincoln 7-1484 
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ADVERTISERS INDEX 





AC Spark Plug Division General 


Motors Corp. 34 
American Can Co. 28-29 
Aro Equipment Corp. 26 
Avondale Marine Ways, Inc. 31 
Barkow Petroleum Co. 63 
Barmotive Products, Inc. 9 
John Bean Division, Food Ma- 

chinery & Chemical Corp. 19 
Blackmer Pump Co. 22 
Canfield Oil Co. 11 
Chrysler Corp. 48 
Cities Service Oil Co. 45 
Clark Equipment Co. 54 
Crane Co. 43 


Davidson Enamel Products, Inc. 6 


Deep Rock Oil Corp. 63 
Elk Refining Co. 61 
Ever-tite Coupling Co. 42 


Gilbert & Barker Mfg. Co. _ 18-32-33 


Globe Hoist Co. 40-41 
Globe Union, Inc. 4th Cover 
Guardian Light Co. | 
Hartol Petroleum Corp. 63 


International Business Machines 


Corp. . Pa 23 
Mack Manufacturing Corp. 25 
Marlow Pumps 46-47 
Milwaukee Valve Co. 14 
Morrison Bros. 24 


New England Petroleum Corp. 61 
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OPW Corp. 2 
Patent Chemicals, Inc. 63 
Philadelphia Valve Co. 8 
Republic Oil Refining Co. 63 
Scully Signal Co. .. 35-61 
Stewart Warner Corp. 2nd Cover 
Timken Detroit Axle Div. 12-13 
Tokheim Corp. 51 


United States Rubber Co. . 3rd Cover 
United States Steel Corp. 65 
Universal Oil Products Co. 36-37 


Viking Pump Co. 44 
Wayne Pump Co. 68-69 
White Motor Co. 4 
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~ DOUBLE YOUR 


A MULTI-PUMP STATION WITHOUT COSTLY CHANGES 
TWO SALES OUTLETS in one. More economically 


installed—only one set of piping, one set of conduit. 
Length of island can be reduced. Maintenance costs 
eut in half. Your pump gallonage can be boosted 
60% to 100% with Wayne Duo Pumps—the two-in- 
one pumps that serve one or two brands. 


WAYNE DUO-1—Dispenses one brand through 
two outlets, each with retriever hose. Single suction 
line, pumping unit, motor and air separator. Duel 
meters, computers, interlocks, flow indicators, dials. 
Explosion-proof solenoid valves. Delivery: Up to 16 
gpm with one %4” hose and nozzle open; may be 
equipped with 1” hose and nozzle for 18 to 20 gpm; 
up to 12 gpm each with both nozzles open. 


WAYNE DUO-2—Dispenses two brands through 
two outlets, each with retriever hose. Two complete 
and separate pumping systems. Delivery; Up to 15 
gpm at each nozzle. 


You get all this increase in just half the space 
you’d need for most twin-type pumps because Wayne 
Duo-Pumps are up to 14” narrower. (Space re- 
quired, only 234%” x 1734”.) Can you use this extra 
business potential? Write for more details. 


THE WAYNE PUMP COMPANY 
SALISBURY, MARYLAND 
TORONTO, CANADA 








OWMETS in HALF: 
the SPACE! 


UNINTERRUPTED SERVICE | 
WITH CONTINUOUS 
DUTY MOTOR 


EASILY INSTALLED 
im SAME SPACE 
AS OLD PUMP 


DV EN AYO 

uEnigite 
Duo- Pumps 
DOUBLE DIALS 


BOTH SIDES FOR 
EASIER SERVICE 





—— 


AVAILABLE 
FOR ONE OR 
TWO BRANDS 





TWO METERS, 
INTERLOCKS AND 
FLOW INDICATORS 








if 
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ABOUT OIL PEOPLE 
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NEW SOUTH CAROLINA CHAIRMAN of the Oil Industry Information Com- 
mittee, Lou H. Anderson, The Texas Co., left, receives congratulations from R. K. Cow- 
hig, Shell Oil Co., who was the 1952-53 state chairman. Mr. Anderson served as Florida 
state OIIC chairman before being transferred to South Carolina in 1952 


Howard S. Spering, who was very 
active with the Petroleum Adminis- 
tration for Defense in its effort to in- 
crease alkylate output, has opened a 
law office in Washington, D. C. He 
will specialize in legal matters involv- 
ing petroleum and synthetic rubber. 
Until his recent resignation, he was 
assistant to the vice president of the 
Texaco Development Corp. 


Ralph L. Isselhardt, has been pro- 
moted to assistant manager of the 
Chicago region for Cities Service Oil 
Co. Mr. Isselhardt joined Cities Serv- 
ice in 1936 and at the time of his pro- 
motion was manager of wholesale sales 
for Ohio and Michigan with head- 
quarters in Cleveland. He is a vice 
president of the Cleveland Petroleum 
Club and is on the executive commit- 
tee of the Ohio Petroleum Industry 
Committee. He is also on the district 
committee of the Oil Industry In- 
formation Committee for Ohio-Ken- 
tucky-Tennessee. 


Gentry Lee, vice president and gen- 
eral counsel of Cities Service Oil Co., 
at Bartlesville, Okla., has been named 
by the American Bar Assn. as 1954 
chairman of the Oil Committee in its 
Section on Mineral Law. The Oil 
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Committee is composed of 49 attor- 
neys from petroleum-producing states 
and Washington, D. C. 


Donald J. Morgan has been named 
general manager of Sunset Oil Com- 
pany’s marketing activities in Wash- 
ington, with headquarters in Seattle. 


G. H. Lovejoy M. A. Snodgrass 


Gordon H. Lovejoy, manager of 
product exchange and supply for Con- 
tinental Oil Co., will handle the com- 
pany’s arrangements for sources of 
supply through purchase or exchange. 

M. A. Snodgrass, formerly super- 
intendent of Conoco’s order and dis- 
tribution division under Mr. Lovejoy, 
has been named manager of product 
distribution, reporting to the general 
sales manager. He will be responsible 
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for supplying Conoco petroleum prod- 
ucts to marketing outlets. 

Both men will continue to make 
their headquarters at Ponco City, 
Okla. 


A. T. Smith of Denver, regional at- 
torney for the Continental Oil Co., is 
one of five Colorado men who have 
received awards from the Oil Industry 
Information Committee for distin- 
guished service to the public and the 
oil industry. The other four are: 

C. W. Theal, Denver, marketing 
executive of The Texas Co. 

J. L. Stitt, Denver, supervisor of 
personnel and safety for the Standard 
Oil Co. (Ind.). 

J. P. Elliott, Jr., Sterling, Colo., 
leaseman for The Texas Co. 

Frank A. Gruver of Rangely, Colo., 
field superintendent for the Stanolind 
Oil & Gas Co. 


Rex C. Hensel has been named 
Pacific Coast area purchasing and 
stores manager for Shell Oil Co., with 
offices in Los Angeles. He is respon- 
sible for procurement of materials and 
services at Shell’s southern California 
refineries and Shell Chemical installa- 
tions as well as exploration and pro- 
duction activities. 

“Francis W. Steckmest has been ap- 
pointed manager of the employe pub- 
lications department of the Shell Oil 
Co. in New York. He was formerly 
personnel director of the Shell Devel- 
opment Co. research center at Emery- 
ville, Calif. 


Frederick Robinson, William J. 
Kelly, and Reginald B. Fone are tak- 
ing over new duties this month as dis- 
trict sales managers for Sun Oil Co. 

Mr. Robinson was named sales 
manager of the Rochester, N.Y., dis- 
trict. He had been motor products 
manager at Newark, N. J. He joined 
Sun’s marketing staff in 1936 as a 
motor products salesman after having 
served the company in several ca- 
pacities since 1931. He was appointed 
motor products manager of the Hack- 
ensack, N.J., district in 1947 and held 
that position until his promotion. 

William J. Kelly is the new district 
manager at Syracuse, N.Y. Formerly 
district manager at Binghamton, N.Y., 
he has a background of 21 years in 
the marketing department. He suc- 
ceeds R. J. Reilly who was made man- 
ager of branded distributor motor 
product sales of the New York region. 

Reginald B. Fone replaces Mr. Kelly 
as district manager at Binghamton. 
Mr. Fone joined Sun in 1939 as a 
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driver in Binghamton. Prior to this ap- 
pointment he was motor products 
manager at Albany. 


L. E. Ashby, formerly manager, re- 
tail sales, has been appointed assistant 
to the president of Canfield Oil Co., 
Cleveland, Ohio. Mr. Ashby has been 
with Canfield since 1919 when he 
joined the company as a clerk. 

Tom E. Clime has been named man- 
ager of wholesale sales for Canfield. 
He was formerly assistant manager of 
the department. In his new position he 
will direct nationwide motor oil sales. 
Mr. Clime came to Canfield as an 
office boy in 1920. 


Henry B. Ward has been promoted 
to supervisor of subleased service sta- 
tions for Tide Water Associated, with 
headquarters in San Francisco. 

Succeeding Mr. Ward as service 
station supervisor in San Francisco is 
Robert J. Simmons, who has been 
Washington district service station 
supervisor, with headquarters in Se- 
attle. 

F. J. Giardina has taken Mr. Ward’s 
Seattle post. For the past four years, 
he has been assistant TBA sales super- 
visor in the home office, San Fran- 
cisco. 

7 


R. J. Irvin, vice president and sales 
manager of Seaside Oil Co., Santa 
Barbara, Calif., took over direction of 
that company Jan. 1 as general man- 
ager. Seaside is a subsidiary of Tide 
Water Associated. 

A veteran marketer, Mr. Irvin be- 
gan his career in 1921 with Tide 
Water Associated as a service station 
attendant in the San Francisco Bay 
area. He was named vice president and 
sales manager of Seaside in 1947. 

Harry A. Jackson, formerly Seaside 
president, was appointed vice presi- 
dent of Tide Water’s eastern division. 
The presidency will not be filled for 
the time being. 


Perce E. Allan, marketing vice pres- 
ident of Tide Water Associated’s west- 
ern division, has been installed as 
potentate of San Francisco Islam 
Temple of Shriners. A graduate of 
University of California and resident 
of San Francisco for 38 years, Mr. 
Allan is past president of the San 
Francisco Sales Executive Assn. and 
the Transportation Club. 


ia 
George M. Dixon will rejoin Tide 
Water Associated Feb. 15 as western 
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MISSOURI-IOWA-NEBRASKA OIL MEN who won Gold Awards for their con- 
tributions to the Oil Industry Information Committee program, were honored at a 
tri-state OIC meeting January 15, at Excelsior Springs, Mo. Receiving awards were, 
from left to right: (Back row) Marv W. Nicholson, Standard Oil Co. (Ind.), Des 
Moines, lowa; Clarence Corey, Corey Oil Co., McCook, Neb.; and E. R. Potter, 
Cities Service Oil Co., Cedar Rapids, lowa. (Front row) Walter Garvey, Gulf Refining 
Co., St. Louis, Mo.; and A. S. Grier, Indiana Standard, of Springfield, Mo. 


















































































































OIC EXECUTIVE COMMITTEE CHAIRMAN for the Missouri-lowa-Nebraska 
district, A. D. Eubank (front center) is shown here with his committee at the district 
meeting at Excelsior Springs, Mo. Left to right: (front row) Larry Pfaff, Socony- 
Vacuum, St. Louis, Mo.; A. D. Eubank, Quaker State Refining, Kansas City, Mo.; 
Harry E. Milton, Milton Oil, St. Louis, Mo. (Back row) Ross Shannon, Socony- 
Vacuum, St. Louis, Mo.; Harry J. Kaufman, Standard Oil, Kansas City, Mo.; Joe B. 
Dickey, Continental Oil, Kansas City, Mo.; Millard K. Neptune, president, Platte 
Pipe Line. Mr. Neptune is the newest member of the committee 
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TEXAS RAILROAD COMMISSION OFFICIALS receive certificates from the Pan 


American Insurance Companies for their work in promoting safety in the liquified 


petroleum gas industry. Left to right: 


T. Earnest Gammage, vice president of Pan 


American Insurance Co.; Lt. Gen. Ernest O. Thompson, chairman of commission; 
Frank Harvick, director of its LPG division. The award came from the insurance 
group, specialists in insuring LP-gas property, in recognition of the division’s safety 
work which has included inspection of 10,380 bulk plants and building installations 


division purchasing agent, succeeding 
A. P. McKillop who is retiring after 
44 years with the company. Mr. Dixon 
had been on leave from the company 
to serve as manager of the San Fran- 
cisco airport. 


Jack F. Gow 
has been appoint- 
ed to the newly 
created post of 
manager of the 
public relations 
and publications 
department of the 
eastern division 
of Tide Water 
Associated Oil 
Co. A_ former 
newspaperman, 
Mr. Gow has been with the company 
since 1946, starting as employe pub- 
lications editor and publicity repre- 
sentative for the firm’s Bayonne, N. J., 
refinery. In his new post he will di- 
rect the company’s eastern division 
publications and will be in charge of 
all public relations and publicity in its 
13-state eastern division, with head- 
quarters in New York City. 


J. F. Gow 


Robert L. Williams, public relations 
manager of the Chicago division of the 


72 


Shell Oil Co., will serve the 1954 
Heart Fund Drive as chairman of the 
Petroleum Group of the Fuel and Util- 
ity Section in Chicago. 

* 

H. M. Bayer has been elected a vice 
president of the Gulf Oil Corp. and 
put in charge of the company’s Fort 
Worth production division. He suc- 
ceeds F. J. Adams who retired at the 
end of the year. 

a 

John E. Swearingen has been elect- 
ed vice president in charge of produc- 
tion for Standard Oil Co. of Indiana. 
He will have charge of production, 
crude oil supply and products pipe- 
lines, and will co-ordinate the activi- 
ties of the parent company with its 
subsidiaries. 

o 

Jerry Luboviski and Earl M. Welty 
have been promoted by Union Oil of 
California, Los Angeles. Mr. Lubo- 
viski was named manager of public 
relations and advertising, and Mr. 
Welty, manager of press relations. 
Both had been assistants to the vice 
president for public relations. 

Mr. Luboviski will supervise com- 
pany advertising and reports to share- 
holders and employes. Mr. Weity will 
contact editors and publishers and 
handle special assignments. 


NATIONAL PETROLEUM 


COMING MEETINGS 


FEBRUARY 


American Petroleum Institute, Lubrication 
Committee, Sheraton-Cadillac Hotel, Detroit, 
Feb. 15-17. 

Iowa Independent Oil Jobbers Assn., annual 
convention, Fort Des Moines Hotel, Des 
Moines, Iowa, Feb. 17-18. 

National Tank Truck Carriers, Palmer House, 
Chicago, Ill., Feb. 22-24. 

Packaging Institute (petroleum Re aetine com- 
mittee), Houston, Texas, 3-24 

Wisconsin Petroleum Assn., Hotel Schroeder, 
Milwaukee, Wis., Feb. 24-26. 


MARCH 


American Society for Testing Materials, spring 
peceg, Cheetham Hotel, Washington, D.C.. 
Oil Industry TBA Group, Western Division, 
oes queued us moctiog, Olympic Hotel, Seattle, 
Seocy. of pa Sil Engineers (national pas- 
senger car, body and materials meetings), 
Statler Hotel, Detroit, Mich., Mar. 2-4. 
Texas Oil Jobbers Assn., annual convention 
Baker Hotel, Dallas, Tex., Mar. 8-10. 
Oil Industry Information Copniine, & 
Hotel, Houston, Texas, March 
(llinois Petroleum Marketers he r= An- 
Convention, Product and Equipment 
— Hotel, Chicago, I 


Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshler- 
Hilton Hotel, Columbus, Ohio. . March 16-18 

Industries, Lith annual Pacific 
eat Convention, Multnomab 
d, Ore., March 19-21. 

Western Petroleum Refiners Assn., annua) 
meeting, Plaza Hotel, San Antonio, Tex.. 
March 29-31. 


APRIL 


National Oil Jobbers Council, The Homestead, 
Hot Springs, Va., April 1-3. 

American Society of Lubrication Engineers, 
Netherlands-Plaza, Cincinnati, Ohio, April 

Assn. of Eastern Petroleum Credit Managers, 
annual meeting, Hotel Statler, Buffalo, 
N.Y., April 5-7 

Oil Heat Institute of Washington, annua) 
meeting, Chinook Hotel, Yakima, Wash., 
April 9-10. 


National Petroleum Assn., 5ist semi-annual 
meeting, Hotel Cleveland, Cleveland, Ohio, 
April 14-16. 

Georgia Independent Oilmen’s Assn., annual 
convention, Hotel Dempsey, Macon, Ga., 
April 22-23. 

=e Oil Distributors Assn. of New Jersey, an- 

convention, Berkeley-Carteret Hotel. 
y+. Park, N. J., Apr. 28-30. 


MAY 


Oil Industry TBA Group, midwest section, 
Sheraton Hotel, Chicago, Ill., May 3-4 

American Petroleum institute, Lubrication 
Committee, Skytop Lodge, Skytop, Pa., May 
3. 


-5. 

American Petroleum Institute, Safety & Fire 
Protection Committee, midyear meeting, 
Chase-Park Plaza, St. Louis, May 3-7. 

National Tank Truck Carriers, 6th annual con- 
vention, Netherlands-Plaza, Cincinnati, Ohio, 


May 6-8. 

Empire State Petroleum Assn., Hotel Roose- 
velt, New York, May 9-11. 

Pennsylvania Petroleam Assn., spring conven- 
tion, Bedford Springs Hotel, Bedford, Penn.. 
May 9-11. 

American Petroleum Institute, Division of Re- 
Soig, wiirer meeting, Rice Hotel, Hous- 

y 10-13 

Indiana Independent Petroleum Assn., French 
Lick Hotel, French Lick, Ind. May 12-13 

Assn. of American Battery Manufacturers, 
White Sulphur Springs, W. Va., May 13-15 

Interstate Compact Commission, spring 
meeting, General Oglethorpe Hotel, Savan- 
nah, Ga., May 13-15. 

Oil Heat Institute of America, Ben Franklin 
Hotel, Philadelphia, May 17. 

American Petroleum Institute, Division of 
Marketing, midyear meeting, Cosmopolitan 
Hotel, Denver, Colo., May 17-19. 

North Carolina Oil Jobbers Assn., spring con- 
vention cruise on board the Queen of Ber- 
nate sailing from Norfolk for Bermuda, 
May 23- 


NEWS «+ February 10, 1954 








The one strongest TBA sales-and-profit power 
you can put in your dealers’ hands is the 
U. S. Royal Program. Time after time, it 
brings station-operators extra and easier 
sales success. And time after time, as a 
result, it insures oil marketers less dealer 
turnover—more dealer stability. 


LIFEWALL LIFEWALL 
U. S. ROYAL MASTER * U. S. ROYAL AIR RIDE e 
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U. S. ROYAL DE 











The reason’s simple: this program delivers 
just what dealers need. A line of prod- 
ucts unrivaled in the TBA industry—each 
with its own “‘edge’’ of demonstrable selling 
features—each known and bought by 
millions. A level of profits that tops the 
iield year after year, all year long! 


THE U. S. TIRE 
LUXE a THE U. S. TIRE, E. L. P. a CENTIPEDE GRIP 
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Because contractors measure fast, sure starts in dollars... 


Caterpillar. uses GLOBE 


batteries for CAT-built machinery 


... and that’s important news to 
Private Label marketers who 
want batteries that can take it... 


Why . . . because it helps make battery 
sales faster and easier. 

The reason is that Globe-built bat- 

teries for rugged Caterpillar-built 

tractors and wagons have to 

withstand hundreds of daily 

“teeth-rattling” shocks 

..Start dependably re- 

‘. gardless of weather 


IF iS PETROLEUM- POWERED 


extremes. And, in working with con- 
struction equipment experts to engineer 
these super-performance batteries, Globe 
gained a wealth of experience. This ex- 
perience has been applied to the design 
and construction of today’s Globe-built 
automobile batteries. 

Thus, if you merchandise Globe-built 
batteries—under the “Spinning Power” 
or a private label — tell your customers 
this story. It’s added proof that the bat- 
teries you sell offer motorists greater 
dependability, better performance and 
more value for their battery dollar. 


~ Goze-Union Inc. 


MILWAUKEE 1, 
GLOBE BATTERY PLANTS 
ATLANTA, GA. © BOSTON, MASS. © 
TEXAS © EMPORIA, KANSAS © HASTINGS-ON- 


WISCONSIN 
LOCATED AT: 


~ Pe 
NOY: 8 


SW"PAOUSTON, TEXAS © LOS ANGELES, CALIF. ¢ MEMPHIS, “TENN. 
© MILWAUKEE, WIS. © MINERAL RIDGE, OHIO © OREGON CITY, 
ORE. © PHILADELPHIA, PA. © REIDSVILLE, N. C. 


_ there’s a Globe-biilt battery... right from-the stort! 





